June 26, 1919 HARDWARE AGE 





HARDWARE AGE 


FOUNDED 1855 
GEORGE H. GRIFFITHS, Manager ROY F. SOULE, Editor 


Associate Editors, Harold G. Blodgett, E. H. Darville, New York; L. S. Soule, Chicago. 


Chicago, Otis Building 
Pittsburgh, Park Building 


Worcester, Mass., Park Building 


BRANCH OFFICES 
Boston, Equitable Building 
Philadelphia, Real Estate Trust Building 


Cleveland, Guardian Building 
Cincinnati, Mercantile Library Building 
San Francisco, 320 Market Street 


Entered as Second Class Matter May 22, 1913 at the Post Office at New York, New York, under the Act of March 3, 1879 


Yearly Subscription Price: United States and Possessions, also Mexico and Cuba, $2.00; Canada $3.00; Foreign $5.00 


Published every Thursday by the Iron Age Publishing Co., 239 
W. 39th St., New York City—W. H. Taylor, President & Treasurer; 
Fritz J. Frank, Vice-President; George H. Griffiths, Secretary; 


Subscription remittances should be made by Check, Post Office Money Order, 
Express Money Order, or Bank Draft, payableto HARDWARE AGE, New York 


Secretary. 


Owned by the United Publishers’ Corporation, 239 W. 39th St., 
New York City—H. M. Swetland, President; Chas. G. Phillips, 
Vice-President; W. H. Taylor, Treasurer; A. C. Pearson, 








on expert circulation examinations. 


HARDWARE AGE is amember of Audit Bureau of Circulations, the recognized authority 
Member ot the Associated Business Papers. Inc. 








Hardware Age is a consolidation of Iron Age-Hardware, Hardware Reporter and Western Hardware Journal 








There’s 
Money 
In 
Ideas 


Ycu’ve heard of Hel- 
ler before. Some of 
his corking good 
window displays 
have been repro- 
duced in HARDWARE 
AGE from time to 
time. Here Downes 
gets him to talking 
about the “Why” 
and the “How” of it 
all. Page 46, this 
issue. 


© 


Pete comes across 
with another bunch 
of spring-step ideas 
on salesmanship. 
Pete could sell real 
estate in a desert to 
a bluefish. Read this 
second article of a 
series if you don’t 
believe it. Page 48, 
this issue, 


© 


THE MAN _ BEHIND 
THE COUNTER hit the 
high spots of Port- 
land and a bunch of 
small Oregon cities. 
The “high spots” are 
hardware stores. As 
usual there’s a pep 
punch in every para- 
graph. Page 50, this 
issue. 
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Special Articles 


CARTOON—Bad Business 

DOUBLE-EDGED CUTLERY CAMPAIGN WINS—By 
Charles Downes . 

SALESMANSHIP DIVIDENDS—Article Two—By R. 
A. Peterson... 

PEP PICKINGS FROM PORTLAND—By Llew S. Soule 

LETTERS OF A SALES MANAGER TO HIS MEN 
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WASHINGTON NEWS—By W. L. Crounse 

EDITORIAL COMMENT 

TRADE CONDITIONS AND IRON, STEEL AND HARD- 
WARE PRICES .. 

CURRENT METAL PRICES 

CUTLERY MARKETS .... 

PAINT MARKETS...... , 

PUBLICITY FOR THE RETAILER—By Burt J. Paris. . 

NEW GOODS AND NOVELTIES... 

MoToR ACCESSORIES ............. 

NOTES OF THE RETAIL HARDWARE TRADE......... 


Current News and Miscellaneous 


WINDOW DISPLAY—Sporting Goods—Howell Bros 

NEW ENGLAND IRON AND HARDWARE ANNUAL 
MEETING ... 

THE LYONS FAIR ...... 

COMING CONVENTIONS 


© @ 
Coming Next Week 


It will be a world-beater! First—a newsy, 
breezy, complete story of the Pittsburgh 
Convention being held this week, fully 
illustrated by snaps from the HARD.- 
WARE AGE camera man. Second—the 
biggest assortment of feature articles, 
rich in summer profit pointers, that was 
ever printed in a convention issue of 
HARDWARE AGE. A big, banner issue 

SPECIAL RETAIL CONVENTION 

NUMBER—coming next week. 





Cash 
In 

On 
These 


How many of you 
old timers, on the 
Mississippi and be- 
yond, were pushing 
your wares over the 
counter 70 years 
ago? That was in 49. 
Here’s a little tale of 
a “forty-niner”’ that 
did have to go to 
California to find 
gold. Page 52, this 
issue. 


© 


What do you know 
about prices? A new 
bubble is being built 
or burst every week 
or two in this re- 
sale price fight. 
Crounse gives you all 
of the latest dope, 
and it’s the biggest 
news yet, from 
Washington. Page 
53, this issue. 


Are you a ‘“‘fifteen- 
per-center,” ora 
“twenty-fiver’? It’s 
an important ques- 
tion. Your location, 
turnover, economy of 
space and time, 
everything, enters 
into the problem. 
Page 57, this issue. 
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NATIONAL 
Light Narrow Butts 


Whether Loose Pin, Tight Pin or Ball 
Tip you won't go wrong in handling 
NATIONAL LIGHT NARROW 
BUTTS—they’re right in every way. 


hog Feet Contractors and Builders, as well as 
home owners, know that NATIONAL 
goods give the best service and satisfac- 
tion. 


NATIONAL BUTTS are ready sellers 
and net you a good margin of profit. 
Packed | Doz. pairs to the box. Each 
pair in a separate envelope with screws 


to match. 


Sizes: | to 3 ins. in Loose Pin and Light 
Pin patterns and from 2 to 3 in. sizes in 


Ball Tip styles. Any finish desired. 


It will pay any Hardware merchant who 

wants to keep up his reputation for 

ee QUALITY GOODS to line up with the 

No. 518—Tight Pin NATIONAL LINE of Builders’ Hard- 


Cut full size of 2'/4-inch 
ware. 


' NATIONAL advertising reaching | 20,- 
000 Carpenters and Builders every 
month keeps these popular goods mov- 
ing. 

And NATIONAL “Direct to you”’ sell- 
ing methods puts the profits where they 
belong—in your cash register. 

Take the first step—get a NATIONAL 


Catalog and order from the conveniently 


listed NATIONAL LINE. 


National Mfg. Co. 


Sterling, Ill. 








No. 528—Ball Tip 
Cut full size of 24-inch 
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Double-edged Cutlery Campaign Wins 








The Old-Timer said, 
“That's the Kind of 
Advertising that Wins 
Me—lIt Has the Square- 
Jawed Appeal of an 
American Firm Proud 
of American Goods. 
That Place Gets a Piece 
of My Money Every 
Time.” 


Carving Sets Featured 
as Wedding Gifts also 
Pull Bridal Couples and 
Returning Soldiers — 
Customers Purchasing 
Gift Goods Are Sold 
Kitchen Cutlery for 
Their Own Homes— 
Featuring Cutlery in 
Hardware Windows. 


R. H. Heller 





This interview with R. H. Heller, advertising man and window dis- 
play expert with Banister & Pollard, Newark, N. J., is a gold mine 
of profit ideas 





By CHARLES DOWNES 


have had recently, when men went out of 

their way to walk on the shady side of the 
street, I was stopped by a hardware window in 
Banister & Pollard’s store, Newark, N. J. I for- 
got the heat and discomfort, for there in one of the 
big double-breasted windows of the store was a 
display devoted entirely to household cutlery and 
carving sets. And there were at least half a dozen 
others who had been stopped by the same window. 

A sign in the window called attention to the fact 
that the knives displayed were all of American 
manufacture and absolutely guaranteed. It made 
a hit with an old-timer who stood near me, because 
I heard him say to his companion, “‘That’s the kind 
of advertising that wins me. It has a square 
jawed appeal—straight American firm and_ all 
American goods. That place gets my money every 
time.” 

Entering the store, the first greeter is a pair of 
glass cases of pocket knives at either side of the 
doorway. They are outside, so you can’t pass the 
store without seeing them, and you can’t enter with- 
out passing them and observing the price buttons 
pinned below each knife. 

Inside the store, near the door where you can’t 
miss it, is a large display case tastefully arranged 
with pocket knives, razors and scissors. 


O* one of the hottest of all the hot days we 


Indicates Prosperity and Efficiency 


THE prosperity and efficiency of a hardware store 
is indicated more by the variety and quality of 
the cutlery display than by any other thing. It 
catches the eye quicker than any other line of stock 
carried and is also the first thing seen by a cus- 
tomer in entering the store. It should be arranged 
with the two-fold object of attracting attention to 
itself and of creating the impression in the cus- 
tomer’s mind that he is entering an up-to-date 
quality store. 

Banister & Pollard play according to these rules 
and win. According to R. H. Heller, an artist and 
the Banister & Pollard expert on window displays, 


who possesses the happy knack of featuring the 
right thing at the right time, “cutlery can be 
featured every two months to advantage. 

“But cutlery has the unique advantage,” he said, 
“of fitting in appropriately with almost any sort of 
merchandise displayed. 

“It should be displayed as attractively as pos- 
sible inside the store at all times, and special ar- 
ticles should be featured every once in a while in the 
window. Then, of course, during certain seasons of 
the year, especially around the holidays, an entire 
window can be profitably devoted to cutlery. 

“TI arranged the window display we have in now 
with two objects in mind. First, June is the 
month of brides, and the majority of people seem to 
be buying wedding gifts this year for utility rather’ 
than decoration, When I dressed this window my 
idea in putting in carving sets was that the re- 
turn of the soldiers would mean a lot of additional 
June weddings, and there is always a chance to 
sell a carving set to the ‘interested parties.’ The 
second idea was that if a person bought a carving 


,set for a gift he could be interested in practical 


household knives for his own home if he weré 
properly approached. 


Carvers Go to Soldiers 


66 A PPARENTLY both of these ideas were sound, 
because a large number of the carving sets 
were bought by and for soldiers. We also found 
that several of the soldiers who bought sets were 
married fellows who broke up housekeeping when 
they enlisted, and now, having been mustered out 
of the service, have to buy new household goods. 

“These are facts that I believe every dealer can 
act upon at this time and bear in mind for future 
reference. 

“Just before the Christmas holidays last year we 
laid in a big stock of cutlery, particularly carving 
sets, which we featured and which were unusually 
large sellers. Now we are featuring the same sort 
of merchandise in a different way for the June 
bride season and are again reaping profits. I think 








ad 















June 26, 1919 





Hyiiinccmsessees. 





‘ 
~~ ——r 


Ove of the vod we al 


re ay —\\ E 


Mie agi : i 


/ 
“/ 


tend 4A a ¥ 


Se 


—s 





ee-——. 


Se . x Td 


aia Shite ce 


ee 


—e 


SAS a= 





— 


I 
>} 
a] 


eye. : 





00 ee 


fiery Knife. j 
pe the ki ‘SA 


—> q 
ve a 































Here is Mr. Heller’s double-edged, straight-from-the-shoulder, American cutlery window. 


this demonstrates pretty clearly what attractive and 
seasonable featuring will do. For that matter, we 
sell on the average six pockét knives a day all the 
year round, which I attribute to those two display 
cases we have just outside the door. Just an or- 
dinary display perhaps, but there is always some- 
body stopping to look it over. The fact that the 
knives are all price marked is a strong drawing 
card. 

“People will stop to look at a display to-day and 
never think of buying, and then the occasion will 
arise when they need a certain knife or a pair of 
fancy scissors and they will come in here to make 
the purchase sometimes two or three weeks later 
and ask for a certain article that they saw in the 
window at such and such price. The price tags 
probably help them to remember. 

“Another thing,” continued Heller, “we believe in 
handling only well-known brands of merchandise. 
It’s half the battle to have cutlery that is well 
known and it makes selling much easier for the 
clerk. 

“Because the average clerk in a hardware store 
has such a variety of stock to handle that he is 
usually not very well informed about any one thing 
in particular. Of course, there are exceptions, and 
some men show more interest and aptitude than 
others. But I don’t think there is a hardware store 
in the country where it wouldn’t pay the boss to 
instruct his clerks about the selling points of knives, 
scissors and razors. The average customer doesn’t 
know how to judge a knife, and the average clerk 
doesn’t tell him. So when the customer wants a 
new knife he goes anywhere that happens to be con- 
venient. If he had purchased a knife at a store 
where the clerk had taken the pains to point out to 
him the things that make a knife good, he would be 
apt to return to that same store when he wanted 
another article, because he would have confidence in 
the man who knew what he was selling. 


Jumbled Windows Bad 


<r HERE'S another thing I have noticed in some 
places where cutlery is featured along with 
other lirfes. For instance, a window will have a 





Customers who bought carvers for gifts bought kitchen cutlery for their own homes 


couple of lawn mowers, electric fans, electric irons, 
a couple of auto tires, and then down in front, off 
on the side, will be some pocket knives, a few 
razors and a number of scissors and shears. 

“According to my way of thinking, a window of 
that kind is not only inharmonious but it is such a 
jumble of things that nothing stands out to attract 
attenion. It’s misdirected energy and a weak dis- 
play. 

“A window is the eye of the store. It ought to 
be ‘blue’ or ‘brown’ and not a mixture of the two, 
and it ought to look a prospective customer squarely 
in the eyes and let him see that it’s out for busi- 
ness. In other words, a window display to be suc- 
cessful should be a concentrated effort to attract 
atention to one particular article of stock. At the 
most, no more than three different items should be 
shown at one time, or the effect is lost on the whole 
display. But, as I mentioned hefore, cutlery can be 
linked up with other goods. It’s one line of stock 
that fits in well almost anywhere if properly handled. 


Forethought in Selling 

WINDOW should be kept neat and clean all 

the time. If cutlery is in the window, extra 
attention should be given to keep it bright and free 
from dust and rust, or the whole neatness and ef- 
fect of the display will sometimes change over 
night and look discreditable t6 the store instead 
of being an attraction. 

“Tt’s odd,” concluded Heller, ‘“‘but some men who 
might be successful if they would only take a little 
forethought don’t even seem to realize that they’re 
living in the Twentieth Century. A poor window 
display does more harm than most people realize. 
A person will pass an attractive window and be 
favorably impressed and then further down the 
street pass a jumbled mess and be instantly preju- 
diced. The first window may not show the same 
quality of goods, but it will win confidence because 
of its clean-cut business-like appeal. The second 
store may carry the most dependable goods in town, 
but if its owner uses his window as a store room 
instead of as an advertisement of his business and 
ability, he’s bound to lose out every time.” 












































Salesmanship Dividends (Guaranteed 


Make Your Customer Your Friend—Sell Your Personality Along 
with Your Goods—It Pays in Dividends 


(ARTICLE Two) 


By R. A. PETERSON 





ship and retail methods. 
tail Hardware 


selling. 





Mr. Peterson is a recognized authority on salesman- 
After many years of prac- 
tical experience as a-retail hardware man, he has been 
elected assistant secretary of the 
Association. 
are learning that “Pete” is an ever-present help in 
solving problems of store management, buying and 


Wisconsin Re- 


Wisconsin retailers 








OUR opportunity for creating dividends from 
} salesmanship begins the instant a customer 
enters the store. Many men who are good 
salesmen when it comes to showing goods, are poor 
ones in the matter of meeting the customer. First 
impressions count for a great deal. It is natural 
for the customer to form some opinion of whether 
he wants to buy from you by the impression your 
store makes on him and the impression you make 
on him when you approach. 


Meet the Customer More Than Halfway 


LEASE note that I said “when you approach.” 

Many salesmen seem to have an idea that if 
a customer wants anything he should look up the 
salesman. This is wrong, of course. When a cus- 
tomer enters your store you should start to meet 
him, unless you are waiting on another customer 
at that time. The fact that you are working on 
stock does not excuse you. Stock can wait, the 
customer won’t. 

Salesmen have no idea how sensitive a customer 
is to lack of attention until they begin to investi- 
gate why people do not want to trade in certain 
stores. A hardware merchant noticed that a cer- 
tain customer who had formerly been a good one 
rarely came into his store. One day he stopped 
him on the street and asked why. The customer 
said, “I have been in there a number of times and 
your whole salesforce would be in a group talk- 
ing. I would stand for a few moments and no one 
would seem to see me, so I just got the habit of 
going somewhere else.” 

This particular salesforce was interviewed and 
could not remember that they had formed such a 
habit, and it may be that the customer had exag- 
gerated to some extent, but that doesn’t have any 
bearing on the case. The fact remains that he 
“thought” this inattention had happened a number 
of times and this was enough to keep him away 
from that store. 

The case he mentioned is a common fault in 
many hardware stores. In fact you can go into 
almost any store and if you notice some of their 
salespeople talking to each other you will find 
that in nine cases out of ten, if they see you at 
all, they will just glance your way and continue 
the conversation for a moment or two longer. 
Check your own feelings and you will find that 
every time this occurs there is a certain amount 
of resentment on your part. That is just the way 
your customers feel about it when they get that 
kind of treatment from you. 


Amusing Questions 


A®oUtT seventy per cent of retail hardware 

salesmen do not know what is proper to say to 
the customers they approach. At least, if they do 
know, they do not practise their knowledge. Prob- 
ably the commonest salutation is “Did you want 
something?” One writer says that this question 
was asked of a man one day and he replied; “No, | 
just came in to count the lights.” Certainly the 
answer was as sensible as the question. There are 
some people that come in to loaf, but compara- 
tively few. In the ordinary case the customer 
wants something, else he would not have come in. 
Therefore the salesman who says, “May I wait on 
you?” or “Are you being waited on?” shows that 
he has learned the first lesson in common polite- 
ness as well as in salesmanship. 

Girls generally shorten the question men ask 
by saying, “Something?” This form is equally 
as bad as the ones just criticised. 

I used to know one salesman who would lean 
over the counter and ask in a loud voice, “What’s 
yours?” I constantly expected some one to reply. 
“T’ll take a gingerale highball.” 


Salesmanship a Series of Impressions 


ALSS Aa is a series of impressions made 
upon the customer which influence him to your 
way of thinking. These impressions begin as he 
enters the door. Every movement and word of 
yours play their part in molding others. If there 
are more unfavorable impressions than favorable 
your chances of making a sale are diminished just 
that much. 

Always keep in mind that your are in business, 
selling your time, and that your dividends depend 
upon what you do with that time. Study there- 
fore to let every act of yours influence the cus- 
tomer favorably to you and your goods. 


Killing the Goose That Lays the Golden Egg 


you have heard of people who will tell a lie 
when the truth would suit better. It seems 
that there are more of that class proposing to sell 
goods than anything else. 

The most shortsighted policy a salesman can 
adopt is to lie about his goods. He will get away 
with the sale through this method in many in- 
stances but the lies always come home to roost 
and in the end he finds that he has ruined his 
future in that store, and possibly in that town. 
It may be, as Barnum has said, that the Ameri- 
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How Howell Bros., Richmond, Va., megaphone the call of the wild through sporting 


goods displays in their windows. 


can public likes to be fooled, but it is equally as 
true that the American public doesn’t like to find 
it out. 

A few years ago a young couple started house- 
keeping in Chicago. It was important with them, 
as it is with most young couples, that every dollar 
go as far as possible. They visited most of the 
stores in the loop looking at furniture and fin- 
ished the task by buying nearly the whole outfit 
at Marshall Field’s, although the prices were 
higher there than anywhere else. 

It may have been that the goods shown else- 
where were just as good, and that they could have 
saved dollars that they needed badly but the con- 
trolling reason that sent them back to this store 
was that they knew they could believe everything 
that the Marshall Field salesman had said. 


Let Your Reputation Be an Asset 

THE reputation for never misrepresenting was 

not gained by this store in a day or a year. It 
is the product of years of honest merchandising, 
but it is worth more to Marshall Field than any 
other method of advertising, and it brings more 
dollars into their business than any amount of 
sharp business practices could. 

The highest compliment anyone could pay you 
as a salesman would be that regardless of conse- 
quences you never fail to tell the truth, as you 
know it, about your goods. That is the kind of 
reputation that persuades people to pay you more 
for goods than they will pay others. The average 
buyer is willing to add a little for a safety factor 
and he pays that additional amount to the man in 
whom he knows he can believe. 

This practice will cost you some business but 
every sale you lose because you refuse to misrep- 
resent will bring you two in return. 

Some salesmen enjoy what they term “slipping 
one over on the customer.” They don’t hesitate to 
deliberately lie to a customer and then brag about 
it afterward. Some employers wink at the prac- 
tice, and will laugh with you as you tell how you 
did the trick, but there is always a moment of 
reaction on the part of the employer and in that 


Note the youngsters fishing from the bridge 


moment he invariably thinks, “The man who lies 
for me will lie to me.” 


George Always Leaves Stock Down That He Shows 


VERY store, that is nearly every one, has its 
George. Hecan pull down more goods in three 
minutes than you can put back in ten, and then 
he walks away and leaves them down. Wherever 
he works he leaves a trail of disorder behind and 
you get tired of kicking to him or to the boss. 
Usually the temptation is to leave them down 
until George gets tired of looking at them, or 
the boss comes out and rides somebody. Why. 
you reason, should you be George’s clean-up man? 
That is one way of looking at the matter, and 
it is the most human one, but when a man gets 
the right slant at this idea of being in business for 
himself, he doesn’t worry so much about what the 
other fellow doesn’t do. & may be George’s turn 
to dust the enamel ware tables but just because 
George shirks the job is no reason why you should 
show dirty enamelware if you can make more 
money showing clean enamelware. 


Always Keep the Dividend in Mind 


HE question that interests every business man 

is, “How can I increase my sales?” That is 
your first interest. Can you sell more goods in a 
clean store than a dirty one? If so, your first 
object is to keep the store clean, no matter whose 
duty that job is supposed to be. 

If the stock is in place, and orderly, you can 
serve more trade. The more trade you serve the 
more sales you will make. If the store is clean 
the impression on the customer is better. The 
more good impressions, the more sales. If the 
stock is arranged attractively the more suggestive 
sales you will make and the suggestive sales are 
the cream upon the milk of business. 

Why worry then if you do more cleaning up than 
all the rest of the bunch put together. You are 
not working for them but for yourself. 

Note: A third article on Salesmanship Divi 
dends will be published in this department in an 
early issue. 








Pep Pickings from Portland 


Art in Hardware Windows— 
Some Seaquist System 


Bunch of Busy Towns—Miss- 
ing a Business Bet 








By LLEw S. SOULE 


a fame that ranges from business to roses. 

Roses grow like weeds in Portland. Every 
home has its rose hedge and rose garden. At the 
best hotels the maids place huge boquets of 
American Beauties on the dressers and the clerk 
forgets to charge them on the bills. When the 
tose Carnival is at its height, the streets are 
strewn with the sort of roses that cost Chicago 
folks $3 per dozen, and gay revellers fox trot over 
veritable carpets of roses. 

However—as I said before, Portland has much 
to boast about beside roses. In the first place it 
is one of those big boomless cities, whose growth 
is as sure and steady as the interest on a mortgage. 
Strictly speaking, Portland is not a Coast city. 
It lies along the banks of the Columbia River, 
a hundred miles or more from the mouth, and it 
has a fine fresh water harbor where the boats 
from the Orient shed their barnacles and take on 
cargoes of grain, lumber, meat, dried fruit or 
hardware. 

In close proximity to the city are immense 
tracts of virgin timber, prosperous dairy ranches 
and fertile fruit farms. The incoming railroads 
travel a water grade from all parts of Oregon, 
Idaho and Southern Washington, bringing train- 
load after train-load of live stock, hay, grain 
and fruit to the warehouses and docks. Just a 
few miles down the river are dozens of immense 
canneries, where the famous Columbia River 
salmon are packed for shipment to all parts of 
the world. As a residence city it’s hard to beat, 
while as a business center it ranks with the busi- 
est trade marts of the West. 


P's tame th is a great big Western City with 


Art in Hardware Windows 
NE of the largest hardware institutions of 
Portland is that of the Honeyman Hardware 
Company, whose retail store display windows are 
the envy of every merchant in the city. John Hardy 
is a hardware artist. His windows are pictures 
that never knew brush or pigment, yet they 
visualize the possibilities of homely tools, house- 
wares or sporting goods in a subtle way that 
fairly coaxes the coin from the purses of Portland 
shoppers. He seems to have the happy faculty of 
bringing out all the latent beauty of the clumsy 
hardware lines, yet he never allows that beauty 
to over-shadow the utility of the merchandise on 
display. 
You fellows who are in the habit of throwing a 
lot of junk into your show windows and labeling 


it a display, should treat yourselves to just one 
glimpse of Hardy’s master-pieces. You would 
change your views—and probably your windows, 
Also your sales would take a jump sky-ward as 
you applied your new ideas to those same despised 
windows of yours. The Honeyman Hardware 
Company has some store, but its biggest assets, 
from a retail standpoint, are Hardy and his win- 
dows. 


Some Seaquist Systems 


VER on Pine Street, Portland, is a unique 

little hardware store, which carries more 
merchandise in less space than any store I have 
visited in years. It is owned and operated by 
two brothers by the name of Seaquist, who 
specialize in locks, keys, cabinet hardware and 
similar lines. In the stock are thousands of small 
items, the proper housing and displaying of 
which has been solved only through numberless 
experiments. Now Seaquist Brothers take such 
items as screw eyes, escutcheon pins, machine 
screws, stove bolts, cap screws, copper rivets, cot- 
ters, picture hooks, etc., and store them in re- 
movable tin containers that fit snugly into metal 
drawers. Each container may be easily removed 
from the drawer and its contents displayed for 
inspection or sale. 

This system is particularly adaptable to the 
handling of those items which are so often sold 
in dozen lots, and the time of service is reduced 
to a minimum. A variation of the system de- 
scribed takes care of the wood screw stock and 
solves the broken package problem. The front 
part of the drawer in this case is equipped with 
only one container, to hold the broken package, 
while the balance of the drawer has storage space 
for about 10 gross or more of stock. I have some 
peachy drawings that cover the Seaquist systems 
in detail, and am planning to spring them on you 
when I get back to my desk. . 

Oh yes—there is another thing I want to tell you 
about Seaquist Brothers. They have been subscrib- 
ers to and readers of Hardware Age from the time 
it first saw the light of day, and they also have 4 
well thumbed but complete file of all the copies to 
date. They were on the lookout for a visit from 
The Man Behind The Counter and met him with 
a regular Western welcome. We had a real 
chummy visit and I came away with a nice bunch 
of nifty ideas that once bore the Seaquist trade 
mark. 
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A Town with a Municipal Elevator 


_—— that I could have spent several more 
days ‘in Portland without wearing out my wel- 
come, but the convention in Seattle had rather 
put a crimp in my schedule and I was already 
about two laps behind my mail, so I heaved a 
sigh of regret and moved on. The first town I 
landed in was Oregon City, a pretty little town 
just a brief half hour’s ride from Portland. How- 
ever its proximity to the city didn’t seem to hurt 
it any in a business way. There were four or 
five large hardware stores, all apparently making 
good, and the town had a sort of Up-And-Coming- 
Air. Two of the largest stores carr:ed furniture 
as well as hardware and the owners are boosters 
for the combination. 

After I had called on all the dealers of the main 
business section, I learned that there were two 
others across the railroad tracks in that part of 
town known as “The Hill.” Believe me it is 
rightly named. There is a sheer bluff to climb, 
several hundred feet in height, and along its face 
are long flights of stairs that brought on an acute 
attack of Spr.ng Fever when I noticed them. 
Frankly I was about to beat it back to the hotel 
discouraged, when I caught sight of a tall box- 
like structure extending from the street level to 
the top of the bluff, with a sign across the en- 
trance: “Municipal Elevator.” I slipped into that 
elevator with a feeling of deep respect for the 
Mayor, the City Council or whoever it was that 
hit on that elevator idea. I never enjoyed a ride 
go much in my life, and then—when I walked out 
on the broad walk at the top of the bluff, I felt 
like taking my hat off to both the Mayor and the 
scenery. This municipal elevator is kept running 
day and night at city expense, and it carries hun- 
dreds of passengers daily to and from their work 
in town. With that elevator, I could easily be 
induced to live in Oregon City, but without it— 
what’s the use of talking. You know I hate to 
climb stairs. 

Up on the high ground there is a semi-business 
district that harbors a couple of live dealers. I 
visited both of them and added a few more good 
hardware friends to my collection. 


A String of Good Towns 


Rom Oregon City I traveled to Salem and then 
on to Albany, Eugene, Roseburg, Grants Pass 
and Medford, finding them all clean busy little 
cities with paved streets, substantial buildings 
and good hotels. Part of this section of Oregon 
has had crop failures during the past two years, 
but the prospects for 1919 look bright. In all 
the towns you hear the same story of how the 
high wages paid by the shipyards of Portland, 
San Francisco, Tacoma and Seattle have drawn 
heavily on the population during the war period. 
Family after family left the little towns under 
the inducements of longer pay and shorter hours, 
and this condition, coupled with that created by 
the selective draft, took deep cuts in the census 
rolls. Now things are gradually changing for the 
better. The men who have harvested top wages 
for the past two years are returning to their old 
haunts to buy comfortable litle homes or fertile 
farms. Every hardware dealer I visited from 
Portland to San Francisco reports a better busi- 
ness this year than last, not only in cash, but in 
actual volume of merchandise sold. 
Overlooking a Big Business Bet 
HE coast section of Oregon seems to have been 
fashioned purposely for the man who loves 
the rod and reel. There are hundreds of rivers 
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and streams where trout are so plentiful that an 
ordinary fish story passes for Gospel truth. It is 
easier to fill your creel than it is to lie about your 
catch. 

Naturally I looked for big, well assorted stocks 
of fishing tackle in the Oregon towns. Well I 
found them—but I am sorry to say that I located 
some of the best ones in stores that do business 
under a Druggist’s sign. There were many fair 
stocks of tackle to be found in hardware stores, 
but too often the drug store carried a stock as 
good or better, with windows that were more ef- 
fectively trimmed. Naturally the hardware man 
can’t keep the druggist from handling fishing 
tackle, but he can at least see to it that his win- 
dows talk the line as plainly as those of his 
Peruna competitor. 

The p.ll-mixer has already absorbed too many 
profit-bearing hradware lines, and it is up to some 
of us to get a toe hold on the fishing tackle and 
kindred lines. This merchandise not only pays a 
good clean profit, but it brings the red-biooded 
people into the store—the type who go in for 
automobiles, trap guns, thermos bottles and 
novelty goods. You cant’ afford to let this line 
slip away from you, Mr. Oregon Hardware Dealer, 
so long as Mother Nature continues to stock your 
streams with Rainbows, Steel-Heads and Salmon. 


Building Business for Catalog Houses 


‘T HERE is just one other problem I want to 

mention at this time. It is somewhat of a 
ticklish question to tackle, but it is one that affects 
the future business of many a hardware mer- 
chant. It is the matter of keeping up stocks. In 
the last two months I have visited a great many 
towns where the merchants have allowed their 
stocks to dwindle to a point where they are too 
low to supply the actual wants of the community. 
Far be it from me to advise any dealer to load 
up on high-priced merchandise, but I can’t help 
thinking that a lot of them are overdoing the 
Hand-to-Mouth business. 

In one store that I visited recently, five would- 
be customers were turned away in less than half 
an hour because the dealer was out of the mer- 
chandise called for. It was practically all staple 
stuff, too. I asked the manager about several of 
the items wanted, thinking that perhaps he was 
having difficulty in getting shipments, but no—“I 
can get them in Portland, Seattle or Frisco,” he 
said, “but I’m not taking any chances of being 
caught with a lot of that stuff when the prices 
drop.” 

I figured up the retail prices on the merchandise 

(Continued on page 71) 
Miss Portland and her heap of 
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Congratulations, Witte! 


7 I1GHTEEN-HUNDRED-AND-FORTY-NINE was a 
great old year. The California gold rush was on. 
Sturdy men armed with single shot rifles and quaint 
long barreled pistols loaded their effects in slow moving 
river boats that tediously worked their way up the 
Mississippi to the Missouri and then up its muddy tur- 
bulent waters to the jumping off place. Either this 
route or directly west in creaking ox carts, accompanied 
by women as stout-hearted and as loyal as any group 
ever called upon to suffer, serve and pioneer, was fol- 
lowed by the hardy pioneers. 

Trailing to California on a trip that meant months on 
the road, beset by dangers known and unknown, con- 
fronted by obstacles so colossal and so numerous that 
they baffled description was no child’s play. It called 
for equipment; not little camping kits of folding cots 
and camp conveniences, but sturdy, durable things that 
would stand the gaff of the long trail and then fit into 
the mining camp home at the other end of the journey. 
It meant axes, shovels, picks, rope, canvas, cooking 
utensils, harness, hammers, drill steel, smithy supplies, 
nails, wire and a world of other hardware. It meant 
quality goods for the building of the empire of the West 
and St. Louis was the big out-fitting center. 

In that year the business of the Witte Hardware 
Company was established by Schmieding & Wulfing at 
712 North Third Street as a retail hardware store. 
F. A. Witte was a clerk behind those counters. “Forty- 
nine” was not a white-collar period, and young Witte 
came in direct contact with scores of adventurous 
spirits who later became merchants in the building of 
the West. They remembered the retail service. They 
rejoiced when “F. A.” became a member of the firm. 
This was at the time when the firm name was changed 
to F. E. Schmieding & Co. 

3y 1873 the business had grown, the retail store had 
become husky, its service had broadened and its oppor- 
tunities increased. Realizing this, F. A. Witte and his 
brother O. H. Witte secured control, changed the name 
to F. A. Witte & Co., and swung free as an exclusive 
wholesale hardware house. 

The web of F. A. Witte’s life was spun, and a strong 
life of constructive influence ended when he died in 1880. 
His work was to live, however, for the business was 
promptly incorporated as the Witte Hardware Com- 
pany, O. H. Witte assuming the presidency and his 
brother Ernest Witte the vice-presidency. Five years 
later Ernest Witte died leaving the business to two 
energetic sons Theodore and Frederic. These men held 
responsible positions in the great hardware corporation 
until their sudden death by accident in 1909. 

Two sons of F. A. Witte, Sr. joined the organization 
about the time they were big enough to peek over the 
top of a counter, F. A. Witte, Jr. in 1885 and O. W. 
Witte in 1888. Their apprenticeship was as thorough 
as their elders could devise and those old-time Wittes 
had fine tooth ideas of thoroughness. 

When O. H. Witte after 19 years in the presidency 
died in 1919 he was succeeded by F. A. Witte, O. W. 
Witte becoming first vice-president. Some people were 
inclined to believe that the Witte boys had “arrived.” 
They realized that they were but starting and with well 
directed energy they drove into their work with a power 
that has amazingly increased their business. Associated 
with them are M. L. Witte, second vice-president, 
Walter Shulz, treasurer and O. A. Staude, secretary. 

They are capitalized for half a million dollars. They 
have a splendidly assorted stock. Their service is a 
by-word in the trade and fifty traveling men cover the 
Middle Western and Southern states in their daily drive 
for business. 

The Wittes are celebrating their seventieth anniver- 
sary this year, and the monthly sales records are regis- 
tering the altogether pleasing results of seventy years 
of honest dealings. 

Congratulations are in order. 


Shake Witte! 


You’re a power for good. 


Hardware Age 


Convention Date Announced 


HE twenty-fifth annual convention of the National 

Hardware Association will be held Tuesday, Wed- 
nesday, Thursday and Friday, Oct. 14, 15, 16 and 17, 
at the Marlborough-Blenheim, Atlantic City, N. J. 

The Automobile Accessories Branch will convene on 
Tuesday, the 14. 

The regular sessions of the convention will begin on 
Wednesday, the 15. 

The Metal Branch will hold its meeting, Thursday 
afternoon, the 16. 

Secretary-treasurer T. James Fernley announces that 
the rates at the Marlborough-Blenheim will be as fol- 
lows: Double rooms with bath, $14, $15, $18 to $21 per 
day American plan; double rooms with bath, $9, $10, 
$13 and $16 per day European plan; double rooms with- 
out bath, $12 per day American plan; double rooms 
without bath, $7 per day European plan; single rooms 
with bath, $10 and $11 per day American plan; single 
rooms with bath, $7 and $8 per day European plan; 
single rooms without bath, $8 per day American plan, 
— single rooms without bath, $5 per day European 
plan. 

Arrangements have also been made with the Hotel 
Dennis, which immediately adjoins the Marlborough- 
Blenheim, for substantially the same rates, except that 
the hotel is run exclusively on the American plan. 


Cumming Drives Four-in-Hand 


AMES H. CUMMING, better known as “Jim,” has 

sold his interest in the Cumming-Forster Corpo- 
ration and is now located in the State-Lake Building, 
Chicago, second floor, rooms 208-210, from which sanc- 
tum he will represent exclusively the following lines: 
The Oshkosh Washing Machine Co., Oshkosh, Wis., 
Wash-Kosh washers; Garvin-Brown Co., Inc., Chicago, 
Ill., manufacturing the “Verdiola” phonograph; U. & I. 
Toy Co., Lorain, Ohio, manufacturing Push-A-Bike 
toys; Osmundson Spade .Mfg. Co., Perry, Iowa, manu- 
facturing Gravity Grip garage door holders. 


Hello Girl Wins Air Ride 


Bane Chandler & Farquhar Associates, the mutual 
benefit association of the Chandler & Farquhar 
Company, Boston, held their annual outing June 14, at 
Pemberton and Nantasket. On arrival at Pemberton 
the party organized for sports which included a base- 
ball game between married and single men, a 50- and 
100-yard dash for men and for women, a mixed three- 














Snapped at the Chandler & Farquhar outing 


legged race, and a contest of quoits. The winners of 
the various events were awarded suitable prizes, and 
one capital prize which was drawn for by lots, in which 
all of the winners of the individual events participated. 

Miss Alice Sheerin, senior telephone operator, won the 
special prize; which was a special aeroplane ride in 4 
Curtiss Navy plane over Boston harbor. 
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Washington News 


May Refuse to Sell Price Cutters 


United States Supreme Court Upholds Manufacturers’ Right—Must Not 
Make Formal Contracts to Maintain Resale Prices—Federal Trade 
Commission Severely Rebuked—Synopsis of Decision in 
Colgate Case—Big Impetus Given to Stevens Bill 


By W. L. 


WASHINGTON, June 23, 1919. 


HAT august tribunal, the United States Supreme 
T Court, has taken the hide off the Federal Trade 

Commission and nailed it to the barn door. Put 
in more polite language, the court has nullified practi- 
cally all of the important rulings of the commission 
forbidding maintenance of resale prices and has an- 
nounced a doctrine—calculated to warm the cockles of 
the hearts of the honest manufacturer and dealer— 
that “in the absence of any purpose to create or main- 
tain a monopoly” the Sherman anti-trust act does not 
restrict the “long-recognized right of the trader or 
manufacturer, engaged in an entirely private business, 
freely to exercise his own independent discretion as to 
the parties with whom he will deal” and “to announce 
in advance the circumstances under which he will refuse 
to sell.” 


May Discriminate Against Price Cutters 


OING even further, this epoch-making opinion 

sustains the decision of the court below which 
declared that the manufacturer of a given article may, 
“without incurring any criminal liability, refuse abso- 
lutely to sell the same to any person, or to sell at a 
named price to a customer with the understanding that 
such customer will resell only at an agreed price be- 
tween them, and should the customer not observe the 
understanding as to resale prices, exercise his un- 
doubted right to decline further to deal with such per- 
son.” In other words, so long as the manufacturer does 
not seek to create a monopoly in the kind of goods he 
produces and does not sell them ‘under a formal con- 
tract compelling the dealer to maintain certain fixed 
prices, he may discriminate in favor of those dealers 
who do maintain prices, to the extent even of refusing 
to sell his goods to those who decline to do so. 

This comprehensive decision of the highest court in 
the land is the latest chapter in the history of the 
movement to legalize reasonable price maintenance and 
will give a tremendous stimulus to the effort now being 
made to induce Congress to pass the revised Stevens 
bill, which in its latest form will probably be presented 
in Congress within a few days. The advocates of this 
measure are greatly cheered by the action of the 
Supreme Court and are prepared to demand the speedy 
consideration of the price-maintenance bill before both 
houses of Congress. 

Commission’s Policy Too Drastic 

OR many months the Federal Trade Commission 

has been conducting an aggressive campaign 
against manufacturers and wholesalers attempting 
to maintain resale prices. As I have frequently pointed 
out, the animus of this campaign was the desire of the 
commission to enforce existing law rather than to 
oppose price maintenance as a principle of business 
ethics. 

The effect of the campaign, however, has been to 
encourage price cutters and greatly to hamper repu- 
table business men in the effort to maintain reasonable 
Standards of prices so essential to the protection alike 
of the manufacturer, the dealer and the consumer. The 
studied misrepresentation of the attitude of the com- 
mission by important price-cutting concerns also con- 
tributed to the general demoralization. The public at 
large could hardly be expected to understand that the 
commission has sought to aid the movement for reason- 
able price maintenance by the rigid enforcement of the 
Present law which favors price cutting, and only those 
business men who have closely followed developments 


CROUNSE 


in Washington, and who have been made aware of the 
plans of the commission, have understood the real atti- 
tude of that body. 

But there is such a thing as overplaying General 
Grant’s famous maxim that “the best way to secure 
repeal of an obnoxious law is to enforce it.” The Fed- 
eral Trade Commission has enforced what it believed 
to be the law in so drastic a fashion that it has gone 
far beyond the statutory limits. The Supreme Court, 
in the réle of the wise father, has taken the commis- 
sion out into the woodshed and administered to it a 
sound and comprehensive spanking. 


Will Clarify Business Atmosphere 


Se result of this little ruction will be to clarify 
the business atmosphere. It will not slow down 
the campaign for the enactment of a price-maintenance 
law, but on the contrary will put it on ball-bearing 
rollers. 

But to show you just what the Supreme Court has 
done, I will quote from the latest and most radical of 
the decrees issued by the Federal Trade Commission 
forbidding price maintenance. This decree, to which I 
referred in my letter last week, was issued in the form 
of an injunction against one of the largest drug manu- 
facturing concerns in the country, and called upon it 
to “cease and desist from directly or indirectly recom- 
mending or requiring, or by any means whatsoever 
bringing about the resale by the wholesale distributors 
of its products according to any system of prices fixed 
or established” by the respondent. 

Commission’s Prohibitions 

N addition to this general injunction, the commission 

went further and enumerated certain specific things 
which the respondent must not do for the purpose of 
inducing the dealer to refrain from price cutting. These 
prohibitions are as follows: 

“(1) Entering into contracts, agreements or under- 
standings with such distributors to the effect that such 
distributors in reselling such products will adhere to 
any system of resale prices fixed om established by the 
respondent; 

“(2) Securing from such distributors contracts, 
agreements or understandings that they will adhere to 
any such system of resale prices; 

“(3) Refusing to sell to any such distributors because 
of their failure to adhere to any such system of resale 
prices; 

“(4) Discriminating in prices against such distribu- 
tors because of their failure to adhere to any such sys- 
tem of resale prices; p 

“(5) Discriminating in prices in favor of such dis- 
tributors because of their adherence to any such system 
of resale prices; 

“(6) Carrying out or causing others to carry out a 
price maintenance policy by any other means.” 

A proviso to these specifications stipulated that 
“nothing herein contained shall prohibit respondent 
from issuing price lists or printed prices in its advertis- 
ing matter or upon the containers of its said products,” 
but even this grudging permission was qualified by the 
added injunction, “so long as the respondent shall re- 
frain from directly or indirectly recommending, or re- 
quiring, or, by any means whatsoever, bringing about 
the resale of such products at such resale prices.” 


Contentions Both Legal and Illegal 


HE prohibitions of the commission as set forth in 
this decree are a curious jumble of legal and illegal 
specifications. Fortunately, the Supreme Court deci- 
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sion, just handed down, will enable every level-headed 
bus.ness man to decide just where the commission is 
right and where it is wrong and to guide himself 
accordingly. 

“Entering into contracts” to the effect that distribu- 
tors will adhere to the system of resale prices fixed or 
established by the manufacturer has been held by the 
Supreme Court in a dozen cases to be illegal, for the 
reason, among others, that the dealer who has entered 
into such a contract is deprived of his right to dispose 
of his property, purchased from the manufacturer, as 
he may see fit. 

Securing from such distributors contracts that they 
will “adhere to a system of resale prices” is also illegal 
under numerous court decisions. 

“Refusing to sell to any such distributors because of 
their failure to adhere to any such system of resale 
prices” is perfectly legal, according to the latest pro- 
nouncement of the Supreme Court, and by inference 
the three remaining prohibit‘ons in the commission’s 
injunctions, above quoted, may be ignored by manufac- 
turers and still keep well within the law. 


Must Avoid Formal Contracts 


i is easy to see, therefore, that manufacturers and 
dealers may arrange for maintenance of resale prices 
as long as they avoid a hard and fast contract depriv- 
ing the dealer of the right to do as he pleases with the 
merchandise he buys, provided, of course, he is willing 
to incur the displeasure of the manufacturer and cut 
himself off from further supplies. In my humble opin- 
ion, the great majority of dealers are willing to refrain 
from cutting prices if the manufacturer from whom 
they buy goods will protect them by refusing to sell 
to price cutters. 

This is the big principle that underlies this entire 
proposition, 

I promised last week to present a synopsis of the 
decision of the Supreme Court in this important case 
which was handed down a few days ago and.the text 
of which is now fortunately available. Every business 
man should familiarize himself with this opinion. 

Colgate & Company, manufacturers of soaps and 
toilet articles, were indicted under the Sherman anti- 
trust law for an alleged illegal attempt to maintain 
prices. This indictment specified a summary of the 
things done to carry out these illegal practices as 
follows: 


What Colgate Did to Curb Price Cutters 


66 ISTRIBUTION among dealers of letters, tele- 

grams, circulars and lists showing uniform prices 
to be charged; urging them to adhere to such prices and 
notices stating that no sales would be made those who 
did not; requests, often complied with, for information 
concerning dealers who had departed from specified 
prices; investigations and discovery of those not adher- 
ing thereto and placing heir names upon suspended 
lists; requests to offending dealers for assurances and 
promises of future adherence to prices, which were 
often given; uniform refusals to sell to any who failed 
to give the same; also sales to those who did; similar 
assurances and promises required of, and given by, 
other dealers followed by sales to them; unrestricted 
sales to dealers with established accounts who had ob- 
served specified prices, etc.” 

Colgate & Company demurred to this indictment, 
declaring that it failed to charge any offense under the 
Sherman act for the reason that all of the acts specified 
in the indictment were legal. In ruling upon this de- 
murrer, the trial court rendered a decision which is 
destined to become a classic in view of its emphatic 
affirmation by the United States Supreme Court. It 
said in part: 

View of Trial Court 

“cs O charge is made that any contract was entered 

into by and on the part of the defendant, and 
any of its retail customers, in restraint of interstate 
trade and commerce, the averment being, in effect, that 
it knowingly and unlawfully created and engaged in a 
combination with certain of its wholesale and retail 
customers, to procure adherence on their part, in the 
sale of its products sold to them, to resale prices fixed 
bv the defendant; and that, in connection therewith, 
such wholesale and retail ¢ustomers gave assurances 
and promises, which resulted in the enhancement and 
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maintenance of such prices, and in the suppression of 
competit.on by waoesaie dealers and retail aeacers, and 
by tne latter to the consum.ng public.” 

ok Pd * ok os + 


In the view taken by the court, the indictment here 
fairiy presents the question of whether a manutacturer 
of products shipped in interstate trade, is subject to 
criminai prosecution under the Sherman Act, for enter. 
ing into a combination in restraint of such trade and 
cuimmerce, because he agrees with his wholesale and 
retail customers, upon pr.ces claimed by them to be fair 
and reasonable, at which the same may be resold, and 
declines to sell his products to those who will not thus 
stipulate as to prices. This, at the threshold, presents 
for the determination of the court, how far one may 
control and dispose of his own property; that is to say, 
whether there is any limitation thereon, if he proceeds 
in respect thereto in a lawful and bona fide manner. 

»at ne may not do so, fraudulently, collusively and in 
unlawful combinavion with o.hers, may be conceded, 
(Eastern States Retail Lumber Dealers’ Association vy. 
the United States, 234 U. S. 600,614.) But it by no 
means follows that being a manufacturer of a given 
article he may not, without incurring any criminal 
liability, refuse absolutely to sell the same at any price, 
or to sell at a named sum to a customer, with the 


understanding that such customer will resell only at 
an agreed price between them, and should the customer 
not observe the understanding as to retail prices, ex- 
ercise his undoubted right to decline further to deal 
with such person. . 


of ce of * 

The pregnant fact should never be lost sight of that 
no averment is made of any contract or agreement hav- 
ing been entered into whereby the defendant, the manu- 
facturer, and his customers bound themselves to enhance 
and maintain prices, further than is involved in the 
circumstances that the manufacturer, the defendant 
here, refused to sell to persons who would not resell 
at indicated prices, and that certain retailers made pur- 
chases on this condition, whereas, inferentially, others 
declined to do so. No suggestion is made that the de- 
fendant, the manufacturer, attempted to reserve or 
retain any interest in the goods sold, or to restrain the 
vendee in his right to barter and sell the same without 
restriction. The retailer, after buying, could, if he 
chose, give away his purchase, or sell it at any price 
he saw fit, or not sell it at all, his course in these 
respects being affected only by the fact that he might 
bv his action incur the displeasure of the manufacturer 
who could refuse to make further sales to him, as he 
had undoubted right to do. There is no charge that 
the retailers themselves entered into any combination 
or agreement with each other, or that the defendant 
acted other than with his customers individually. 


Decision Affirmed by Supreme Court 


ROM this decision the Government took an appeal 

to the Supreme Court, and upon argument the 
Attorney General contended that the indictment did, 
in effect, charge “unlawful combination because of re- 
strictive agreements between the defendant and sundry 
dealers whereby the latter obligated themselves not to 
resell except at agreed prices.” 

In reviewing the decision of the court below the 
United States Supreme Court declared its inability to 
accept the construction placed upon the case by the 
Government. Continuing, the Supreme Court said: 


We cannot wholly disregard the statement that “the 
retailer, after buying, could, if he chose, give away his 
purchase, or sell it at any price he saw fit, or not sell 
it at all, his course in these respects being affected only 
by the fact that he might by his action incur the dis- 
pleasure of the manufacturer who could refuse to make 
further sales to him, as he had the undoubted right t 
do.” And we must conclude that, as interpreted below, 
the indictment does not charge Colgate & Company 
with selling its products to dealers under agreements 
which obligated the latter not to resell except at prices 
fixed by the company. ; 

The position of the defendant is more nearly 1? 
accord with the whole opinion and must be accepted. 
And as counsel for the Government were careful to state 
on the argument that this conclusion would reauire the 
affirmation of the judgment below, an extended discus 
sion of the principles involved is unnecessary. 

The purpose of the Sherman Act is to prohibit monop- 
olies, contracts and combinations which probably would 
unduly interfere with the free exercise of their rights 
by those enraged, or who wish to engage in trade an 
commerce—in a word to observe the right of freedom 
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to trade. In the absence of any purpose to create or 
maintain a monopoly, the act does nct restrict the long- 
recognized right of a trader or manufacturer engaged 
in an entirely private business freely to exercise his 
own independent discretion as to parties with whom he 
will deal. And, of course, he may announce in advance 
the circumstances under which he will refuse to sell. 
“The trader or manufacturer, on the other hand, carries 
on an entirely private business, and may sell to whom 
he pleases.” United States v Trans-Missouri Freight 
Association, 166 U S. 290, 320. “A retail dealer has 
the unquestioned right to stop dealing with a whole- 
saler for reasons sufficient to himself, and may do so 
because he thinks such dealer is acting unfairly in 
trying to undermine his trade.” Eastern States Retail 
Lumber Dealers’ Association v. The United States. 234 
U S. 600, 614. See also Standard Oil Company v. 
United States 221, U. S. 1, 56; United States v Amer- 
ican Tcbacco Company, 221 U. S 106, 180; Boston Store 
of Chicago v. American Graphophone Company, et al, 
246 U S 8. In Dr. Miles’ Medical Company v. Park 
& Sons Company, sunra, the vnlawfrl cembination was 
effected through contracts which undertcok to prevent 
des'-rs from freely exercising the right to sell. 

The judgment of the District Court must be affirmed. 


Way Opened for Legislation 


AVING thus clarified the law with respect to what 

manufacturers and dealers may now do in the 
way of maintaining resale prices, the Supreme Court 
has opened the way for the speedy consideration by 
Congress of a bill legalizing forma! contracts to pre- 
vent price cutting which it is conceded are now illegal. 
The Federal Trade Commission, in a somewhat chas- 
tened spirit, is now preparing to assist this movement 
and in line with a special report on the subject wh'ch 
it submitted to Congress last winter, will recommend 
the passage of the original Stevens bill, amended by 
the addition of the following section, intended to pro- 
tect the rights of the consumer in the purchase of 
ident:fied merchandise: 

“With respect to any contract or contracts authorized 
to be made under this act, the Federal Trade Comm:s- 
sion may, in the manner provided in the act, and sub- 
ject to the same review as other orders cf the c>mmis- 
sion, on its own initiative or upon ccmplaint of any 
person, firm, association or corvorat'on. after inve:ti- 
gaton and determination that the public interest re- 
quires, terminate the whole or any part of any such 
contravt cr regulate the terms thereof in the public 
interest.” 


Conditions Prescribed in Stevens Bill 


S° 3JECT to the qualifications set forth above, the 
amended Stevens bill will make lawful any contract 
prescribing “the uniform prices and manners of settle- 
ment at which the different qualit es and quantities of 
each article covered by such contract may be resold,” 
provided the following conditions are comptied with: 


a. Such a vendor shall not have any monopoly or 
control of the market for articles belonging to the same 
general class of merchandise as such article or articles 
of commerce as sha.l be covered by such ccntract of 
sale; nor shall such vendor be a party to any agree- 
ment, ccmbination, or understanding with any com- 
pet.tor in the preduction, manufacture or sale of any 
merchandise in the same general class in rezard to the 
price at which the same shall be sold, either to dealers 
at wholesale or retail cr to the public. 

b Such vend-r shall file at the office of the Federal 
Trade Commission a statement setting forth the trade- 
maik or special brand owned or claimed by such vendor 
In respect to such article or articles cf commerce to be 
covered ky such contract of sale, and also, from time 
to tme, as the same may be adopted or modified, a 
schedule setting forth the uniform pr‘ce of sale thereof 
to dealers at wholesale and the uniform price of sale 
there f to dealers at retail, from whatsoever source 
acquired, and the uniform price of sa‘e thereof to the 
public; and, upon filing such statement, such vendor 
shall pay to the Federal Trade Commission a registra- 
tion fee of $10. Prices set forth in such schedule and 
made in any contract pursuant to the provisions of 
this act shall be uniform to all dealers in like circum- 
stances, differing only as to grade, quality, or quantity 
of such articles sold, the point of delivery, and the 
manner of settlement, all of which differences shall be 
set forth in such schedule; and there shall be no dis- 
crimination in favor of any vendee by the allowance 
of a discount, rebate, or commission for any cause or 
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Farmers’ Lobby Forces Re- 
: . 
peal of Daylight Saving 
Law 
By W. L. CROUNSE 
WASHINGTON, June 23, 1919. 
AYLIGHT saving is dead. The farmer 
has kuled it. 1t woud not have ded so 
eusily if its triends had put up the figat its 
eneuies made, but what is everybody’s busi- 
ness is Novudy’s, and several miiuon bene- 
i.cacries of tie Calaer act who could have 
wWilten a leuer, cr sent a telegiam to a 
Senuvor or Kepresentauve, dec.aed to let 
Gevige co it. And George, as usual, was 
as.eep at tne switch. 

G.tung down to brass tacks, the House of 
Represei.ta.ives on Wednesday, by a voie of 
Z%5z to 122, passed the b.il repeaing the day- 
lig..t sav.ng law next October, whiie the 
& nate, on the same day, by a vote of 46 to 
20, adopt.d a motion to suspend the rules 
aud adda the repeal measure to the agiicul- 
tural appropriation biil. Tne two bilis have 
been sent to conterence w.th a strong prob- 
ability tuat the “rider” on the agricuitural 
bil will be reta.ned and concurred in by tie 
House. In any event, the Calder act is cer- 
tain to be repealed. 

There is no use holding a coroner’s inquest 
over the corpse. We all know that Cock 
Rebin was killed by the sparrow with his 
bow and arrow. The daylight saving law 
received its death blow at the hands of the 
farmers’ lobby, which would have lost the 
fight if tke American Federation of Labor 
had not welched at the critical moment. 

Frank Morrison, the vigilant secretary of 
the Federat c+, demanded a hearing before 
the House Committee when the bill was 
called up, but wken the members of the 
Federativn got together in annual conven- 
t'on at Atlantic City a few days ago, a reso- 
lution endorsing the Calder act was defeated 
by the aston’shing vote of 480 to 150. This 
sounded tke death knell of daylight saving, 
ard was most effectually empleyed in both 
House and Senate in urg ng repeal. 











by grant cf any special concession, or by any other 
device whatscever. 
Disposal Sales Not Barred 


e Such ecntracts for the sale gf such article or ar- 
ticles of commerce may provide for dispcsal sales at 
appropriate t.me, during which pericds, duly set forth 
in such statement or in such schedule of prices as shall 
be tiled by such vendor, such dealers may sell such 
article or art.cles of commerce fcr a price other than 
the uniform price as set forth in the schedule, provided 
in the preceding paragraph (b) provided, That such 
article or articies of commerce shall have first been 
offered to the vendor by such dealer, by written cffer, 
at the price paid for the same by such dealer, and that 
such vendor, not less than thirty days prior to the 
date set forth for the next dispcsal sale, after reason 
able opportunity to inspect such article or articles, 
shall have retused or negiected to accept such offer. 

d Any art:cle of commerce, or any carton, package 
or cther receptacle inclcsing an article or articles of 
commerce covered by such contract and in the posses 
sion of a dealer, may be sold for a price cther than 
the uniform price for resale by such dealer for such 
quality and quantity as set forth in the schedule pro 
vided in the preceding paragraph; (b) First, if such 
deaier shall decide to discontinue the sale of such article 
or articles of commerce, or if such dealer shall cease 
to do business and the sale is made in the course of 
winding up the business of such dealer, or if such 
dealer shall have become bankrupt or a receiver of the 
business cf such dealer shall have been appointed; 
Prvv.ded (a) That such article or articles of commerce 
shail have first been offered to the vendor thereof by 
such dealer or the legal representative of such dealer 
by written offer, at the pr.ce paid for the same by such 


(Continued on page 70) 















































































Letters of a Sales Manager to His Men 


XXV—You Never Know What You Can Find 
Until You Dig 


Are You Sitting on a Gold Mine? 


This is the twenty-fifth of a series of sales letters, which, though intended primarily for traveling men, will be 
of interest to every member of the trade. They were written by the sales manager of a great hardware jobbing 
house to a corps of salesmen who in the last eight years have doubled the business of the firm. The letters are 
really short editorials which prefaced actual merchandise instructions. The author has consented to their pub- 
lication at the solicitation of HARDWARE AGE, in which they will appear in succeeding issues through the year, 


HOSE of our sales organization who were with us a few years ago will remember the story 

that ran in the letter of advice about the man who was dissatisfied with his opportunities and 

surroundings; who disposed of his property and started to travel around the world, looking for 
an opportunity. 


He had been told he could find, if he hunted diligently, an acre of diamonds. 


Years passed by and he returned to his old home, broken in health and broken in wealth. When 
he left the original town, the only piece of property he couldn't sell was a little bit of a house and 
lot on the outskirts. Into this he moved on his return from his wanderings. Going out the 
following morning to put in a garden, he began spading in the back yard—and discovered with 
every turn of the spade that he was turning up diamonds. It then came to hith that this acre of 
diamonds that he had been seeking all over the world was right in his back yard. 


The story, of course, is purely a myth. But like all so-called fairy stories, it has its parallel 
in actual life. 


A story is now brought to this country from France by a doughboy who tells about his ex- 
perience in the American Expeditionary Force. He, for some reason or other, did not have an op- 
portunity to get up in the front line trenches—being delegated a large part of the time for police 
duty around the barracks. 


The guard with which he was attached was camping in the outskirts of a little town in France 
that had been invaded at one time by the Germans, and occupied by them for a period of time. 


The American troops had driven the Germans out of this position and were occupying this 
territory. 


This doughboy, doing police duty, was everlastingly cussing his hard luck because he had no 
opportunity. One day while policing a section of the town a French peasant came by and entered 
a certain dooryard and began digging alongside of the step to the house. 


This doughboy had sat on this step a good many times, and cussed his luck. 


He paid but little attention to the French peasant at first. But as the Frenchman seemed to 
be very persistent in his digging the doughboy began giving some attention to him, and finally dis- 
covered that the Frenchman had unearthed a box, buried in the ground, which contained 20,000 


francs in gold. 


This money the Frenchman’s wife had buried when the town was invaded by the Germans; 
and here this doughboy had been sitting on top of a box of French gold, day after day, cussing his 
luck because he had no opportunity. 


You will notice that the two stories are quite similar—one being a fairy story and the other 
being a reality. It illustrates all too plainly that if one really wants opportunities, he can find 
them in his own dooryard. 


There is no question but what men often sit over a gold mine and are unconscious of it, ow- 


ing to their continually bewailing their luck and being unwilling to make the necessary effort to 
discover where and what the hidden treasure is. 


I don’t believe it is necessary, nowadays, for any traveling salesman to leave any town 
“skunked,” because business opportunities seem to be multiplying so rapidly that with the long 
line of merchandise we job, we ought to be able to find business of some kind in every town that 


we make. 
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| EDITORIAL COMMENT 





They're the Backbone of 
the Hardware Trade 


HERE are several sets of figures that 

prove conclusively that the cost of doing 
business in the average retail hardware store 
is a trifle over 20 per cent of the sales. Con- 
stant publicity of these figures has fixed 
them in the minds of many merchants as a 
mark at which to shoot. Many dealers con- 
gratulate themselves when they get by with 
a cost that runs a point or two under this 
average. They may be perfectly justified in 
“feeling good” about it, but on the other 
hand their cost of doing business may be 
high beyond reason. 

It should always be borne in mind that the 
average of 20 per cent has been arrived at 
by taking the “cost of doing business” from 
many stores, adding those percentages and 
dividing by the number of stores repre- 
sented. This means in rough figures that 
half the stores do business at a cost exceed- 
ing 20 per cent and the other half operate 
at a cost of less than 20 per cent. In other 
words, the average run is 20 per cent. 

The question naturally arises: Is your 
ambition “just ordinary” or do you want to 
be better than “average run?” Do you want 
to be counted in the class that neither buck 
nor beat the tide? Are’you aiming at 20 
per cent, or do you aspire to line up with that 
desirable 50 per cent whose cost of doing 
business is less than 20 per cent? 

The truth of the matter is that one set of 
“costs” from which the best known and most 
generously published “average” was _ ob- 
tained shows a few merchants.doing a good 
hardware business at a 14 per cent cost. 
There were several in the 15 per cent class, 
more at 16 per cent and quite a healthy 
crowd at 17 per cent. A very large number 
of retail hardware merchants operate at 
a cost of 18 and 19 per cent of their sales. 

The very low costs mentioned, the 14, 15 
and 16 per cent classes, are usually in 
favored business locations. They are as- 
sisted by exceptional freight facilities that 
cut their carting expenses, or they are in 
towns where rent is low, taxes favorable and 
the price of help below normal. These con- 
ditions do not obtain in most localities. The 
merchant whose operating expenses should 
be studied, and from whose experience great 
benefits may be derived, is the dealer whose 
costs are in the 17 and 18 per cent columns. 

A study of reasons for these altogether de- 
sirable figures will reveal in the first place 
that they emanate from no one class of 
towns. The men who make such records 
are as common as efficiency itself. They in- 
variably know the value of time. They do 
not keep the same sized payroll the year 
around. They hire extra men for the top 
load and contract their forces in the quieter 
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seasons. They are the kind of stores that 
cannot always readily spare a clerk “off the 
floor” to unload nails, paper, wire, black- 
smith-coal or other carload shipments. They 
pick up common labor frequently. They 
know the benefits that come from keeping 
their employees fully employed. 

In such stores you will not find clerks 
“hanging around” waiting for customers. 
The boss of such a store is a fisherman by 
nature. He knows the value of a tight line. 
He knows that if his employees get the slack 
line habit they will “get away” with a lot 
of money. He knows that wasted time is 
thievery, just exactly as bad and even more 
pernicious than “knocking down.” In the 
17 and 18 per cent cost stores the stock 
looks clean and is well kept. That is because 
between customers the boys keep the time 
line tight, working on stock. 

In such stores the employees work regu- 
lar hours, they come to work on time and 
take a certain set time for lunch. The boys 
are prompt cr they pay cash penalties. They 
believe that prompt service to customers can- 
not be expected from a sales force that does 
not give prompt service to the firm. Time 
is one of the giants that heave the cost of 
doing business to abnormal heights. 

Another exceedingly important item in 
the cost of doing business is rent. On this 
item city merchants can give small town 
merchants many pointers. High rents em- 
phasize the importance and value of space. 
The average small town hardware merchant 
is a space spendthrift. The average small 
town hardware dealer could operate his busi- 
ness just as well and frequently with more 
efficiency if he rented 25 per cent less space 
than he is now using. 

This startling statement is fully borne 
out by the “17 and 18 per cent cost” stores. 
They appreciate rental expense and space 
value. They know the advantages of turn- 
over and the danger of warehouses. They 
use their show cases as places in which to 
temptingly display their wares. They real- 
ize that such space is far too expensive for 
storage purposes. . They systematize their 
stocks, departmentize and make individual 
clerks responsible for the appearance and 
space of certain set sections. They do not 
rent huge basements, great “upstairs” rooms, 
or gigantic warehouses merely because they 
are cheap. They do rent what they need 
and keep that need where it belongs by 
“turnover.” 

Waste.space is the cost crime of the coun- 
try merchant. It is a danger to which the 
17 and 18 per cent merchants are keenly 
awake. Wide aisles in stores or warehouses 
are possibly good to look at from an exer- 
cise standpoint, but the good merchant 
doesn’t plan his store or his wareroom as a 
gymnasium. The “best appearance” a store 


(Continued on page 71) 
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NEW YORK 


Office of HARDWARE AGE 
New York, June 23, 1919. 


DCMINANT thought now among various manufac- 
turers | is the labor situation, which is not eas-er, 
is there apparently much immediate prospect of 
Skilled help is 
while the demand for merchan- 


nor 
becoming so; rather, it is more acute. 
referred t) as scarce, 
dise is expanding. 

A wholesaler of the ultra conservat 
when asxed by a manufacturer’s representative about 
business conditions, said that he had changed front and 
that he had instructed his buyer “to fill up the shelves.” 

Managers of factories which are not already on an 
8-hour Lasis believe that they must hereatter caicuiace 
on that level. Where such is the case it means that 
against the claim of greater effic-ency and more produc- 
tion per hour there is the longer time that the pliant is 
idle, interest on investment and several other reasons 
in the same category. Costs of production are becoming 
more uncertain and there are factories which have made 
advanes here and there, claiming that prevailing con- 
ditions c>mnvel it. Demands of consumers are multiply- 
ing, and evidently they are coming to wholesalers and 
ultimetely to manufacturers, which, in some cases, we 
are to'd, evual or exceed the present producing capacity 
of manv plants. It is also said that they are as badly 
off carin™ for orders a5 under war cond'tions. Business 
is described as coming along very satisfactorily, con- 
sideri-» the season of the year. 

Jobber: say they are running ahead of last year in 
sales Many buyers are coming to realize that there 
is little or no likelihood of the 50 per cent declines in 
prices generally they have long had in mind. Both 
jobhers and retailers are disposing of excellent quan- 
tities of merchandise, and necessarily must replenish 
which ‘s ample reason for the activity which has been 
promoted by favorable weather. 

A ding jobber reports a change from a week ago 
Manv hints come from manufacturers that it is advisa- 
ble to anti*inate orders. While this condition is perhaps 
not so s‘rong as during, the war when plunges were 
common. it is the consensus among manufacturers that 
a short l‘kely and that visions of declines have 
gon? into the discard. 

There has been an advance of 2% ner cent on han- 
dled h»mmers, with prespects of further advances in 
kindre?’ govds of this tyre. A jobber al'udes to the busi- 
ness s‘tyotion as very healthy, with but little water to be 
saueeved out. A'so that a good sien is the opening of 
several rew hardware stores in this terr'tory which 
was 21 raritv during the war period, and a decided 
nove'tv Curing several years past. 

Retsiler> have been reaping the benefits of good 
profits. which has led many of them to discount bills 
where formerly it was not their custom. One manu- 
facture~’s representative savs that 85 per cent of their 
clientele d'scount their invoices. The excellent weather 
of late weck= has been the most profitable for retailers 
in a lont while. 

Factorv shipments are very slow and receipts of mer- 
chandis? receme more infreouent and wider apart. A 
large emplover in the distribution of staple hardware 
savs thet with the approaching summer and vacation 
season it wll necessarily shorten working forces of 
both menvfacturers and distributors, but that quite 
commenlv vacations have been well earned the past year 
wher emn'ovees have been held very close. Also that 
retailers ‘n recent vears have been mating considerable 
prorrecs in the right direction in earlier closing at no 
appreciable sacr'fice of profits. 


ive and older type, 
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Linseed Oil.—The market for linseed oil continues ex- 
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ceptionally firm and high. Observers in the trade do 
not foresee any likely indications of lower prices in the 
near future. The demand continues very heavy and 
the production of |.nseed oil is considerabiy behind the 
execution of orders now in hand. 

Linseed oil, city brands, raw, in 5 
quoted at $1.90 to $1.91; less than 5 
and in carloads $1 87 to $1.88 per gal. 

State and Western oil, raw, is $185 in carloads and $1.88 
per gal. in smaller quantities. The above quotations apply 
to June and July delivery. Some crushers, but not all, are 
quoting August-October delivery at about 2c. per gal. dis- 
count. Likewise certain crushers are quoting November- 
April 1920 at about 10c. per gal. under current prices. 

Wire Nails —Transactions in wire nails are moving 
along fairly well, with the prospects for June on about 
a parity with May, raw, as some believe, a little better 
than the last month. A little more bus_ness is develop- 
ing from the retail trade, which probably has arrived 
at the conclusion that prices are not likely to go any 
lower. 

Wire are held at $4.25 base per keg 

Cut Nails.—Cut nails are still exceedingly scarce and 
likely to be so for some time. One old concern reports 
that they have quite considerable accumulations of 
orders for cut nails which they are unable to fill. One 
house long in the trade is getting some supplies from 
beyond the Alleghenies which manufacturer as a rule 
does not ship to much extent into the Eastern market, 
as the product can be placed to better advantage with 
regard to freight nearer by. 

Cut nails, in or out of store, per keg 

Naval Stores.—There is a somewhat weaker tone in 
turpentine, which is developing at present for lack of 
buying support. There has been some recession in 
southern primary markets and demand is slower. Buy- 
ers seem to fear a decline, and as stocks exhibit 
inclination to accumulate the irregularity is more 
noticeab'e. Available stocks are quite strong in New 
York, although so far there has been no marked ac- 
cumulations in the primary market. The local market 
was low to begin with, and receipts have been strength- 
ening with fewer buyers which has caused some weak- 
ness at distributing points. 

Spirits is quoted at $1.12 per gal 

Rosin, good, strained, on the bas'‘s of 
per bbl, $16.30 and D,ggrade also $16.30 per bbl. 

Rope.—Rope prices are firm, although business at 
present is not very brisk. Some of the manufacturers 
making tw'nes. both binder'twine and for wrapping, say 
they are fairly busy in this line of cordage, which makes 
un somewhat for the decrease in the output of rove. 
We also hear of quite a number of inquiries for binder 
twine to be used overseas in countries where the season 
is the exact opposite to ours, for instance, South Amer- 
a, Australia and elsewhere. Raw sisal fiber is still 
firm. 

Rope prices 
larger, highest 
ware grade, 24c Sisal rope, *4 
grade, 23¢ and second grade, 20c¢ 
hide and bale ropes, medium and 
23%4c., and second quality, 20%¢ 


or more barrels is 
barrels $1.93 to $1.94 
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Window Glass.—Manufacturers are becoming stronger 
on prices, and there are indications of an advance, 
although there is nothing certain yet. There is a little 
more demand for this commodity, owing probably to 
the fact that merchants are forced to buy because of 
depleted stocks. More and more buildings are being 
started but so far probably the bulk of them are of the 
cheaner sort for residential purposes, and in the main 
builders are using the cheanest class possible for them 
Architects are expressing the opinion that constructors 
can count as a rule on prices about as they are for the 
next three years, so that buildings can be erected and 
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disposed of on the basis of current costs. Whether or 
not that will actually happen only the future can deter- 
mine. Pr.ces so far are unchanged as follows: 


CHIC 


Office of HARDWARE AGE, 
Chicago, June 18, 1919. 


N all lines retails trade continues to be unusually 
| act.ive. The warmer weather has brought about a 
great activity .n seasonable lines of merchandise. Con- 
sumers are g.adiy paying the high prices, and the 
scarcity of goods is reaily the onity handicap in the 
trade situation. 

keports from the jobbers show that the present 
distribution of haraware is in excess oi the large toial 
of the corresponding t.me last year. There has been 
a great improvement in the buying of steel and iron 
products. Orders that have been heid back pending 
a price settlement have been promptiy placed and some 
additional business has naturally aevelcped since trade 
is coming to the conc.usion that prices will not recede. 
In fact, the market to-day appears to be very firm, and 
with labor demand ng higher wages, it would not be 
surprising to see an advance on some lines. 

More cheerful reports are being received from the 
builders’ hardware manufacturers. The number of 
building permits issued during the week shows a very 
heavy increase, and while sales on builders’ hardware 
are not up to normal, the volume of business being done 
is quite satisfactory. Local jobbers have revised their 
prices on builders’ hardware and show a decline of from 
5 to 10 ner cent. 

Now that the vacation period approaches, it is reason 
able to expect that the demand for camping ou'fits, 
fishing tack!e, and sporting goods will be in great ¢ 
mand. Jobbers are urging their road salesmen to ch 
up the customers’ stocks on the above items and fill ir 
wherever a shortage appears. 

In checkine up prices on staple items for the week 
it is very noticeable that few changes appear. Jobbers 
state that they are obliged to work their order and 
shipping clerks overt'me in order to keep up with their 

















59 


Single strength A and B, all sizes, 77 per cent: double 
strength A, all sizes, 79 per cent, and double strength B, 
all sizes, 81 per cent from jobbers’ list. 
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back orders, as never before have they been called 
upon to ship such a great variety of merchandise on so 
short a notice. This proves conclusively that dealers 
are ordering goods which should have been bought 
earlier in the season and are now depending on the 
jobber for their stock. 

Collections are uniformly good, as money appears to 
be plentiful. Cash sales were never better. 

Axes.—There has been a slight improvement in the 
numcer of orders booked on axes for future delivery. 
The demand for axes unquestionably will be heavy this 
fall, as a great amount of road work will be done, in 
addition to the vast amount of lumber to be cut. Manu- 





facturers are holding present prices firm and no change 
is expected. . 

W quote from jobbers’ stocks, fo.b. Chicago: F quality 
Sing.e bitted axes, 3-.b. to 4-lb., $14 per doz. | 

Alarm Clocks.—The demand for alarm clocks is just 








as heavy as ever, and jobbers are out of stock on most 
of the leading sellers. Manufacturers continue to be 
f t months behind with ‘ orders, and 





from six to eight 
make definite promises as to when shipments 
There has been no change in price since 














’ Current Metal Prices 


The quotations given below are for small lots, 
from stores in New York City by merchants carryin 

As there are many consumers Whose requirements are not 
sufticientiy heavy to warrant their placing orders with manu- 
facturers for shipment in carload lots from mills. these prices 
are given for their convenience. 

On a number of articles the base price only is given, it 
being impracticable to nume every size. 


as sold 








Iron and Soft Steel Bars er. ™, 
and Shapes rth spring steel... .6.00 
Per Ib dard cast ste Ll, base 
ed Iron, base price. .4.:.7¢ ic 
H R & S. bar cast stee 
m, base price......... 6.10¢ 1 cast steel 
Bure ost fron iren 
base price......scccseees 6.30¢ Tank Plate—Steel 
Swot Bars, base price. .20.00¢ Per h 
Soft Steel Y% in. and heavier.........3.67% 
— 1% in round and 
sepuaer ~ were 8 Sheets 
1to 6 ing x % in, to 1 Blue Anncaled 
a rere eee ir Per 
1 to 6 in. & 4 and 5/16 No. & and 3/16 in 400 
in Ceceeeieune 3.47¢ No. 10 $57 
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juote from jobbers’ stocks, f.o.b. Chic ( The Amer- 
\ arm Cock, in less than doze 
lots, $1064 per doz ca ots of 4 « > 
( 1 Alarr Clock nat oO 
d ots, 6 |] doz. : ¢ 
per do Tattoo Alarm Clocks, do 1 lo 1.9 I 
case lots of 50, $24.35 per doz. Sumber Sto 
dial, doz lots, 32 per doz, Big Ben and B B $2 
each 

Rabbitt Metal.—There has been no charge in the 
asi ‘ io, Vimttets ¢ : Rusk. wat r ae pane 
situation as to babbitt metal since last reported. Prices 
are steady and sales are about normal. 

\"\ juote from jobbers’ stocks, f.o.b. Chicago Standard 
bo bhitt metal, n full boxes, 9c. per Ib.; Rev x brand, in 
full boxe I8e. per Ib. 

Corrugated Rooting, Gal- Tin 
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Coil Chain.—All kinds of small chain is selling in 
good volume. Stocks are fair and the heaviest demand 
right now is coming from the farming districts. It is 
expected a large quantity of chain will be used during 
the haying season. 

We quote from jobbers’ stocks, f.o.b. Chicago: Standard 
proof, fire welded coil chain, %-in., 9c. per lb. base. 

Eaves Trough and Conductor Pipe—The call for 
eaves trough and conductor pipe continues to be excel- 
lent. A great many of the small buildings are now far 
enough in construction to require this product, also a 
vast amount of repair work that was put off during the 
war is now being done. Manufacturers are working 
full time to keep up with their orders. 

We quote from jobbers’ stocks, f.o.b. Chicago: 29-gage, 
lap joint eaves trough, 5 in., $5.15 per 100 ft.; 29-gage con- 
ductor pipe, 3-in., $6 per 100 ft. These prices are for full 
crate lots. : 

Files.—Country merchants have come into the market 
during the past week for large quantities of files. This, 
in addition to the demand from the industrial centers, 
has brought the sale of files up to about normal. Stocks 
are fair and present prices are being held firm. 

We quote from jobbers’ stocks, f.o.b. Chicago: Nicholson 
files, 50-214 per cent discount; New American, 50-10-5 per 
cent discount; Disston, 50-5 per cent discount; Black Dia- 
mond, 50 per cent discount. 

Glass, Putty and Glaziers’ Points.—Sales on glass, 
putty and glaziers’ points continue to improve, and 
dealers who have held off buying, with the expectation 
that lower prices would prevail, have now, owing to 
the demand, been forced into the market for their re- 
quirements and are gladly paying present prices. Prices 
on glass are not expected to go lower; in fact, it would 
not be surprising if an advance was put into effect, as 
there no doubt will be a shortage. 

We quote from jobbers’ stocks, f.o.b. Chicago: Single 
strength A, all sizes, 77 per cent off; single strength B, first 
three brackets, 77 per cent off; all sizes of double strength 
A, 79 per cent off. é 

We quote from jobbers’ stocks, f.o.b. Chicago: Putty, in 
100-lb. kits, $4.25; gwaziers’ points, No. 1, No. 2 and No. 3, 
1 doz. to a package, 65c. per pkg. 

Guns and Ammunition.—Sales on guns and ammuni- 
tion are keeping up as well as could be expected. Job- 
bers state that they have a good volume of orders 
booked for future delivery and from all indications 
this season will be one of the best. Dealers who have 
not anticipated their requirements should do so at once, 
as local jobbers are taking orders for shipment as late 
as September 30 and guaranteeing prices against de- 
cline up to the date of shipment. 

We quote from jobbers’ stocks, f.0.b. Chicago: Single bar- 
rel competition shotguns, 12-gage, 30 or 32 in. barrels, plain 
extractor, $7.15 each: with automatic ejector, $7.40 each; 
Standard shotguns, 12-gage, 30 or 32 in. barrel, plain ex- 
tractor, $8.35 each; with automatic ejector, $8.75 each; double 
barrel guns, 12-gage, with hammers, $17 each; hammerless, 
20.25 each. No discount. 

No. 22 short semi-sniokeless cartridges, $5 per thousand; 
No. 22 short semi-smokeless rim fire, $11.75 per_ thousand ; 
No. 22 long semi-smokeless, $6 per thousand; No. 32 long 
semi-smokeless, rim fire, $13.50 per thousand. Discounts, 
10-744 per cent. Peters’ target shells, smokeless, 5 drams 
powder, 114 oz. shot, 1 to 10, $40 per thousand; Peters’ Ref- 
eree semi-smokeless, 3 drams powder, 1 oz. shot, 1 to 10, $37 
per thousand. Discounts 15 per cent. 

Galvanized Ware—Galvanized ware continues to séll 
in a very satisfactory manner, and present prices are 
being held firm. The bulk of this business is being 
handled, however, by the country merchants. As usual, 
the farmer is using large quantities of pails at this 
season of the year. Jobbers have fair stocks on hand. 

We quote from jobbers’ stocks, f.o.b. Chicago: Standard 
galvanized tubs, No. 0, $7.15 per doz.; No. 1, $8.80 per doz. ; 
No. 2, $10 per doz.: No. 3, $11.55 per doz.; medium grade 

galvanized tubs, No. 100s, $13.25 per doz.; No. 200s, 

doz.; No. 300s, $16.75 per doz.; common galvanized 

pails. 8-qt., $2.70 per doz.; 10-qt., $3.10 per doz. ; 12-qt., $3.35 
per doz.; 14-qt., $3.75 per doz.; 16-qt., $4.65 per doz. 

Garden Hose.—The warmer weather during the past 
week has had the usual effect on the sale of garden 
hose and the result is that dealers who felt that they 
were going to carry over into next season the bulk of 
their stocks, have practically sold out their entire line 
and are now in the market with pickup orders. From 
all indications this season will be an especially good 
one for the sale of garden hose. 

We quote from jobbers’ stocks, f.o.b. Chicago. as follows: 
Crow brand Competition hose, not guaranteed, in 50 ft. 
lengths. 19c. per foot.; 3-ply, %4-in. guaranteed hose, 114c.: 
3-ply, %-in. guaranteed hose, 138c.; 4-ply, %-in. guaranteed 
hose, 15c.; 4-ply, %-in. hose, 16c. 

Wocd Handles.—The demand for wood handles is just 
as heavy as ever, and jobbers are unable to accumulate 
normal stocks. While deliveries from the manufacturers 
show a slight improvement, sales are reported heavier 
than usual. 

We quote from jobbers’ stocks, f.o.b. Chicago: No. 1 hick- 
orv axe handles. $3.75 per doz.; No. 2 hickory, $3 per doz. ; 
extra quality hickory, $4.50 per doz.; No. 1 railroad pick 
handles, $4.50 per doz.; second growth hickory hatchet and 
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hammer handles, 14-in., $1.50 per doz.; medium quality, 14. 
in., 85¢e. per doz. i 

Jack Screws.—As the amount of road building and 
heavy construction work increases the demand for jack 
screws is just as heavy as ever. There has been no 
change in prices since last reported, and jobbers state 
that they have fair stocks on hand and are able to {jJ] 
all orders promptly. 

We quote from jobbers’ stocks, f.0.b. Chicago: Jack screws 
standard makes, 40-10 per cent discount from lists. : 

Lanterns.—The stand taken by manufacturers, guar. 
anteeing prices on lanterns up to the first of the year, 
has had an effect on the market, with a result that 4 
great many dealers who put off ordering lanterns with 
the expectation of lower prices, have now sent in their 
specifications. The country merchant especially has 
come into the market for large quantities. 

We quote from jobbers’ stocks, f.o.b. Chicago: Competi- 
tion lanterns, No. 0 tubular, $6 per doz.; No. 2 tubular cold 
blast, $8.65 per doz. 

Lace Leather.—As the harvesting season approaches 
the farmers are going over their machinery, with a 
result that large quantities of lace leather will be used. 
Sales are reported about normal. Stocks are fair and 
no changes in prices are reported. 

We quote from jobbers’ stocks, f.0.b. Chicago: Raw-hide 
lace leather, %-in., $1.65 per 100 ft.; %4-in. $2 per 100 ft.; 
Chrome lace leather, %-in., $1.20 per 100 ft.; %%4-in., $1.56 
per 100 ft. 

Nuts and Bolts.—Manufacturers of nuts and bolts are 
holding present prices firm, and it is not expected that 
lower prices will prevail for some time to come. There 
has been a slight improvement in the demand and 
jobbers are ordering in large quantities and anticipating 
further ahead. 

We quote from jobbers’ stocks, f.o.b. Chicago: Machine 
bolts up to % x 4 in., 50-10-5 per cent off; larger sizes, 40-5 
per cent off; carriage bolts, up to % x 6 in., 59-5 per cent 
off : larger sizes, 30-10 per cent off. Lag screws, 50-10 per 
cent off; stove bolts, 75 per cent off; tire bolts, 60 per cent 
off. 

Wire Nails.—Each week shows an improvement in 
the demand for wire nails. Jobbers report that deliv- 
eries from the mills are very satisfactory and that their 
stocks on common nails are good, but that roofing 
nails and special nails are still very hard to obtain. 
Dealers are ordering in larger quantities, as there 
seems to be a feeling among the trade that present 
prices will hold good. In fact, the market is very firm. 

We quote from jobbers’ stocks, f.o.b. Chicago: Common 
wire nails, $3.90 per keg base; cement coated nails, $3.50 per 
keg base. 

Lawn Mowers.—Stocks on lawn mowers are practi- 
cally depleted and there will be very few lawn mowers 
carried over into next season. Jobbers are taking orders 
now only subject to stock on hand. This season has 
been an exceptionally good one, and a great many more 
mowers could have been sold providing the dealers 
were able to obtain them. 

We quote from jobbers’ stocks, f.o.b. 
Hardware Co.’s Nipper Lawn Mower, 
plain bearing, 14-in. cut, $4.70 each; 
18-in., $5.05 each. Reading Hardware Co.’s Quality, 
wheel, 4-blade, ball bearing, 14-in., $6.55 each; 16-in., 
each; 18-in., $7.05 each. Reading Hardware Co.’s 
10-in. wheel, 4-blade, ball bearing, 14-in., $10.50 each; 16-in., 
$10.75 each; 18-in., $11 each; 20-in., $11.25 each. 

Rope.—The situation as to rope is about the same as 
last reported. There is a steady demand, but dealers 
are only ordering for immediate requirements. Present 
prices on rope are the same as last reported. Good 
stocks _are being carried with a result that prompt 
deliveries are being made. 

We quote from jobbers’ stocks, f.0.b. Chicago: No. 1 ma- 
nila rope, 274%c. per lb. base; No. 2 manila, 26'%4c. per Ib 
base; No. 3 manila, 24%c. per lb. base; No. 1 sisal, 23%4ce 
per lb.; No. 2 sisal, 20%c. per Ib. 

Roofing and Building Paper.—There is no let up in 
the demand for roofing and building paper. Manufac- 
turers are working overtime to keep up with their 
orders. Stocks in general throughout this section are 
very low, with a result that the dealers are depending 
on the jobbers for their requirements. Present prices 
are firm. 

We quote from jobbers’ stocks, f.0.b. Chicago: Certain-teed 
roofing, one-ply, $1.53 per sq.; Certain-teed roofing, two-ply, 
$2.04 per sq.; Certain-teed roofing, three-ply, $2.55 per sq; 
Major roofing, one-ply, $1.28 per sq.; Major roofing, two-ply, 
$1.69 per sq.; Major roofing, three-ply, $2.10 per sq.; Sentinel 
roofing, one-ply, S83c. per sqy.; Sentinel roofing, two-ply, 
$1.04 per sq.; Sentinel roofing, three-ply, $1.25 per sq@.; 
tarred felt, $2.60 per 100 Ib.; red and gray rosin paper, $47 
per ton. 

Spark Plugs.—With the vacation period at hand and 
a great many people touring the country, it is reasonable 
to expect that the demand for spark plugs will be ex- 
ceedingly heavy. Manufacturers of spark plugs are 
somewhat behind with their orders, but jobbers have 
been able to accumulate satisfactory stocks. 
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We quote from jobbers’ stocks, f.o.b. Chicago: Hercules 
Giant, lots of 1 to 50, 65c. each; lots of 50 to 100, 62%c. 
each; lots of 100 and upward, 60c. each; Hercules Junior, 
lots of.1 to 100, 40c. each; lots of 100 to 150, 37%4c. each; 
lots of 150 and upward, 35c. each. Hel-Fi standard spark 
plugs, lots of 1 to 50, 45c. each; lots of 50 to 100, 42%c. 
each; lots of 100 and upward, 40c. each; Hel-Fi Superspark 
plugs, lots of 1 to 50, 65c. each; lots of 50 to 100, 62%c. 
each; lots of 100 and upward, 60c. each. 


Sand Paper.—Sales on sand paper are fully up to 
expectations. There continues to be a heavy demand 
from manufacturing centers. Jobbers’ stocks are fair 
and they are able to fill all orders promptly. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
No. 1 sand paper, best grade, $5.40 per ream; cheaper grade, 
$4.85 per ream. 

Solder.—The tin shops and automobile repairers are 
using large quantities of solder. While there is not an 
inclination on the part of the dealers to carry excessive 
stocks, they are ordering more freely, and from all 
appearances present prices on solder will be maintained. 

We quote from jobbers’ stocks, f.o.b. Chicago: Warranted 
50-50 solder, case lots, 40c. per lb.; No. 1 plumbers’ solder, 
case lots, 34c. per Ib. 

Steel Sheets.—The demand and outlook for both gal- 
vanized and blue annealed sheets have improved very 
much during the past week. It is reported that the 
mills are running at from 60 to 70 per cent of their 

nacity, and that some fairly large contracts have 
been placed with them at present prices. 

We quote from jobbers’ stocks, f.o.b. Chicago: No. 28 
black sheets, $5.37 per 100 lb.; No. 28 galvanized, $6.72 per 
100 Ib. 

Sash Weights.—Manufacturers of sash weights are 
holding up to their present prices and very little price 
cutting is reported. However, dealers are only ordering 
for their immediate requirements, and will not stock 
up at present prices, as there seems to be a general 
feeling among the trade that prices on sash weights are 
too high. 

We quote from jobbers’ stocks, f.o.b. Chicago: Sash 
weights in ton lots, $42 per ton; in less than ton lots, $44 
per ton. 

Stove Pipe and Stove Board.—While a great many 
of the dealers have placed their specifications for stove 
pipe and stove board for fall delivery, there are many 
of them who have neglected to do so. Manufacturers, 
in making up their product for next season’s require- 
ments, are being governed by the orders booked at this 
time, and unless dealers anticipate their wants there no 
doubt will be a shortage. 

We quote from local jobbers’ stecks, f.o.b. Chicago: Stove 
pipe, 30-gage, 6 in., $14.50 per 100; 28-gage, 6 in., $17.25 per 
100; elbows, heavy corrugated, 6 in., $1.80 per doz. ; medium, 
6 in., $1.50 per doz.; common adjustable, $1.60 per doz. 

We quote from jobbers’ stocks, f.0.b. Chicago: Square 
erystal stove board, wood lined, 24 x 24, $11.05 per doz.; 
26 x 26. $13 per doz.: 28 x 28, $15.25 per doz.; 30 x 30, 
$17.15 per doz.; 33 x 33, $20.65 per doz.; 36 x 36, $24.65 per 
doz. Square crystal stove boards, paper lined, 18 x 18, $5.90 
per doz.: 24 x 24, $7.15 ner doz.; 26 x 26, $7.85 per doz. ; 
28 x 28, $8.75 per doz.; 30 x 30, $10.40 per doz.; 32 x 32, 


Office of HARDWARE AGE, 
Boston, June 21, 1919. 


HE hardware trade’s week was punctured by a holi- 

day, June 17, the day the Yanks and British had 
their little dispute on Breed’s and Bunker Hills, Charles- 
town. Wholesale and retail houses in Greater Boston 
generally observed the holiday, although some retail 
stores in places like Cambridge, Watertown, Arlington, 
etc., remained open for business in the morning. In 
addition, the New England Iron & Hardware Association 
held its annual election and dinner at Young’s Hotel, 
Boston. Between the two events and cool, damp days 
there naturally was some slowing up of business, but 
it was a welcome respite. To-day the trade is step- 
ping right on it again and hitting on all eight cylin- 
ders. 

As has been the case for some weeks, the shelf hard- 
ware trade here is relatively more active than the heavy, 
altheugh the latter is doing considerably more than it 
was a fortnight ago on regular lines and are about 
as busy as they care to be on automobile accessories. 
In addition, the heavy hardware trade has lost none of 
its cheerfulness regarding the future, and most houses 
are still laying lines for a big business a little later 
in the year. The shelf hardware jobbers, on the other 
hand, are working tooth and nail trying to keep up 
with orders, and without success. Substitutions are 
just as common as they were during the war, and one 
hears little kicking on this score. The average retail 
firm is doing a rattling good business, and wants some- 
thing to sell, it makes little difference what, so long as 





61 











$12.30 per doz.; 35 x 35, $15.35 per doz. Prices subject to 
10 per cent discount in case lots. 

Tacks.—Both retailers and jobbers report a very satis- 
factory business on tacks and the available supply is 
ample to meet all requirements. There has been no 
change in price since last reported. 

We quote from jobbers’ stocks, f.o.b. Chicago: Upholster- 
ers’ tacks, 6-0z., 25-lb. boxes, 15%c. per lb.; bill posters’ 
tacks, 6-0z., 25-lb. boxes, 15c. per lb. 

Wheelbarrows.—There have been more wheelbarrows 
sold this season than ever before. Contractors and road 
builders continue to use large quantities and jobbers’ 
stocks are badly broken. During the past week deliv- 
eries from the manufacturers have improved. There has 
been no change in price since last reported. 

We quote to retailers, f.o.b. Chicago: No. 4 tubular bar- 
rows, all steel, $7 each; common tray or stave barrows, $2.25 
each; angle leg garden barrows, $4 each. 

Wire Products.—The situation as to barb wire and 
staples has improved and jobbers now are in a position 
to make fairly prompt deliveries in any quantities. Wire 
cloth continues to move very freely, and very little if 
any stocks will be carried over into next season. 
Usually the sale of poultry netting at this time is about 
over, but jobbers state that they are selling large quan- 
tities. 

We quote from jobbers’ stocks, f.o.b. Chicago: Painted 
barb wire. $4.05 per 100 lb.; galvanized barb wire, $4.75 per 
100 lb.; No. 9 plain wire, $3.65 per 100 Ib.; No. 9 galvanized 
wire, $4.35 per 100 lb.; staples, plain polished, $4.05 per keg. 

We quote from jobbers’ stocks, f.o.b. Chicago: Poultry net- 
ting, galvanized before weaving, 50 per cent discount; gal- 
vanized after weaving, 45 per cent. discount 

WirRE CLOTH.—We quote from jobbers’ stocks, f.o.b. Chi- 
cago: 12-mesh black, from $2.15 to $2.25 per 100 sq. ft. base. 
This price is for sizes from 24 in. to 48 in. Sizes below 24 in. 
are 10c. per hundred higher, sizes above 48 in. are 40c. per 
hundred higher. 






Game Traps.—Jobbers continue to book very satis- 
factory orders on game traps for future delivery. Deal- 
ers who generally order in one or two dozen lots have 
increased their orders to barrel lots, taking advantage 
of the full freight allowance. 








We quote to retailers, f.o.b. Chicago, game traps as fol- 
lows: 
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the old cash register keeps ringing. Firm after firm 
is short of this or that thing that customers want, but 
somehow everybody keeps satisfied. Collections are 
excellent, people are getting more and more used to 
high hardware values, dead stocks are virtually elimi- 
nated, indications are that prices will remain on or 
above their present level for some months, and there 
is every reason to expect business will continue good 
for many months. You can’t expect to find much fault 
finding in retail establishments under such conditions. 

Possibly much of the good feeling is based on the 
trade being convinced at last that building is on the 
increase. There are still more or less labor trouble in 
New England, the various crafts demanding more pay 
and shorter working hours, yet construction figures are 
steadily growing and in a short period of time should 
reach substantial figures. Building has come so slow 
and gradual that the hardware trade, being used to 
the rush and excitement of war days, has not really 
appreciated the improvement. As the situation is work- 
ing up, it looks as though the construction boom would 
not reach its apex until next year. We have talked 
with enough banking institutions and building contrac- 
tors to feel convinced that this fall will see a tre- 
mendous construction movement in all parts of New 
England, which will be continued through the winter. 
A large number of our manufacturing concerns are or 
are about to construct houses for their employees, re- 
alizing that to hold help it is necessary they are 
properly housed. Then, too, additions to factories are 
increasing, and office and apartment buildings are be- 
ginning to pop up in the largest of our cities. Building 
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is one of the things that has not been inflated since 
the war started. When it does start in earnest, the 
hardware trade can rest assured construction wil be 
just as inflated as anything else. We are actually 
suffering for floor and home space. 


Automobile Accessories.—The demand for automo- 
bile accessories is bigger than ever, especially for mer- 
chandise used in connection with Ford cars. Jobbers 
say it is difficult to tell just what is selling in the 
largest quantities because everything is moving so well. 
In view of the strength of the leather market it might 
be well for the hardware dealer who contemplates buy- 
ing leather belts, such as are used on cars, to do so 
within the near future, for leather certainly is not 
going to be cheaper for a long time and it probably 
will be higher. Just now a majority of the jobbers are 
fairly well supplied with belts and it should be a com- 
paratively easy matter to get stock. At the moment 
tail and side lamps are enjoying a big call. The con- 
sumption of spark plugs to date has been enormous; 
the demand embracing the cheapest as well as the most 
expensive kinds. 


i 


-~Although not extensively handled by the 

ige retail hardware concern, it m ght interest the 

e to know that some of the manufacturers of rubber 

ills have notified the Boston jobbers they can accept 
no more orders, having on their books more business 
than they ‘can handle this season. The 2%-in. 
for 83c. a dozen is especially hard to 

vays the case, that is the size the retail 


me sizes of batteries are s!ow in reach- 

We hear of orders placed May 31, 
lled, which is surprising in view of the 
ies are supposed to be virtually in- 
‘ very evident that the manufacturers 
are having. difficulty in meeting the business situation. 
The recent revision in prices has resulted in a much 
larger call for goods from retail sources, the trade evi- 
dently having become convinced that prices w.ll not be 
lower until winter, if then. 

We quote from »yber Leading ma 
tubular thr ( batteries, 5( ist andard t 
list; baby batte 3)°. Discounts: I than unit pa 
% per ¢ to it package 19 per cent off 
10 or more unit packages, 40 and 10 per ce t 

Bolts and Nuts.— 
pr-ces probably wil 
week. The situation as regard the local market for 
such products is very strong, notwithstanding the job- 
bing trad2 is not rushed to death with orders, and 
higher prices appear just’ficd. The change in prices 
undoubted!y would have been made this week were it 
not for the holiday. 

“og i 
ount 4%, x 


nuts 


kes, standare 
vo cell, 3oc. 
t kages, 
list; 
nt off 


bolt and nut 
announced by the end of another 


A revision in loca! 
> 


& D. nuts, 1 x % and aller, 35 and 
1 and lars 30 per cent dis- 
15 per cent d‘s- 

and larg 35 er cent count; common 
40 r cent discount; 
discount: nm bolts, less 10 


rd t stove- 
7% sto 


per cent di 
per cent d ourt 

50 ard 10 per e¢ 
ad mail 


bolt 
nt 

r. 70 ner cent 

- cent discount: finished case 

ount: H. P. scuare h'ank in 

blank, list: tapped, list; 


ie). ] hexagon, 


tapped list; 


Bulbs.—While the johbine trade is well suppl’ed with 
most kinds of bulbs, the last orders placed by them 
with the manufacturers brovght back letters asking 
that allotments be cut down, which indicates that the 
manufacturers are well behind on bookings. The de- 
mand for bulbs is excellent and prices are reported as 
very firm. 

Ve quote from jobbers’ stocks: 
lots, list: in unit lots 25 per cent off list: in 
more, 49 per cent off list Retailers selling $590 
bulbs per nnum can secure contracts at slightly 
vorable discounts 


Bulbs in Jess then unit 
10 unit lots or 
worth of 
more fa- 


Cans.—There has been a slight advance in prices 
quoted her@ for oil cans. Now that Government re- 
strictions on tn have heen lifted, people who ought to 
know say that everything in which tin forms a promi- 
nent part is likely to be advanced in price. Supplies of 
tin in this country during the war were exceptionally 
small, and now that import restrictions have been lifted 
there has been a rush to buy stock in England and in 
the Straits. As a result prices for pig tin have 
advanced. 

Clocks.—Apparently it is just as hard as ever to get 
clocks. At least four of the leading manvfacturers are 
reported as having advanced prices within the past 
month or so, and in addition they will not accept new 
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business because they have about all they can possibly 
handie with comfort the remainder of the season. 


Drills.—Drills of all kinds continue to sell freely, 
many local jobbing firms reporting business as running 
ahead of normal. The market is not overstocked, nor 
is there any scarcity, all of which makes for a good 
healthy condition of affairs. 


We quote from jobbers’ stocks: Carbon drills, sizes up to 
1% in. straight shank, 56 per cent discount. Bit stock drills, 
50 and 10 per cent discount; blacksmith driils, 50 per cent 
discount; ratchet, 15 per cent discount; wood-boring brace 
drills, 50 and 10 per cent discount; drills and cCountersinks 
combined, Lst. High speed drills, prices on application. 


Files and Rasps.—Files are sell:ng much better than 
rasps, yet there is “no kick coming so far as either 
article is concerned,” as one of the largest jobbers puts 
it. It is stated that the average machine shop and fac- 
tory is using more files than it did before the war, and 
that the consumption by the automobile interests is of 
record-break.ng proportions. 

quote from jobbers’ stocks 
D.amond, 40 and 10 and 10 
n, Arcade, Kearney & F 
| it, FO and 10 and 5 per cent 
cut, list; XF (Swiss pattern), list 

Rasps—Heller, Chelsea and Nicholson, 


13-in., $5.50 to $6.50; 14-in., $6.50 to $7.50. 


Files—Nicho!son and 
per cent discount; Great 
and Amer 
discount; Chelsea 


oote, etc., “An ma 


hand 


12-in., $4.70 to $5.50; 
Freezers.—Orders for ice-cream freezers are begin- 
ning to be received for prompt shipment, but the real 
big buying movement has not fully started. Jobbers 
are beginning to get in stocks from the manufacturers, 
so there should not be much delay in deliveries. The 
demand for freezers is all the more remarkable inas- 
much as the ice companies in Greater Boston have 
notified the househo!'d trade that the wagons w.1l make 
but one trip a day and that people must conserve ice 
if a shortage before the season is over is to ke averted. 
We quote from job * stocks: White Mountain 
l-qgt., $2.43; 2 t., $3.06 1t., $5.60; 4-qt, $4.23; € > Saas: 


$11.25; 15-at., )-qt., 


freezers, 


36 95 


$17.31; 25-qt., 


S-qt., 


Glass.—The retail demand for glass is a little slower 
than it was a week ago, yet sales for June are running 
well ahead of those for the correspond:ng month last 
year. The wholesale market is quite busy and, as noted 
be“ore, the warehouses are getting further and further 
behind on orders. 

We quote from jobbers’ stocks: 
hree, 80 per cent discount; above first three brackets, 

liscount from the list; double A, 80 per cen 
&2 per cent di A and B quality by 
discount; single lights, 80 per cent discount 
glass—Plain cathedral, 18c. per sq. ft.; monu- 
ured, Y%-in, thick, 20c. per sq. ft:; double ground, 
er sa t 
light 
16 in 


A and B, first 


Glass, single 


count: 


cent 


Glass—Rough or rolled, 
thick, 20c. per sq. ft.; 4 


s 1-in. thick, 16c. per sq 
ft.: é in. thick, 25c. per sq. ft. 

Hack Saws.—Apparently there has been no letup in 
the consumption of hack saws since last reports. The 
demand for them is entirely satisfactory. Stocks are 
ample for all requirements, however, and good de- 
liveries are being made. Prices hold very steady. 

We quote stocks: Hack 
more, 15 per discount. 


from jobbers’ one 


cent 


Saws, gross or 
Haying Too's.—In common with farming implements 
in general, there is a good outgo of haying tools to 
retail concerns in Maine, New Hampshire, Vermont 
and Western Massachusetts. While there is more or 
less call for tools from Connecticut and Rhode Island, 
the big consumptive field lies elsewhere. Prices for 
stock hold very firm, for indications are the jobber will 
make a good cleanup this season. 
We quote from jobbers’ stocks: Scythes, 
doz.; Little Giant, high grade, $16: snaths. 
than 20 doz.. $1 a doz.; in lots of 20 
$11.50 a dozen; cherry in lots of less 
more, $14: brush, in small lots, § 
$13.25 a dozen. 


Clipper, $13 per 
ash. in lots of 
doz .or more, 
than 20 doz, $14.50; 
$13.75 a dozen; large lots, 


less 


Hose.—The demand for rubber hose has flattened out 
to almost nothing because of the nearness of July 1, 
when new Season prices are expected to be named, and 
a continuation of plenty of moisture. The manvfac- 
turers profess to be still in doubt as to what will be 
done in the matter of prices. 

We quote from jobbers’ stocks: 
S-in., 124%c.; %-in., 12\4c.; 
13'%4c.; Milo, %-in., 15c.; Bull 


Leader, 1%-in., 11\c.; 
Olympia, %-in., 13%c.; %-in., 
Dog, %-in., 18%c. per foot. 

Iron—Some of the local jobbing houses are doing 
very little business in iron, while others report a slow 
but steady increase in sales. Taken as a whole, the 
situation appears to be slightly more encouraging. The 
house that usually gets the business is the one who can 
make deliveries, and it is only fair to state that the 
average Boston jobber is not carrying normal supplies 
on his floors. 

We quote from jobbers’ stocks: 
and shares, $5.50 base per 100 Ib.; H. 


Best iron, flats, rounds 
& P. ovals, half ovals 
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and bevels, $6.50; H. & P. half rounds, $5.50; refined iron, 
$3.40; Norway iron, $20. Broken bundles, add ‘4c. lb. 


Irons.—There has been a slight decline in local job- 
bing quotations on sad irons to conform with similar 
changes in manufacturers’ lists. 


Lawn Mowers.—The average retail house reports a 
good call for lawn mowers. In some instances the 
household buyer of mowers comes into the store and 
asks for prices. Upon being told, he backs out into 
the open fresh air, but after a day or two of pricing 
goods elsewhere he returns and makes his selection. 
For that reason the jobber and retailer is carrying just 
as little stock as possible. Some of the jobbers are 
virtually cleaned out. 

We quote from jobbers’ stocks: Lawn mowers, 12-in., $4.65 
each; 14-in., $4.80; 16-in., $5; 18-in., $5.20. 

Nails.—Wire and cut nails are selling in considerably 
larger volume than they were a month ago, but the 
demand runs in streaks, as a rule. That is, some days 
it will be good and then again there will be very little 
doing. The call for coated nails also is satisfactory, 
all things considered. Horseshoe nails are going slow 
at the moment. 

We quote from jobbers’ stocks: Wire nails, $4.25 per keg 
base. Cut nails, $535 base. For galvanized nails an extra 
charge of 50c. per keg is made. Cement coated nails, stand- 
ard boxes, $5 per keg base. 

Horseshoes—New Stanuard 5s, $6.75; 6s, $6; 7s, $5.75; 

0 Reliance and Brighton 5s, $6: 
: 7s, $5.25; 8s, $5; 9, 10 and 11s, $4.90; Crown and 
5s, $5.25; 6s, $4.50; 7s, $4.05; 8s, $3.85; 9, 10 and 11s, 
Add tc. per pound for less than 25 pounds of a size. 






Plers.—The plier situation has not changed materi- 
ally during the past month. The manufacturers of 
high-grade pliers are still far behind on deliveries, and 
everything shipped out by them is quickly absorbed so 
that stocks’ in jobbers’ hands are constantly kept down 
to very small proportions. There is every reason to 
expect no great easing up in the situation for several 
months. 

Kraeuter goods— Combination pliers, 5% in., $9.20 per 
dozen; 6-in., $1099; 8-in., $13.20; 10-in., $16.10. Side cutting 
pliers, 4-in., $13 20 per dozen; 5-in., $14; 6-in., $19.60; 6%¢-in., 


$15.20; T-in., $18 and $23.60; S8-in., $20; S'e-in., $27.60. sut- 
tons’ pliers, 6%4-in., $9 per dozen; 8-in., $11.40; 10-in., $13.80. 
Electricians’, ‘“‘Milliners,’’ chain pliers, ete., 4-in., $8.40 per 
dozen; 4%-in., $8.80; 5-in., $9.20; 5%4-in., $9.70; 6-in., $10.60. 


Rivets.—Most jobbers, when asked about rivets, say: 
“Nothing doing.” And yet nobody appears greatly dis- 
turbed over matters. Stocks here are comparatively 
small and the trade feels fairly reasonably sure that 
prices for goods will not depreciate. They are con- 
tented, therefore, to wait until business conditions 
improve. 

We quote from jobbers’ stocks: Norway iron 
and 10 per cent discount; structural rivets, $7.50 
100 Ib. 


rivets, 50 
base per 


Rope.—Talk has been renewed in certain quarters 
that prices on rope may be lower before long, but so 
far as can be ascertained there is no foundation for 
this rumor. The demand for rope continues quiet so 
far as the hardware trade is concerned, but the manu- 
facturers appear to be extremely busy selling goods 
to someone. 

We quote from jobbers’ stocks: Manila, 
basis; sisal, 25c.; tarred lath yarn, 22c. 

Sash Cord.—There still seems to be considerable 
spread in prices asked for certain kinds of sash cord in 
the jobbing market. For that reason some of the retail 


29e. per pound 


trade are doing considerable looking about before plac- 
ing orders. Business is still very far from brisk, how- 


ever. 


We quote from jobbers’ stocks: Sash cord, braided cotton 
cord, 45%c., 48c. and 57c. per lb. base; Sampson, spot, 8c. 
per lb. base; Silver Lake, 88c. Braided awning cord, No. 
316, in 48-ft. lengths, $4; No. 4, $4.31; No. 4%4, $7.33. 

Screws.—Screws are selling in a little larger volume 
than was the case a month ago, but the demand is 
not anything like normal. Stocks carried by local 
jobbers are comfortable, but any sudden increase in 
the consumption undoubtedly would mean an early 
cleanup of supplies. 

We quote from jobbers’ stocks: Wood screws, iron, bright, 
flat, 80 per cent discount; round and oval, 77% per cent dis- 
count, 80 per cent discount; round, 77% per cent discount; 
japanned, flat, 72% per cent discount, round 70 per cent dis- 
count; tinned, flat 65 per cent discount, round 62% per cent 
discount; galvanized, flat 65 per cent discount, round 62% 
per cent discount; coppered, flat 75 per cent discount, round 
72% per cent discount; bronze plated, flat and round, 674 


per cent discount; nickel plated, flat and round 67% per 
cent discount; silver plated, flat and round 67% per cent 
discount; brass, flat and round, 67% per cent discount; 


antique copper, flat and round, 52% per cent discount. 

Wood screws, brass, bright, flat 60 per cent discount; round 
and oval, 57% per cent discount; nickel plated, flat and 
round 52% per cent discount; antique copper, flat and round, 
5214 per cent discount. 








63 


Wood screws, bronze metal, plain, flat 55 per cent dis 
count, round and oval, 52% per cent discount. 

Cap and set screws: In full packages, set screws, including 

headiess, 60 per cent discount; squares and hexagon head 
cap screws, 55 per cent discount; fillister head cap screws, 
35 per cent discount; flat head cap, 25 per cent discount; 
round and button head cap, 20 per cent discount. In broken 
packages, set, including headless, 40 per cent discount; square 
and hexagon head cap 35 per cent discount; fiilister head 
cap, 20 per cent discount; flat head cap, 10 per cent dis 
count; round and button head cap, 10 per cent discount. 
_ Shoe Findings.—Cut soles and leather strips are sell- 
ing readily and prices for them are very strong. In 
fact, there is every indication values will be consid- 
erably higher before the summer passes. The supply 
of such leather is being gradually reduced and the 
cutters are not doing enough to even keep up with the 
demand. 

Taps, men's light, $1 to $1.10 per doz.; medium light, $1.65 
to $1.75; medium heavy, $2.40 to $2.60; heavy, $3.25 to $3.60 
Women's Lght, 85e. to $1.10 per doz.; medium heavy, $1.35 
Boys’ medium, $1.40 per doz.; heavy, $1.75. 

Strips—Hemlock (clean) 55 to 5c. per lb.; branded, 45¢ 
oak, heavy, medium and light, 65c. to 70c. per Ib. 

Silverware.—Judging by the orders being received by 
some of the local jobbing houses, retail hardware houses 
in the large cities and towns of New England are be- 
coming more interested in the possibilities of silver- 
ware. The trade in the small country towns are giving 
the matter but little thought, and it is natural to ex- 
pect they would. The recent action of the metal mar- 
ket would seem to indicate that present values for 
silverware are reasonable. The largest manufacturer 
of chests, who supplies the prominent silverware makers 
of New England, is something like 60,000 chests behind 
in his orders. Granting this statement true, who can 
doubt but that somebody is selling a lot of silverware 


Steel—There is enough steel selling from day to 
day to keep sentiment cheerful and hopeful. Business 
unquestionably has shown an increase this month, but 
it still has a long way to go before becoming normal. 
The average local jobber appears to be carrying a 
much better stock of steel than he is of iron. 


We quote from jobbers’ stocks: Bars, soft and steel flats 
stock lengths, not wider than 6 in. or thicker than 1 in., per 
100 lb., $3.40 base; rounds and squares, 1%, in. and under, 
per 100 Ib., $340 base Concrete, plain, round and square 
per 100 Ib., $3.40 base. 

Angles and channels, under 3 





in., stock lengths, per 100 


Ib., $3.40 base; over 3 in., $3.50 base; tees, under 3 in., $3.55; 
over 3 in., $3.60. 
Cold rolled steel, rounds up to 1 15/16 in., squares and hex 


agons and flats, list. Tire steel, 14% x % in. and larger, $4; 
thinner and narrower, $4.50. On all broken bundles of steel 
add tee. extra, 

Hoop steel, per 100 Ib., $4.70 base on full 
broken bundles add 2c. per pound 
$4.10 base. 


bundles. On 
gjand steel, per 100 Ib 


Twine.—In connection with the twine market it is 
interesting to note that binder twine should be cheaper 
this season. P. G. Solis, a plantation owner of Yuca- 
tan, has been in this country to sell 700,000 bales of 
sisal to the International Harvester Company at about 
15¢c. per pound, as compared with 19'%c. a pound paid 
by the Harvester Company last year for the same thing. 
Although local quotat.ons on some grades of twine re- 
cently were reduced 1c. per pound, it is believed in 
some quarters that prices on others will be revised 
within the near future. People stating this belief, how- 


ever, apparently have nothng authent.c to base it 
upon, and in their case the wish is father to the 
thought. 


Washers.—There is something doing all the time in 
the local market for washers, but business is still con- 
siderably below normal. Local stocks are ample for 
all immediate requirements, but that is not saying a 
great deal. Prices on everything in the washer line are 
very firm. Some interests are inclined to look for 
higher prices after those on bolts and nuts have been 
adjusted, but it is not thought the change will come 
right away. 

We quote from jobbers’ stocks: Malleable washers, 12c 
per lb.; cast washers, 5 and smaller, 6c.; larger, 5c.; cut 
washers, in full kegs (200 Ib.) of a size, list; extras to con 
sumers of less than keg lots of a size, add to list as follows: 
100 to 199 lb. of a size, 1c. per Ib.; 50 to 99 Ib. of a size, 2c. 
per lb.; 25 to 49 lb. of a size, 3c. per Ib.; 10 to 24 Ib. of a 
size, 4c. per lb.; 1 to 9 Ib. of a size, 5c. per Ib. 

Wire Cloth.—Wire cloth market conditions are about 
the same as they were a week ago. Orders for stock 
are coming in every day and on a larger scale than 
was the case a month ago, yet they are not what they 
should be at this season of the wear. 


Black wire cloth, 12 mesh, 


We quote from jobbers’ stocks: 
Black wire cloth, 12 mesh, 


$2.40 per sq. ft., f.o.b. Poston. 
$2.30 per sq. ft., f.o.b. factory. Silver wire cloth, 12 mesh, 
$3.10 f.0.b. Boston, and $3.05 per sq. ft., f.o.b. Pittsburgh. 
Prices on bronze wire cloth are quoted on the same basis 
and under the same conditions as last season. 


Wire Screening.—There is a good steady normal 
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consumption of wire screening and the market here is 
in a good strong healthy position. 

We quote from jobbers’ stocks: 12 to 18 in., screening, $5 
per 100 sq. ft.; 18 to 24 in., $5.25; 24 to 48 in., $5.50. 

Wrenches.—Further sales of wrenches are reported 
‘by the jobbing and retail trade alike. In fact, the 
demand is better than it has been before at any time 
since the armistice was signed. 

We quote from jobbers’ stocks: Pipe wrenches, Stillson and 
Trimo, 60 and 5 per cent discount; parts, 60 and 5 per cent 


discount; Coes and parts plus 5 per cent discount; drop 
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forged, 33% per cent discount; Westcott’s new 


cent discount. 


list, 10 per 

Vacuum Goods.—Just now there is an excellent vaca- 
tion demand for vacuum goods, especially for bottles, 
Some years ago this class of goods did not sell par- 
ticularly well except around Christmas time, but more 
and more people are using bottles and such things 
during the hot weather. 

We quote from jobbers’ stocks: Popular lines, in lots of 


one dozen or more, 25 and 10 per cent discount; in lots of 
less than one dozen add 5 per cent discount. 


TWIN CITIES 


St. Paul and Minneapolis, June 19, 1919. 


HE exceptionally good trade this district has enjoyed 

the past few weeks still continues. It is very grati- 
fying to the mercantile man in general, for the last few 
years were not bounteous, although satisfactory in view 
of world conditions. As stated before in these columns 
this district has felt the effect of the war both during 
and afterward, as little as any part of the world. We 
are an overgrown agricultural district and the farming 
country tributary to the cities has on the average had 
fine returns for their work. Prospects were never 
brighter for a splendid crop than this year, and the 
effect of this condition is already felt in the smaller 
towns, in the increased sales of all commodities and 
supplies. 

Building is being rapidly developed in large cities 
and small towns. Farmers are enlarging their build- 
ings or erecting new ones as they can find the time from 
their regular work. Labor is apparently plentiful but 
experienced help is short in nearly all lines. This may 
seem paradoxical but is true nevertheless. Unskilled 
labor will from now on find plenty to do in the harvest 
fields. Winter wheat and rye is rapidly nearing the 
point where the harvester gets busy. The localities 
further South are already in the swing of this class of 
work, and the wave of harves! travels northward with 
appalling rapidity. As soon as Mr. Farmer tucks away 
the bank roll for his crop he is going to start buying. 
But he has already started thinking about what he is 
going to buy. It is up to the hardware men to lead his 
thoughts toward their stores. 

At a recent meeting of hardware men the expression 
of optimism was ununimous. Everyone had more, ap- 
parently, to do than he and his force could accomplish, 
and the feeling seemed general that the rest of this year 
would show splendid results, with prices continuing at 
about the present level or in some cases showing ad- 
vances because of labor conditions. Cash sales in pro- 
portion to charge sales were reported as being on the 
increase, and losses from bad debts were unusually 
small. Many said they had cleaned up old accounts 
which they had previously regarded as dead losses. 

Axes.—Axes move rather slowly now and stocks are 
held at a low point. Prices seem to be stiffening up to 
some degree. 

We quote from local jobbers’ stocks: Single bit base weight 


axes at $13.75 to $14.50 per dozen; double bit base weights 
at $18 to $19 per dozen. 


Automobile Accessories.—The present good weather 
is creating a wonderful demand for auto accessories. 
Fishing season has opened with a rush (you should see 
’em buying tackle) and vacation time is here. Neces- 
sities for the car and various devices for traveling con- 
venience are selling rapidly. 


Builders’ Hardware.—After having sales at a low 
point for over a year, this class of goods is meeting with 
a new demand. Building is developing rapidly and ever 
larger sales are being totaled in this line. 


Bolts.—While not so heavy as when war work was in 
progress, sale of bolts, both in a retail way and to shops 
and factories is very satisfactory. There is no change 
in price. 

We quote from local jobbers’ stocks: Small carriage bolts 
at 40-10 per cent, large carriage bolts 30.5 per cent; small 
machine bolts 45-10 to 50 per cent, large machine bolts 30-10 
to 40 per cent; stove bolts at 70 to 70-5 per cent; lag screws 
at 50 per cent, and tire bolts at 40 and 5 per cent from 
standard lists. 

Brads.—Stronger demand is developing with price un- 
changed. Stocks seem in fair conditions. 

We quote from local jobbers’ stocks, brads in 25-lb. 
at 70-10 per cent from standard lists. 


boxes 


Clocks.—The call for alarm clocks seems steady and 
strong. Makers are evidently improving to some degree 
in the matter of supply. Prices show no change. 


We quote from local jobbers’ stocks: American 1-day alarm 
clocks at 89c. each; Lookout, 1-day alarm clocks at $1.10 


each; Sleepmeter 1-day alarm clocks at $1.22 each; auto- 
matic 8-day alarm clocks at $3.50 each; automatic luminous 
dial 8-day alarm clocks at $4.25 each. 

Churns.—Churns are still selling well. There is a 
growing demand for small churns for family use. Prices 
have not changed. 

We quote from local jobbing stocks: 
at list less 50 per cent. 

Drills.—Call for drills is strong and shows some im- 
provement. Stocks are filling up nicely from the manu- 
facturers. Prices show no change. 


We quote from local jobbers stocks: Straight shank carbon 
drills at 40-10 per cent; bit stock at 50-10-5 per cent, and 
ratchet shank drills at 5 per cent from standard lists. 

Eaves Trough Conductor Pipe and Elbows.—A steady 
increase in call for this class of material shows again 
the increase in building operations. Stocks are in good 
condition with no change in price. 

We quote from local jobbers’ stocks as follows: 28-ga. lap 
joint single head 5-in. eaves trough, $5.85 per hundred feet; 
28-ga. 3-in. conductor pipe, $5.70 per 100 ft.; 3-in. elbows 
at $1.30 per dozen. Another quotation in discounts is as fol- 
lows: Conductor pipe not nested, crate lots, 70-10 per cent; 
elbows, 70-10 per cent from standard lists. 


Belle brand churns 


Files.—Sales show a steady demand both in retail 
and shop trade. Stocks are in fair condition with prices 
unchanged. 


We quote from local jobbing stocks: Nicholson brand files 
at 50-10 per cent; Arcade brand at 60 per cent; Royal brand 
at 60-10 per cent, and Riverside brand at 50-10-10 per cent 
from standard lists. 


Freezers.—There is a very good increase in the sale of 
ice cream freezers, due to the hot weather which has 
come upon us the past week. Dealers are sorting up 
their stocks preparatory for the steady call of the next 
few weeks. Prices show no change. 


We quote from local jobbers’ stocks: 1-quart White Moun- 
tain freezers at $2.43 each, 2 quart $3.03 each, 3-quart $3.60 
each, 4-quart $4.23 each, 6-quart $5.37 each, 8-quart $6.93 
each, 10-quart $8.85 each, 12-quart $11.25 each. 


Galvanized Ware.—This class of goods is moving good 
with call much heavier for pails than in the past two 
years. Contractors are getting busy again and find their 
old ae the worse for idleness. Prices are still as 
quoted. 


We quote from local jobbers’ stocks: No. 0 galvanized tubs 
at $7.25 per doz.; No. 1 at $8.88 to $9 per doz.; No. 2 at 
$9|85 to $10 per doz.; No. 3 at $11.10 to $11.95 per doz.; No. 

heavy galvanized at $13.50 to $19 per doz.; No. 2 at 
$15.15 to $21 per doz., and No. 3 at $16.90 to $24 per doz.; 
galvanized pail, 8-qt. common, at $2.76 per doz.; 10-qt. at 
$3.15 per doz.; 12-qt., $3.25-$3.40 per doz.; 14-qt. at $3.85 
per doz.; 16-qt. at $4.65 per doz.; stock pails, 16-qt., at $6.30 
to $8.35 per doz.; 18-qt. at $7.35 to $9.75 per doz.; 20-aqt 
at $10 per doz. 


Glass.—Sale of glass is steady and good, although re- 
tail call has decreased to some extent. There is no 
change in price. 

We quote from local jobbing stock; Single strength grade 
A glass for three-bracket, 79 per cent, larger 78 per cent; 
— strength A grade glass, 79 per cent from the standard 
ist. 


_ Handles.—Not very much improvement has been made 
in the supply of handles, although conditions along that 
line are better than they were last fall. Prices are hold- 
ing firm. 

We quote from local jobbers’ stocks: Single bit axe han- 
dles, Gold Seal, $5.50 per doz.; Red Seal, $7.75 per doz. 
White Seal, $2.60 per doz.; broad axe handles, Blue Seal. 
$5.50 per doz.; wood choppers’ maul handles, $3.25 per 
doz. ; carpenters’ adze handles, extra, $3.75 per doz.; No. 1, 
$2.75 per doz.; railroad adze handles, extra, $3.75 per doz.; 
No. 1 at $3.25 per doz.; sledge handles, Daniel Boone, 30-in., 
$3.75 per doz.; 36-in., $4 per doz.; extra 30-in., $2.75 per 
doz.; 36-in., $3.50 per doz.; No. 1, 30-in., $2.25 per doz.; 
36-in., $2.75 per doz.; railroad pick or mattock, extra, $4.50 
.; No. 1, $4 per doz.; No. 2, $2.75 per doz.; Red 

$3.75 per doz.; adze eye hammers, Daniel Boone, 

1.75; Beauty, $1.25 per doz.; blacksmith hammer, Daniel 
Boone, 16-in., $1.75; 18-in., $2 per doz.; Beauty, 16-in., $1.25 
per doz.; 18-in., $1.30 per doz.; machinists’ hammer, Daniel 
Boone, 14-in., $1.75 per doz.; 16-in., $2 per doz.; 18-in., $2 
per doz.; Beauty, 14-in. and 16-in., $1.25 per doz.; 18-in., 
$1.30 per doz.; D-handle shovel handles, spade handles, 
scoop handles, rake, fork and hoe handles, 30 per cent from 
standard lists. 
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Hose.—Even with the recent heavy rains sales of 
lawn hose are heavy, with a heavier call for the past 
few days as the heat increases. Prices show no change. 

We quote from local jobbing stocks: Competition, %-in., 
3-ply hose at 9c. per foot; 5-ply, %4-in. at 12%c. per foot; 
cotton, %-in: at 13%c. per foot. 

Lanterns.—Call is light at this season of the year 
with supply in good condition. There is no change in 
price. 

We quote from local jobbing stocks: Tubular long globe 
lanterns at $11.50 per doz.; tubular short globe lanterns, 
$11.50 per doz.; tubular dash globe lanterns, $15 per doz. ; 
Dietz Delight short globe, $12 per doz.; Dietz Wizard short 
globe, $11.15 per doz.; Dietz Victor, short globe, $7.50 per 
doz.; Dietz No. 2 Blizzard globe, $11.35 per doz.; Dietz No. 2 
Blizzard dash globe, $17 per doz.; Dietz Buckeye dash globe, 
$10.15 per doz. 

Lawn Mowers.—There has been an exceptional de- 
mand for lawn mowers this year due to several reasons. 
Old mowers have been made to serve even beyond their 
usefulness, people are better fixed to buy new ones, and 
the steady rains and the warm weather have made a 
wonderful growth of grass. Dealers have sold far more 
than they expected and jobbers have practically cleaned 
out their stocks. Prices are steady and strong. 

We quote from local jobbing stocks: Styles C and E Phila- 
delphia lawn mowers at 25-74% per cent; Pniladelphia Style 
A, at 20 per cent; Philadelphia Style K, at 25-2% per cent; 
Riverside ball bearing, 16-in. at $7.50 each net. 

Milk Cans.—Sale. of milk cans indicates a good in- 
crease in volume of milk—another substantial source of 
revenue for the farmer. Price shows no change. 

We quote from local jobbing stocks: Railroad, 5-gal. milk 
cans at $3.80; 8-gal. at $4.65 each; 10-gal. at $4.85 each. 

Nails.—There is a steadily increasing call for nails 
showing that the amount of construction work is grow- 
ing very rapidly. Stocks are in fair condition, although 
the unusual spurt in the demand for this class of mate- 
rial has caused vacancies in many stocks both in the 
jobbers’ and dealers’ hands. It is easy to see that 
neither anticipated such a large increase in demand and 
were somewhat unprepared for it, due, doubtless, also 
to the fact that they were waiting for any possible 
change in price before ordering. 

We quote from local jobbing stocks: Standard wire nails 
at $4.15 per keg, coated wire nails at $4.05 per keg base. 

Netting.—The call for poultry netting, especially in 
the narrow widths of the 1-in. mesh, still continues. 
This evidently indicates that people having small chick- 
ens are making yards for them, and the unusual demand 
has taxed the stocks of both dealer and jobber along this 
line. There is no change in price.- 

We quote from local jobbers’ stocks: Hexagon mesh poul- 
try netting at 50 per cent from standard lists. 

Nuts.—The call is steady and strong for nuts both 
in a retail way and for the shops and factories. Stocks 
are in good condition and prices have not changed. 

We quote from local jobbers’ stocks: Square iron machine 
screw nuts at 35 per cent, hexagon brass machine screw 
nuts at 25 per cent, hexagon semi-finished at 60-10 in small 
sizes, 60-10 per cent on larger sizes; hot pressed square 
blank at $1.50 off; square tapped nuts at $1.25 off; hexagon 
blank nuts, $1.50 off; hexagon tapped nuts at $1.25 off 
standard lists. 

Paper.—There has been some advance in the local 
market of No. 2 tarred felt. This amounts to about 
$5 per ton. This advance is not general as yet but prob- 
ably will be. They say this is caused by the shortage of 
materials from which to make this product. Paper deal- 
ers are experiencing a very good sale, keeping in touch 
with building operations. 

We quote from local jobbing stocks: No. 2 Barrett tarred 
felt at $2.50 per cwt.; Barrett threaded felt, 500 sq. ft rolls 
at $1.54 per roll; 25-lb. red rosin, 500 sq. ft., 63c. per roll; 
30-lb. red rosin, 70c. per roll; 35-lb. red rosin, 95c. per roll; 
40-Ib. red rosin, $1.08 per roll; deadening felt and carpet 
lining, $4.50 per cwt. 

Rope.—The call for rope is steady and consistent. 
Stocks are in good condition both in jobbers’ and re- 
tailers’ hands, however, and there is no particular short- 
age anywhere, with price holding steady as last quoted. 

We quote from local jobbers’ stocks: First grade Manila 
rope at 28c. per pound, base; first grade sisal rope, 24c. per 
pound, base; cotton rope, 50c. per pound, base; Swedish 
wire rope at net list; crucible steel rope at list less 17% 
per cent; Monitor hoisting at list less 15 per cent; tram and 
pillar rope, net list; plow steel cable at list less 30 per cent. 

Sand Paper.—Retail call for sand paper is heavy and 
shops and factories are using good quantities of this 
material also. Prices show no change. 

_We quote from local jobbers’ stocks: Best grade No. 1 
flint paper at $6 per ream; second grades No. 1 at $5.40 per 
ream; garnet No. 1 at $15 per ream. 

Sash Cord.—The call for sash cord is heavy compared 
to a few weeks ago. Both the common grade and the 
better grade seem to be moving very ra & Stocks 
are in fair condition, although shipments have been 
slow from the mill for some time. 
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We quote from local jobbing stock: Common sash cord at 
50c. per lb. base. Silver Lake sash cord at 92c. per lb. base. 
Samson sash cord at 92c. per lb. base. 

Sash Weights.—The sash weight situation is some- 
what better here now, although the small sizes are 
very much in demand and seem to be short in the local 
market. Prices show no change. 

We quote from local jobbing stocks: Cast iron, sash 
weights in regular sizes at $2.75 per 100 Ib. 

Screen Doors and Windows.—Sales of screen doors 
and screen windows are moving along very nicely. 
Price still continues high, but this does not seem to 
prevent the sale of them to any great extent. 

We quote from local jobbers’ stocks: Common 2-8 by 6-8 
black screen doors at $20.20 per doz.; fancy at $33.85 per 
doz. 

Screws.—The call for screws is steady and consistent. 
Retail trade is taking larger quantities of them, and 
shops and factories are ordering freely. Price has not 
changed. 

We quote from local jobbers’ stocks: Flat head bright 
screws at 80 to 80-10 per cent; round head blued at 70 to 
75 per cent; flat head brass at 50 to 52% per cent; round 
head brass at 45-5 to 50 per cent; regular cap screws at 50 
per cent; set screws at 50-10 per cent; iron machine screws 
at 75 per cent, and brass machine screws at 50 per cent 
from standard lists. 

Steel Sheets.—Stocks of steel sheets in the jobbers’ 
hands are being rounded out very nicely. The call is 
increasing every week. Prices are steady and strong. 

We quote from local jobbers’ stocks: Black sheets at 
$5.59 per hundredweight, base; galvanized sheets at $6.94 
to $7.14 per hundredweight, base. 

Snaths and Scythes.—The call for snaths and scythes 
is holding up extremely well. It is somewhat difficult 
to get a good grade of scythes, but stocks are in fair 
condition with prices as last quoted. 

We quote from local jobbers’ stocks: Grass scythe snaths 
at $10.80 per dozen; bush scythe snaths at $12. 

Solder.—There has been no further change in solder 
either in price or market conditions since last quota- 
tion. The call is remaining fairly heavy with sufficient 
stock in hand to care for any demand. 

We quote from local jobbing stocks: Strictly half and half 
solder at 38c. per lb., warranted half and half solder at 42c. 
per Ib.. wire solder at 44c, per Ib. 


Staples.—The call for staples continues to be very 
good both in construction lines and fence work. Price 
shows no change. 

We quote from local jobbing stocks: Polished fence 
staples, $4.30 per cwt.; galvanized staples at $5 per cwt.; 
galvanized poultry netting staples at $6.00 per cwt. 

Tacks.—The call for tacks is holding up very well. 
Stocks are in good condition and prices have not 
changed. 

We quote from local jobbers’ stocks: 8-ounce American 
cut tacks at 0.71 per pound; tinned carpet tacks, 8-ounce, 
at 0.73 per pound; blued carpet at 0.73 per pound; double 
point blued at 0.38 per pound. 

Tinware.—The call for tinware shows a good increase 
over previous month’s records. The housewife evi- 
dently has waited as long as possible to restock her 
kitchen utensils and is buying much more freely than 
in previous months. Prices show no change. 

We quote from local jobbing stocks: Tinware at 25 per 
cent discount from standard lists. 

Wire Cloth.The demand for wire cloth is holding 
extremely well. Usually by this season of the year 
the sash and door factories have completed their work 
and screens are almost all repaired by the home owner. 
This year, however, the call seems to be holding up 
much better and sales are in very good volume. Prices 
show no change. 

We quote from local jobbing stocks: Black painted wire- 
cloth at $2.15 per hundred sq. ft. base; galvanized 12 mesh 
at $2.55 per hundred sq, ft. base. - 

Wire and Wire Goods.—Sales of wire, especially 
smooth wire for concrete forms, have increased rapidly 
lately. The fence wire is selling freely also, with prices 
holding steady and strong. Bright wire goods are sell- 
ing, especially hooks and eyes, for screen work. There 
is no change in price. 

We quote from local jobbing stocks: Bright wire goods at 
80 per cent discount; brass wire goods at 80 per cent from 
standard list. 

Black annealed wire at $4.25 per 100 lb.; galvanized an- 
nealed wire at $4.95 per 100 lb.; painted Glidden cattle wire, 
80-rod spools, $3.75 per spool; galvanized Glidden cattle wire, 
80-rod spools, $4.30 per spool: painted Glidden hog _ wire, 
$4.02 per spool; galvanized Glidden hog wire, $4.60 per 
spool. 

Wheelbarrows.—Contractors are using larger quan- 
tities of wheelbarrows of the particular kind which they 
employ in their work. Wheelbarrows for home owners 
are selling more slowly. 

We quote from local jobbers’ stocks: Fully bolted wood 
barrel tray wheelbarrows at $32.50 to $53.50 per dozen; 
nailed types at $30.50 per dozen. 
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Hardware Age 


PITTSBURGH 


OFFICE OF HARDWARE AGE, 
Pittsburgh, Pa., June 24, 1919. 


S time goes on evidence is increasing that the im- 

provement in general operating conditions in the 
steel trade, also in new orders being sent to the mills 
for rolling, is getting better right along. This is shown 
by the fact that in the Pittsburgh, Youngstown and 
Wheeling districts some idle blast furnaces have lately 
been started. The steel mills are working at a heavier 
rate, and orders being booked to-day on some lines are 
nearly double what they were two months ago. The 
output of steel ingots in May is estimated at 85,000 
tons per day, or at the rate of 26,000,000 tons per year, 
not quite 60 per cent of capacity of the country. In 
the Pittsburgh district especially there has been a large 
increase in rate of operations. The Carnegie Steel Co. 
has lately blown in two more blast furnaces as they 
need the iron, while only a short time ago this com- 
pany was blowing out blast furnaces because the out- 
put was not needed. 

The chief activity in heavy steel products is in wire 
and wire nails, lap weld and oil country goods, and 
steel bars, and there is more disposition, on the part 
of buyers to try to cover for the third quarter and last 
half. In fact some large consumers are more anxious 
to cover their needs ahead oe" the remainder of this 
year than the mills are to sell. All ideas that prices are 
going to be lower have been put aside, and now it is 
the general belief that if any change in prices comes 
it will be to a higher level. 

There is also a good deal of activity in structural ma- 
terial for new buildings, especially in the Chicago dis- 
trict, one contract placed there last week being for 
12,000 tons and another for nearly 6000 tons. There is 
also more activity in sheets, and the American Sheet 
& Tin Plate Co. is booking large orders for domestic 
consumers, and is also taking export business in sheets 
at the rate of about 1000 tons per day. 

The hardware trade is showing the same improve- 
ment that has come in the heavy steel business. Nearly 
all lines of goods are moving out more freely, and the 
demand for seasonable goods is now reported to be 
fully as large as at this time last year. 


Automobile Accessories.—A leading maker of sheets 
said the other day that his company had made a care- 
ful compilation ameng large and small manufacturers 
of automobiles and trucks, and as a result of this ‘n- 
quiry it was found that over 5500 new automobiles and 
trucks are being built in this country every 24 hours. 
This exvlains to a large extent the heavy demand for 
automobile accessories. 


Axes.—Nearly all the leading makers of axes have 
advised their customers that prices will not be lower 
this year, and as a result, jobbers and retailers are 
placing orders more freely than for some time. Stocks 
are not heavy. and jobbers and retailers are now in- 
clined to buy ahead to some extent. 

We quote f.o.b. 
$14 to $14.50. 

Coil Chain. —A leading maker of chain states that 
demand in the past month is much heavier, and they 
are now operating their plants to about 70 per cent of 
capacity, instead of less than 50 per cent, which was 
the case a month or more ago. Jobbers stocks are not 
heavy, and as retailers are placing orders more freely, 
jobbers are also placing larger orders with the manu- 
facturers. 


Bolts, Nuts and Rivets.—There is a heavier demand 
for nuts, bolts and rivets than for some time past, both 
jobbers and retailers believing that present prices are 
going to hold. There is still some cutting in prices on 
these products, some makers allowing a straight 2% 
or 5 per cent extra discount, while others absorb part, 
or all of the freight to point of delivery. 

The discounts named below are those adopted from 
March 21, but, as noted, are more or less shaded. 
Large § 
Large 
7/16 in. 


Pittsburgh: First quality single bitted axés 


smaller and shorter 


Machine bolts, h.p. nuts, % in. x 4 in. 
Smaller and shorter, rolled threads. .60- 10-5 per cent off list 
Cut threads 60-5 per cent off list 
Larger and longer...................50-10 per cent off list 
Machine bo'ts, c.n.c. and t. nuts, % in. x 4 in.: 
Smatler and shorter, rolled threads. 45-10-10 per cent off list 
Larger and gy’ cee he Se Ws Wad ws wie 40-10-5 per cent off list 
Carriage bolts, *% x 
Smaller and b RA 4, "rolleld threads... .60-5 per cent off list 
Cut threads 50-10-5 per cent off list 


x 6 in. rivets, 


6 5-10-5 per cent off list 


Larger and longer sizes.............. 45-10 per cent off list 
Lag bolts 65-5 per cent off list 
Plow bolts, Nos. 60 yes Sent oe 
Hot pressed nuts, sq.. 3.25c. per lb. off list 
Hot pressed nuts, hex., oe .25¢. per in off list 
Hot pressed nuts, sq., tapped a per Ib. off list 
Hot pressed nuts, hex., tapped. . per Ib. off list 
C.p.c. and t. sq. and hex. nuts, blank. “3.350. per |b. off list 
C.p.c. and t. sq. and hex. nuts, tapped. 3c. per Ib. off list 
Semi- -finished hex nuts: 

5% in. 

9/16 in. and smaller 
Stove bolts in 

Stove bolts 
Tire bolts 

The above discounts are from awa 21, 

All prices carry standard extra. 


70-10 per cent off list 
80 per cent off list 

nn arr 75-10-5 per ce ent off list 
5 per ce ent ‘off list 

1919. 

No freight allowance. 


Hinges.—A leading local maker reports that in the 
past week the new demand for all grades of hinges has 
been larger, both jobbers and retailers buying more 
freely than for some time. The new demand for doo: 
hangers for garages is active. 


Iron and Steel Bars.—Mills report the new demand 
for steel bars as very heavy and say they are now filled 
up for three or four months ahead. Implement makers 
and other large consumers have placed contracts for 
their needs for third quarter and last half of the year, 
and at the full regular price of 2.35c., Pittsburgh. The 
demand for iron bars is also more active. 

We quote steel bars, rolled from billets, at 2.35¢., and 
from old steel rails 2.45c. Eastern mills are quoting iron bars 
for eastern shipment at 2.35¢c., while for western shipment 
2.55¢., Pittsburgh, is quoted. Pittsburgh mills rolling iron 
bors quote at 2.75e., Pittsburgh, plus full freight rate to 
point of delivery. 

Sheets.—Mills report the demand for electrical sheets 
as being much larger, while for high finished sheets for 
automobile purposes the demand has been abnormally 
heavy for a long time, and on this grade of sheets, mills 
are well sold up over remainder of this year. The 
American Sheet & Tin Plate Co. is now operating to 
about 75 per cent of hot mill sheet capacity, while ‘n- 
dependent mills are running at 70 to 75 per cent. The 
export demand for sheets is heavy. Prices are firm, 
and there is some talk of higher market on sheets in 
the near future. It is said that practically all shading 
in prices has disappeared. 

from March 21 the base price of No. 10 blue an- 


Effective 
nealed sheets is 3.55¢c., the base price of No. 28, box,annealed, 
one pass black sheets is 4.35c. and for No. 28 galvanized 
sheets is 5.70c. in carload and larger lots f.o.b. Pittsburgh 
or Youngstown mill. It should be noted by the trade that 
the above named prices are for carloads or larger lots. the 
usual advances for small lots being charged over and above 
prices. 

Tin Plate.——Mil!s report the new demand for tin 
plate a little better. Some fairly large contracts have 
been placed for shipment over the third quarter and 
last half of this year. Some tin plate mills are oper- 
ating at a larger rate of capacity. The new demand 
for terne plate for roofing purposes is heavy, and 
several local mills report they are practically sold up 
for three or four months. It is said prices are holding 
quite firm, but are still being shaded 50c. to 75c. per 
box on stock items. 

We quote tin plate Pitts- 
burgh. 

New prices on terne plate, 
lows: 8- te JIb., $14.15; 8-Ib.—I. C., $14.55; 12-Ib.—T 
$16.15; 15-Ib.I $17. 15; 20-'b I. C., $18.40; 25-Ib—I. C., 
$19 65; 39-lb. wei Cc. $20.65; 35-lb.—I. C., $21.65; 40-Ib.I. ¢ 
$19.65. All f.o.b. Pittsburgh. 


in large lots at $7 base box, f.o.b. 


effective March 21, are as fol 


Wire Products.—The new demand for wire and wire 
nails continues heavy. Several mills are now requiring 
that their district sale managers all over the country 
first submit to the home office any large inquiries for 
nails or wire for approval before the orders are booked. 
Wire mills are now operating at 85 to 90 per cent of 
capacity, and on wire are sold up for three to four 
months. They are behind in shipments. Prices are 
reported firm, except on coated nails, which are still be- 
ing shaded, mostly in the Chicago district, about 10c. 
per keg. Prices on car loads and larger lots, effective 
from March 21, are as follows: 

Wire nails, $3.25 base per keg; galvanized, 1 in. and 
longer, including large-head barbed roofing nails taking an 
advance over this price of $1.50. and shorter than 1 in., $2.00 
Bright basic wire, $3.15 per 100 lb.; annealed fence wire, Nos 
6 to 9, $3.00; galvanized wire, $3.70: galvanized barbed wir 
and fence staples, $4.10; painted barbed wire, $3.40; polished 
fence staples, $3.40; cement-coated nails, $2.85 base; these 
prices being subject to the usual advances for the smalle 
trade, all f.o.b. Pittsburgh, freight added to point of delivery. 
terms 60 days net, less 2 per cent off for cash in 10 days 
Discounts on woven wire fencing are 60% per cent off list 
for carload lots, 59% per cent for 1000-rod lots, and 58 pe! 
cent off for small lots, f.o.b. Pittsburgh. 
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OFFICE OF HARDWARE AGE, 
Cincinnati, June 21, 1919. 


N advance in refrigerators averaging about 10 per 

cent has been made, and dealers who handle these 
report a very good demand for them at the present 
time. In some cases it is difficult to get shipments 
promptly from the jobbers and manufacturers. 

Air Rifles—Dealers outside the city limits are still 
selling a few air rifles, but the business is by no means 
as good as it was during the fall and winter season. 

Jobbers quote single shot rifles at $10 per doz.; 500 shot, 
$12; 1000 shot, $19.75 and pump guns at $32 per doz. 

Cutlery.—Business in general is a little dull, which 
can be attributed to the hot weather and also to the 
fact that the farmers are busy with their crops. How 
ever, some of the Kentucky merchants state that they 
are receiving a steady call for pocket knives from farm- 
ers, who are particular in purchasing only the best 
knives, to be obtained, regardless of the price. Some 
table cutlery is being sold by the city merchants as 
well as butcher knives. 

Anvils~—The demand 1s very quiet, although occa- 
sional sales are made to country customers. 

Jobbers quote 80 and 100 Ib. anvils at 238c. per Ib. 

Axes.—Business is quite dull, but neither the job- 
bers nor retailers have any large stocks on hand. 

Babb'tt Metal.—Prices on some of thc cheaper brands 
have been reduced, but most of the standard brands are 
stationary. The machine shops and other users are 
buying more sparingly. 

Jobbers quote Wing’s babbitt metal at 28c. per Ib. 

Bale Ties.—A much better demand has developed and 
farmers have no hesitancy in paying the present retail 
price. Their principal concern seems to be to get the 
ties. Indications are that the hay crop this year will 
be a very heavy one in this vicinity. 

Wholesale quotations on wire gage sizes, most'vy in demand, 
are as follows: 9% ft. No. 15 gage, $1.45 per bundle. 

Barb Wire. ady drain on both jobbers and re- 
tailer stocks has a them down considerably, although 
mill shipments are moving forward at a fairly prompt 
rate. The farming trade shows some improvement over 
two weeks ago. 

Jobbers quote 4-point hog wire in 80-rod reels at $4.40 
per reel, and 4-point cattle wire at $4.10. 

Binder Twine.—Merchants who cater to the farming 
trade are doing a very good business, but there seems 
to be some little difficulty in getting stocks promptly. 

The jobbers’ price on binder twine is 21\4c. a Ib. 

Carr‘age Bolts——No further reductions have been 
made and the jobbers discount remains at 60 per cent 
off list. Business is dull. 

Chain.—Although business is only fairly good, re- 
tailers’ stocks are running low. The farming trade is 
very good. 

The price of common coil chain is 6%4c. per lb. base. 

Coasters.—There is an especially good demand for 
coasters reported by the city merchants, as numbers 
of these are being sold for ice delivery purposes. 

Jobbers’ quotations on coasters are as fo'lows: No. 1 
coaster, $4.70; No. 2, $4; No. 3, $4.40, and No. 4, $4.65. 

Drills—The high speed drill business is reported as 
being fair and about on the same plane as during the 
past 30 days. Carbon drills are moving slowly. 

Carbon drills are quoted at 50 and 5 per cent off list. 

Farm and Garden Tools.—Business continues to hold 
up very well, and many merchants have had to order 
additional supplies in order to take care of their pres- 
ent demand. 

Jobbers’ nrices are as follows: 4%-ft. socket hoes, $6.75 
per doz.: cotton hoes, $5 05; planters’ hoes. $905; 3-tine hay 
forks. $9.54; 4-tine manure forks, $9 93; 5-tine manure forks, 
$12.03, and 6-tine manure forks, $13.78; garden steel rakes, 
14-tine, $6.92; 16-tine, $7.51 per doz. 





CINCINNATI 


Files.—There is not much of a demand for files from 
any source, and merchants continue to purchase from 
the manufacturers and jobbers in very small lots. 

- sone Diamond files are quoted at 50 and 10 per cent off 
1st. 


Fly Swatters.—These continue to be sold in fairly 
large quantities both by the country and suburban 
dealers. 

Galvanized Pails and Buckets.—It is reported that 
an advance is scheduled to take place at an early date, 
but so far quotations remain unchanged as given be- 
low. Business is good. 

Jobbers’ quotations are as follows: 10-qt. pails, $2.80 per 
doz.; 12-qt., $3.05, and 14-qt., $3.25. 

Gas Mantles.—A continued improvement is reported 
in spite of the hot season. The city and suburban 
merchants are the only ones buying mantles at the 
present time. 

The Welsbach Co. quotations to dealers are as fo'lows 
No. 1 Reflex inverted mantels, $11.70 per 100; No. 107 
Reflex upright, $11.70; No. 4 upright, $9.45; No. 4 inverted 
$9.45; No. 126 upright, $7.25, and No. 127 inverted, $7.25. 

Granite Ware—Country merchants report a falling 
off in business, but the city dealers see no change. 

Horseshoes and Horseshoe Nails.—As the farmers 
are all busy at the present time with their crops, this 
naturally has reduced business to some extent. 

The jobbers’ discount on horseshoes averages $6.25 per 
keg base, containing 100 shoes. Leader horseshoe nails are 
quoted at a discount of 40 and 5 per cent off list 

Glass.—Quite an improvemént in window glass is 
noted, as building operations seem to have commenced 
in earnest. There is not much of a demand for plate 





glass. 


The William Glenny Glass Co. quotes window glass prices 
dealers as fo'lows S S. A., all sizes, 77 per cent off list 
D. S. A., 79 per cent off; D. S. B., 81 per cent off list 

Lawn Mowe merchants complain that 
they are un: bie 1 ‘to rep! “wat their stocks of lawn mow- 
ers, and for this reason are losing some business, as 
there is a good demand for them. 

Machine Bolts.—Supply houses who eater to thé 
machine tool trade state that business is rather dull at 
the present time. 

Jobbers quote 3% x 4-in. and smaller at 60 and 5 per cent 
off list; larger and longer, 45 and 10. 

Nails.—The ruling jobbers’ price on nails to-day is 
$3.75 per keg base. In spite of the fact that building 
operations show considerable improvement there does 
not seem to be very much of a demand for nails, es- 
pecially from the country merchants. 

Poultry Netting.—There is a steady demand for this, 
and both country and suburban merchants are well 
pleased with the season so far. 

The jobbers’ discount on poultry netting after being galvan 
ized is 40 and 10 per cent off list 





Rivets.—Since the closing down of a number of tight 
cooperage plants in this section, of the country there 
has not been very much of a demand for certain kinds 
of rivets. The boiler and tank business is also dull. 

The wholesale discount is 65 and 10 per cent off list 

Sad Irons.—Business is stationary both in the city 
and country districts. 

Plain sad irons remain at 5%4c. a Ib., and nickel plated at 
6 Ye. 

Shovels and Spad Stocks are low and shipments 
from the factories are rather slow. 

Jobbers quote shovels and spades at $13.50 per doz. 

Wood Screws.—All reports agree that business is 
very dull at the present time. 

The jobbers’ discount to-day is 80 and 20 per cent off list 

Stove Bolts.—A little better demand is noted. There 
is no change in wholesale quotations. 

The jobbers’ discount is 70 and 10 per cent off list 




























Trade Conditions in Cutlery 





Office of HARDWARE AGE, 
Chicago, June 18, 1919. 


HE American Pocket Knife Association, which in- 
cludes all American factories in the pocket cutlery 


line, making goods for both jobbers and retailers, held 
a meeting in New York last Wednesday to discuss 
general conditions. 

Several of the cutlery factories report that they 
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were having labor troubles and have been obliged to 
grant an 8-hr. day with 10 hr. pay and a 25 per cent. 
advance on piece work. This means an advance of 
from 15 to 20 per cent in production costs and a con- 
siderable reduction in the number of dozens produced. 

While all kinds of cutlery is in great demand, owing 
to the possible advance and future scarcity, pocket 
knives are the heaviest selling article reported during 
the week. 

High-grade shears and toilet clippers are also moving 
very fast, and jobbers are finding it very difficult to 
obtain these items from the manufacturers. All re- 
quests for special cutlery are being turned down by 
the manufacturers, as the staple lines are so scarce, 
and are in such great demand that the dealers are glad 
to get almost anything within reason. 

Dealers are featuring this week silverware, kitchen 
knives, table cutlery, butcher knives and kindred lines, 
suitable for June weddings and the harvest trade. 


Jack Knives.—American two-blade standard gauge pocket 
knives, length 3% inches, stag or wood handles, $5.60 per 
dozen, net f.o.b. Chicago. Above are steel lined and black 
inside and with steel bolsters and no cap. 

Length 3% inches, stag or wood handles, $9.50 per dozen 
net, f.o.b. Chicago. Above are brass lined with nickel silver 
bolsters, caps and shields and clean inside. 

Length 354 inches, stag or wood handles, $14.75 per dozen 
net, f.o.b. Chicago. Above have two cutting blades and one 
patented punch blade. They are brass lined with nickel 
silver bolsters, caps and shields. 

Length 3% inches, stag handles, ‘‘Boy Scout,” pattern 
pocket knives, $16.50 per dozen net, f.o.b. Chicago. Above 
have one cutting blade, one patented punch blade, one can 
opener blade, and one combination screwdriver and bottle 
cap opener blade. 

Butcher Knives. 
butcher knives, “fully guaranteed.’’ 
rivets in handles. 

6-in., $3.00 per dozen, net f.o.b. Chicago. 
7-in., $4.00 per dozen, net f.o.b. Chicago. 
8-in., $4.75 per dozen, net f.o.b. Chicago. 

Standard patterns kitchen knives, 75c. to $2.00 per dozen, 
f.o.b, Chicago. 

Shears.—Standard steel laid shears, first quality, fully guar- 
anteed japanned handles, 6-in., $8.75 per doz. net, f.o.b. 
Chicago; 7-in., $9.75 per doz., net, f.o.b. Chicago; 8-in., $11.00 
per doz. net, f.o.b. Chicago. Nickel plated handles, 6-in., 
$10.25 per doz. net, f.o.b. Chicago; 7-in., $11.50 per doz. net, 
f.o.b. Chicago; 8-in., $12.75 per doz. net, f.o.b. Chicago. 

Barber shears, full nickel plated, 7-in., $11.50 per doz. net 
f.o.b. Chicago; 8-in., $12.75 per doz. net, f.o.b. Chicago. 

Toilet Clippers.—Khedive, $1.55 per pair net, f.o.b. Chi- 
cago; Success, No. 1, $1.80 per pair net, f.o.b. Chicago; Suc- 
cess, No. 0, $1.90 per pair net, f.o.b, Chicago; Brown & 
Sharp, No. 000, list per pair $4.00, less 25% discount; 
Brown & Sharp, No. 00, list per pair $4.00, less 25% dis- 
count; Brown & Sharp, No. 0, list per pair $4.00, less 25% 
discount; Brown & Sharp, No. 1, list per pair, $4.00, less 
25% discount. 

Razors.—Old style open blade type, with rubber handle, 
full hollow ground, %-in., 5,-in., %-in., $21.00 per doz. net, 
f.o.b. Chicago. Three-quarter hollow ground, %-in., %-in., 
%-in., $14.00 Half hollow 


per doz, net, f.o.b. Chicago. 
ground, %-in., %-in., %-in., $12.00 per doz. net, f.o.b. Chi- 
cago. 

Safety Razors.—Gillette Standard and vest pocket edition, 
list $60.00 per doz. 

Auto-strop standard and army edition, list, $60.00 per 
dozen. Above takes a discount of 25% f.o.b. Chicago. 

Extra blades for above, 6’s, 50c., and 12’s $1.00, less 25% 
discount per package. 

Gem Damaskeene safety razors, 1 dozen lots, $8.40 per 
dozen net f.o.b. Chicago; 3 dozen lots, $8.00 per doz. net, 
f.o b. Chicago; 12 dozen lots, $7.50 per dozen net, f.o.b. Chi- 
cago. Gem extra blades, lots of 1 dozen packages, $4.20 per 
dozen packages; 12 dozen packages, $3.84 per doz. pack- 
ages; 36 dozen packages, $3.60 per dozen packages. 

Ever Ready Safety Razors, 1 dozen lots, $8.40 per dozen 
net f.o.b. Chicago, 3 dozen lots, $8.00 per dozen net, f.0.b. 
Chicago. Ever Ready extra blades, standard package of 6 
blades, lots of 1 dozen packages, $3.36 per doz. packages; 
per card of 2 dozen packages, $6.72 per doz.; lots of 5 cards 
in one shipment, $6.24 per card 

Table Cutlery.—‘‘Gross Goods,”’ standard makes and pat- 
terns, cocoa, ebony, and white bone handles, $10.50 to $30.00 
per gross net, f.o.b. Chicago. 

Silverware.—1847 Rogers flat ware, 30-10% from factory list. 

Oneida Community teaspoons, $4.40 per dozen net, f.o.b. 
Chicago; table spoons, $8.80 per dozen net, f.o.b. Chicago. 

Solid handle knives and flat spoon handle forks, six 


Standard beech handle, American-made 
Three brass saw screw 


Hardware Age 


knives and six forks in a set, $8.60 per set net f.o.b. Chi- 
cago. 

Nickel Silverware.—Teaspoons, $11.65 per gross net, f.o.b, 
Chicago. Tablespoons, $23.25 per gross net, f.0.b. Chicago. 
Medium knives and forks, six knives and six forks in a set, 
$3.00 per set net, f.o.b. Chicago, 


Boston Cutlery Market 


Office of HARDWARE AGE, 
Boston, June 21, 1919. 


HE pocket knife situation does not seem to grow 

. better. Goods are coming in slowly from the man- 
ufacturers and there is a big retail demand, especially 
for the knife that sells for $1 or thereabouts. As a 
result, the jobbing houses are constantly back ordering, 
and they cannot give the retail dealer any satisfactory 
answer as to deliveries. Scissors and shears continue 
in excellent demand and short supply with most every 
retail dealer included in the jobbers’ back order book. 
Job lots of scissors and shears are snapped up the 
minute they are shown. Kitchen, putty, French cook 
and similar knives are very hard to get, even orders 
placed as far back as January not having been com- 
pleted. There is a great deal of substituting going on 
in cutlery, but very little fault finding is heard. 

Snips.—Trimmer, No. 12, 97c. each; No. 10, $1.58; No. 9, 
$1.72; No. 8, $1.95; No. 7, $2.45. Dental snips, No. 0, $9.80 
dozen; No. 1, $10.75. 

Scissors.—Heinisch and Wiss goods, standard embroidery 
(two sharp points), 3-in., $8.85 list per doz.; 344-in., $9.20; 
4-in., $9.50. Standard ladies’ (one round and one sharp 
point), 4-in., $9.50 list per doz.; 5-in., $10.10; 6-in., $11.40. 
Pocket (two round points), 4-in., $8.85 list per doz.; 4-in., 
$9.20; 5-in., $9.50. Buttonhole, 4%-in., 11.40 per doz. 
Manicure, 3%4-in., $12.65 per doz. Nail, 3%4-in., $12.65 list 


per doz. 

SHEARS.—High-grade japanned, 6-in., $8.60 per doz.; 

6%4-in., $9.20; 7T-in., $9.70; T%-im, $10.25; 8-in., $10.80; 

9-in., $13.45; 10-in., $16.70; 11-in., $18.85; 
12-in., $20.45; 18-in., $22.60. Popular-priced goods (war- 
pone all sizes, $4 per doz. Low-priced goods, all sizes, $2 
per doz. 

KNIvVES.—Butcher knives, standard make, 6-in., $4 per 
doz.; 7-in., $4.80; 8-in., $6; 9-in., $7; 10-in., $8.50; 12-in., 
$11; 14-in., $14. 

PocKET KNives.—Standard make, $7.50 to $9 per doz. 

Hair CutTrers.—Popular kinds, plain cases, 75c. and $1.50 
each. Fancy cases cost more. 

SaFretTy Razors.—Gillette regular sets, $5; traveling sets, 
$16 to $27, less 25 per cent discount. Auto-strop regular sets, 
$5, less 25 per cent discount. Gem, $1 sets, $8.40 in dozen 
and $9 in less than dozen lots. Ever-Ready sets, $8.40 in 
dozen and $9 in less than dozen lots. 


Twin Cities Cutlery Market 


Minneapolis and St. Paul, June 19, 


HE call for certain classes of cutlery is particu- 

larly strong here at present. Toilet clippers, razors 
and Boy Scout knives are all being shown and pushed 
by dealers. With the advanced price of barber work 
more and more men are determined to do their own 
shaving. Then, too, the advent of hot weather, com- 
bined with vacation trips, has added to the demands 
along this line. With the special Boy Scout movement 
in the past week, and so many new Scouts in the organ- 
ization, the knives they use have been moving rapidly. 
Aside from these two high spots, demand for cutlery 
items in general is extremely good. 

Dealers seem to believe prices are going to hold 
strong as at present, but would be pleased with better 
deliveries. Naturally there is a wonderful improvement 
along this line since the end of the war, but still better 
work can be wished for. One finds very little except 
American-made goods on the shelves. and dealers are 
well satisfied as to quality and durability. Some im- 
provement might be made in the finish perhaps (judg- 
ing from the standard we were accustomed to before 
the war), but that is something our manufacturers can 
easily take care of. 


1919. 








TRADE CONDITIONS IN 
Paints, Oils and Colors 








Chicago Paint Market 


Office of HARDWARE AGE, 
Chicago, June 17, 1919. 
HE gross volume of business being done in the paint 
and varnish trade this week is about on a par with 


the record business of the preceding week. The tre- 
mendous activity in the turpentine market during the 


past week has driven price on turpentine up 10c. per 
gallon with the market still strong. 

The flaxseed market has also taken another advance 
of about 45c. per bushel which brings the present price 
of flax up to $4.75. The shortage of seed has become 
very acute, and no one appreciates it more than the 
crushers with large and increasing demands for oils 
and insufficient stocks on hand. 




















June 26, 1919 


The Argentine situation continues fairly favorable 
and there are large stocks of seed in sight, much of 
which is destined for our market, but can scarcely arrive 
in time to affect the market before September. Crush- 
ers are freely predicting $5 flax, while the present de- 
mand lasts and there is nothing to indicate that it will 
not continue throughout the year. ; 

Prices on boiled and raw linseed oil have advanced 
during the week 13c. per gal. ; 

The New Jersey Zinc Co. will no longer issue quar- 
terly prices which was a policy adopted by them in 
October, 1915. This action was at a time deemed neces- 
sary because of constant and rapidly changing condi- 
tions and the increasing cost of materials and operat- 
ing expenses. With the war over, progress has been 
rapid towards stabilizing business conditions and wide 
fluctuations from this time on seem improbable. 


Brushes.—Naturally with the great amount of re- 
painting being done, the demand for brushes would 
be unusually heavy. Dealers’ stocks evidently are low, 
judging from the number of repeat orders being re- 
ceived by the jobbers. While jobbers’ stocks are fair, 
they are not carrying a surplus of brushes. Present 
prices are being held firm and no reduction is expected. 


Mixed Paints.—Dealers evidently feel that the pres- 
ent price on mixed paints is going to continue for some 
time and it looks as though they are right, when you 
consider that flax is now selling for $4.75 per bushel 
and with the price of oil soaring. The demand for 
mixed paints is steady and dealers whose stocks are 
incomplete had better lay in the necessary stock with- 
out delay. 

Linseed Oil.—The long expected demand for linseed 
oil has come and has found the supply entirely inade- 
quate to cover the demands. The paint and varnish 
trade are getting the effect now of the new building 
boom and orders held back for months are pouring in 
on the oil crushers. An advance of 13c. per gal. is 


noted this week. ; ; 
We quote from jobbers’ stocks, f.o.b. Chicago: Strictly 
pure linseed oil, in barrels, single barrel lots, raw, $2.10 per 
gal.; boiled, $2.12 per gal.; 5 bbl. and over, one delivery, 
raw, $2.01 per gal.; boiled, $2.03 per gal. 
Turpentine.—Another advance of 10c. per gal. was 
put into effect on turpentine. There probably never 
was a stronger market on a rapid advance in price than 
there is at the present time. Stocks in general are low 
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and the available supply is somewhat limited. Indi- 
cations are that the present advance in price will con- 
tinue for an indefinite time. 

We quote from jobbers’ stocks, f.o.b. Chicago: 
pure turpentine, in barrels, $1.33 per gal. 

. Denatured Alcohol.—Price on denatured alcohol has 
been held steady at 50c. per gallon for a number of 
months, but the undertone of the market is very 
firm and it would not be surprising if an advance was 
put into effect. Manufacturers continue to receive large 
specifications from the consumers and a very: satis- 
factory business is being done. 

We quote to retailers, f.o.b. Chicago: 180-deg. denatured 
alcohol, in barrels, 50c. per gal.; 5 and 10 gal. kegs, 20c. per 
gal, higher; 1 gal. cans, 25c, per gal. higher, which price 
includes containers. Where sold in bulk in less than barrels 
the price is 10c. per gallon more, with extra charge for the 
cans. 

White Lead.—There has been no change in the price 
of white lead since last reported and the market is 
firm. Both jobbers and retailers report very satisfactory 
business. 

We quote to retailers, f.o.b. Chicago: 100 lb. kegs, per Ib., 
13c. in quantity; single kegs, $13; 50-lb. kegs, per Ib., 13%c. 
in quantity; single kegs, $6.75; 25-lb. kegs, per lb., 14%c. in 
quantity; single kegs, $3.45; 12%-lb. kegs, per Ib., 13%e. 
in quantity; single kegs, $1.80 (500-lb. lots or more, ec. per 
Ib. less). 

Shellac_—There has been no change in the situation 
as to shellac since last reported. The scarcity of gum 
is just as acute as ever and no doubt this shortage will 
continue indefinitely. Prices remain unchanged. 

We quote to retailers, f.o.b. Chicago: Pure white shellac 
(4-lb. goods), in gallon cans, $4.50 per gal.; pure orange 
shellac, $4.40 per gal. 


Boston Paint Market 


Office of HARDWARE AGE, 
Boston, June 21, 1919. 


Strictly 





BIG demand for all kinds of mixed paints has been 

experienced since last reports, consumers evi- 
dently realizing that with the linseed oil and turpentine 
markets on the jump, it is high time to get in a supply 
of paint. One would naturally suppose that the de- 
mand for high-grade paints would be checked by a 
greater consumption of the cheaper kinds, because of 
prices asked. But consumers evidently, through past 











Animal, Fish and Vege- Cobalt, Oxide ...8@1.60@1.65 





Whiting ..ccccccccces # 100 
table Olle~ Commercial ......- 1.15@1.20 
Linseed, Raw, Carload Gilders .1.20@1.25 
BED ceccccssacees $1.87@— Ex. Gilders........ 1.30@1.40 


City, five-bbl. lots 


and over.......+:- .90@— > rin l— 
Out-of-town, five-bbl. siete ietenenlaniie 100 
lots and over.....+- 1.87@ a $3.00@— 


Boiled, 2¢ @ gal. 
Raw. 
Lard, Prime Winter.. 


In 1 1. to 5 ID. tins.$4.65@$6.00 





Spirits Turpentine— 


Cotton seed. Crude, op semen ee ® gal. 

SAD. WM.-0->-- 20. SOES. In Machine bbls........ 1.16@— 
Prime, bbl........ 25.00@— : 

Tallow, Acidless...... 1.35@— Gum Shellac— 

Menhaden BD. 
Northern Crude ....... nominal Deemed F occ ccvcsececs nominal 
Southern f.o.b. Fac- Fine Orangfe ......+++++. nominal 

COEF wccccccccece 90@1.00 Medium Orange........- 1.10@— 

Light Pressed....... 1.25@— A. C. Garnet...cccceee 90@— 
Yellow Bleached... 1.27@— Button .cccccccecccs 1.00@1.05 
White Bleached Kala Buttem ...ccscccccee nominal 

Winter .ccscces 1.293@— , ee eee rr nominal 

Cocoanut Ceylon do- V. DB. Qreccccccccccceces nominal 


mestic, bbl., per h.19% @19% 
Cochin Imported, spot... .nominal 
21@ 


Domestic, bbl...... Colors in Oil— 






Cod, Domestic, Prime. ..Nominal # I. 
Newfoundland, in bbl.1.00@— Black Lamp........- 40@45 
Corn Refined, bbl, 100 M™.. Black, Coach, Japan.. 28@40 
25.06@— See 32@36 
Porpoise body ........-+- nominal Prop Black........-- 32@36 
Olive denatured.......2.25@— Blue Chinese......... 1.00@1.10 
Neatsfoot Prime, un- Blue Prussian........ 1.00@1.10 
Ser 1.45@— Blue, Ultramarine.... 40@50 
Palm, Lagos, spot per ID., - French Ochre........ 18@22 
7@— Gree rome, Pure.. 70@7 
Soya Bean, bbl., ... 19@19% Green’ Paein  e: GOGTS 
Indian Red.......... rt tr 
Venetian Red.......- 6 
Miscelaneous— Sienna, Burnt........ 80@32 
Barytes: Umber, Raw.........- 28@30 
White, Foreign, Umber, Burnt........ 28@30 
a Oe éawtabeeceess nominal Chrome Yellow....... 38@45 
Domestic, prime, 
Ha ie ee White and Red Lead, 
Of color, in bags &e.— 
OD scccwcass 21.00@24.00 Cents # Th 
Chalk, English ...9@ ton nominal Lead, American White 
i er @ ton nominal OP cceeseecuseaenes @9% 
China Clay, Imported.#@ In Oil White, less than 
TOD cnceseccecages 19@23% 500 Ib., per 
Domestic ........- 8.50@20 ,' i ene $13.00@— 


Paint material prices as quoted in New York June 21, 1919 





500 Ib. up to Brown, Spanish, high 
2000 Ib., per grades, per ton....24.00@— 
100 Ib. ..... $11.70 @— trown, Spanish, low 

2000 Ib. up to HPAdeS 22. eee wees 16.00@— 


10.000 lb. per 


ee a cages $11.41 @— Green, Chrome, ordinary 
10,000 Ib. up to 8 @15 
30,000 Ib., per Green, Chrome, Light.35 @40 
100 Ib. .-..-$11.00 @— DS. oe dante we 40 @50 
—.. — Metallic Paint, @ ton. 
mum, 15 tons, DE “wéensaeads 32.00@36.00 
per 100 Ib...$10.88 @— Red ,,......-.---35.00@40.00 


Ochre, Medium, 8 ton, 
30.00@40.00 
American Golden, @ I., 


Litharge, American, 
powdered, Steel 
Kegs, per 100 


Mic acsexcaew $13.00 @— 5 @10 

500 Ib. up to 2000 F Fol " 

“ged apicaioners $11.70 @— waging 

2000 Ib. up to WOOGGR cvccvecuctances nominal 
10,000 Ib. ....$11.41 @— Orange, Mineral English, 

10,000 Ib. up to e nominal 
30,000 Ib., per PN bn cditciesncens nominal 
IGS TW occccss $11.00 @— American ........ 13% @14% 

Carload, minimum Red, Indian 
15 tons ....... $10.88 @— American, #@ 100 1.14 @16 


Red, ‘Tuscan... -22 @30 


Zine, Dry— Red, Venetian @ 100 1.2 @ 4% 


ee errr 19@20 
Red Seal (French proc.) Sienna, Malian, burnt 
9%@— and powdered.... 7 @15 
Green Sl. (French proc.) Burnt lump........ 4@6 
10% @— Italian, Raw, pow- 
White Sl. (French proc.) Ge cevencuacuas 6% @12 
11%@— American, Raw.... 2%@ 3 
American Process. American Burnt and 
5 p. c. lead sulphate, Powdered ....... 2%@ 4 
8% @8s% Tale. French...... ...-nominal 
10 p. c. lead sulphate...8@8% ‘merican, per ton.$20.00@40.00 
20 p. c. lead sulphate. ..8@— DE weenesensneens nominal 
35 p. c. lead sulphate.7% @— Terra Alba. 
i! a 8 100 T.nominal 
Dry Colors— English ..... ? 100 . nominal 
American, # 100 M. No. 1, 
eD 1.25@— 
Black, Carbon Gas...12 @25 American, @ 100 I. No. 2, 
Black, Bone powdered. 5% @12 1.00@— 
Black, Drop .....---- 54%@15 Umber, Turkey. Burnt 
Black, Lamp ........ 15 @45 and Powdered.....5 @ 6% 
Black, Ivory ........ 16 @30 Raw and powdered... .nominal 
Mineral Blacks, #@ ton, Burnt, American... 34%@ 
35.00@45.00 ee Rc vce ceck . nominal] 
Blue, Celestial ...... 12 @25 BW ccccscccccces .8 8 
Blue, Chinese........ 60@70 Yellow, Chrome, Pure.24 @— 


Blue, Prussian, Domestic, Oxide Red, powdered, 


60@70 CHORD 4 cccccccccce 8%@ 4% 
Rlue, Prussian Foreign. ..nominal Vermillion, Quick Silver. 
Bem, BOs oc ik veces -65 75 English wens 1.50@1.55 
Blue, Ultramarine....12 @40 Chinese . nominal 
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experiences, have learned that cheap paints are the 
most expensive in the end. Orders usually call for 
gallon containers and smaller sizes, the demand for 
larger quantities not having developed as yet to any 
marked degree. But there is such a quantity of orders 
for the smaller containers the big paint fellows are 
getting rid of more stock than they have in former 
years when the paint contractors were the all-important 
market factor. 


Brushes.—Brushes continue to sell in liberal quanti- 
ties and manufacturers’ stocks are getting down in 
small proportions and naturally there is more or less 
delay in deliveries. Prices are very strong, but the 
feeling is growing that they will not be higher for 
some time, notwithstanding some talk to the contrary. 


Dry Colors.—Dry colors have sold in a satisfactory 
volume since last reports. Nobody is carrying much 
stock for the reason that the demand does not permit 
it. For that reason the market keeps in a strong, 
healthy position. 

3Zarrel Lots—Plaster of paris, $4 to $4.25 per bbl.; whiting, 
commercial! (bolted), 2c. per lb.; whiting, gilders, 24%4c. per 
Ib.; dry zinc (American), 20c. lb.; lamp black, bulk, loc. Ib. 
lamp black, in 1-lb. packages, 19c.; raw and burnt umber, 
9c. to 12c. lb.; raw and burnt sienna, 15c. to 17c.;Prince’s 


metallic brown, 34c.; yellow ochre, 34c.; Venetian red, 
2%c.; Ib. 


‘ Pound Lots—Paris green, in 1-lb. packages, 50c. Ib.; in 
\%,-lb. packages, 5le. Ib.; ™4-lb. packages, 52c. Ib.; ultra- 
marine blue, 24c. Ib. 

Glue.—The glue situation, so far as the paint and 
hardware trades are concerned, continues just as un- 
satisfactory as it has been at any time this year. The 
demand is far below normal, everybody well stocked, 
and there is nothing which indicates any increase in 
business. Prices are as heretofore. 

Glue, ground, 14c. per Ilb.; plate, 35c. per ib.; clear bonnet, 
37c. Ib. 

Lead.—Lead is selling rather slowly because most 
consumers are using mixed paints. Stocks here are 
quite large in some cases, but nobody appears to be 
worrying about having to take a loss on goods, feeling 
that the strength of the metal market warrants a con- 
tinuation of present lead prices for an indefinite period. 











White, in oil and dry, 1214-lb. kegs, 13%4c. Ib.; 25 and 
50-lb. kegs, 13144¢.; 100-lb. kegs and larger, 13c.; for 500-Ib 
lots and over deduct 5 to 10 per cent. Dry red lead and 
litharge, 1214-'b kegs, 1344c. Ib.; 25 and 50-lb. kegs, 134 c. ; 
10%-lb. kegs and larger, .; red lead, in oil, 124)-Ib. kegs, 
lic.; 25 and 50-lb. kegs, 13% c. Ib.; 100-lb. kegs and larger, 
1314¢. Ib Orange mineral, 1214-lb. kegs, 13% c¢. Ib.; 25 and 


50-lb. kegs, 134.c.; 100-Ib. kegs and larger, 134c 

O'ls, Ete.—The predicted price of $2 a gallon for lin- 
seed o1 is a reality, the wholesale price in barrel lots 
having reached that basis within the past day or so, 
making the net advance for the week 10c. per gallon 
and for the month 35c. There has been a further ad- 
vance of 4c. per gallon in turpentine quotations since 
last reports, making the advance in June 24c., which is 
by far the largest for any similar period in-the history 
of the bus‘ness. A majority of paint people are of the 
opinion that the oil and turpentine markets have 
reached a temporarv resting point. 

Castor oil, $2.30 per gal.; cylinder oil, 50c. gal.: gasoline, 
50 gal. or more, 25%c. gal.; kerosene, 50 gal. or more, 1549 
gal.; lard oil, $1.80 gal.; alcohol, denatured, 49c. gal.; wood, 
$1.40 gal.; linseed, raw, in barrel lots, $2 gal.; in 10-gal 
lots, $2.95; in 5-gal. lots, $2.07; in 1-gal. lots $210: boiled, 
in barrel lots. $1.97 to $2.01 gal.; neatsfoot, $185 gal.; 
sperm, $230 gal.; paraffin, 35c. gal.: floor oils, 50c. eal. ; 
turpentine, $1.24 gal. in barrel Ints: in 10-gal, lots, $1.29; in 
5-gal. lots, $1.31; in 1l-gal. lots, $1.34. 

Shellac —The wholesale market for shellac gums is 
unchanged on a basis of $1.10 to $1.25 per pound, for 
the simple reason that buying has materially decreased 
within the past fortnight. There is nothing to suggest 
lower prices until the new supplies come in from Cal- 
cutta, however. Some of the retail hardware dealers 
have been notified that shellac prices have been ad- 
vanced $5 per gallon. Needless to say, the hardware 
trade is not buying any more shellac than it has to. 


Sundries.—The market for paraffin wax is still more 
or less unsettled, owing to competition among the pro- 
ducers to unload their surplus stocks, but we hear of 
no further fresh reductions in quotations. It has been 
announced that floor waxes will be higher within the 
near future as a result of the recent flurry in turpen- 
tine values. Putty continues to sell in satisfactory 
amounts, and prices for it hold very firm and they may 
be higher because of the jump in linseed oil quotations. 

Putty (best), in 125-lb. drums, 7c. lb.: commercial putty 
(in drums). 5%c.; paraffin wax in 225-lb. cases, 118-20 
melting, 9%c. Ib.; 123-25 melting, 9%c.; 128-30 melting, 
10%c. Paint removers, $2.50 list. 

Varnishes.—Little new can be said in regard to var- 
nishes. The demand is much better than the trade an- 
ticipated, and stock in both jobbing and retail hands 
is being turned over quickly. Prices hold very strong. 


Hardware Age 


Twin Cities Paint Market 


Minneapolis and St. Paul, June 19, 1919, 


Ete way that paint trade is keeping up is certainly 
most gratifying to paint houses and paint depart- 
ments in hardware stores. Paint jobbers are com- 
pelled to work nights to keep up with their orders both 
city and country. Everyone seems to be keyed up to 
a high pitch on this class of work and the high price 
of materials has not seemed to be holding anybody 
back in the way of painting. Turpentine and linseed 
oil never were so high as they are right now and white 
lead is holding steady and strong. The home owner 
can make a little cheaper paint if the time is worth 
nothing to him by using white lead and oil, but the 
majority of them are taking a ready mixed paint that 
they can apply more quickly and easily. 


_ Mixed Paint—Mixed paint is selling very freely and 
in large quantities for house painting purposes. In- 
side finishes of all descriptions are still moving nicely 
also. There is no change in price. 

We quote from local jobbing stocks: Ready mixed paint at 
$3.35 to $3.40 per gal. for first grade. Second grade ai $2.15 
2.50 per gal.; metallic paint in red, per pound, at 2 to 


to $ 
2c. 

Turpentine—Turpentine market shows a slight de- 
cline although the price is still the highest it has eve; 
been. Exportations, it is stated, are responsible for 
the price, but this does not seem to reduce sales to any 
great extent. We quote from local jobbing stock: 

Turpentine in barrel lots at $1.28 per gal, 

White Lead—The call for white lead still remains 
steady and strong although, perhaps, lighter than in 
previous years, in proportion to the rest of the paint 
trade. Prices still remain as previously quoted. 

We quote from !ocal jobbing stock: White lead in 100-Ib 
lots at $11.81 per ewt. with the usual differentials for size 
of package and quantities. 

Shellac—Shellac is holding high in price and sales 
are heavy at this time of the year. There seems to be 
sufficient quantity, however, to take care of any present 
demand. 

We quote from local jobbing stock: White shellac in gallon 
cans, $3.50 per gal.; orange shellac in gallon cans at 33.25 
per gal. 

Putty—Sale of putty is not quite so great as earlier 
in the year, although painters are taking larger quan- 
tities than previously. There is no change in price. 

We qnote from local jobbing stocks: Commercial bladder 
putty in bbl, $5 per cwt.; strictly pure bladder putty in bbl 











at $5.55 per cwt.; commercial putty in 100-lb. drums at $5 25 
per ewt.; strictly pure putty in 100-Ib. drums at $5.75 per 
cwt. 


Washington News 


(Continued from page 55) 


dealer, and that such vendor, after reasonable oppor- 
tunity to inspect such article or articles, shall have 
neglected or refused to accept such offer; Provided, (b) 
That such dealer, or the legal representative of such 
dealer, shall file at the office of the Federal Trade Com- 
mission a statement setting forth the reason for such 
sale, the refusal or neglect of such vendor to accept 
such offer, and the grade-quality and quantity of such 
article or articles of commerce to be so sold; or, second, 
if such article of commerce or contents of such carton, 
package or other receptacle shall have become damaged, 
deteriorated or soiled; Provided, That such damaged, 
deteriorated or soiled article shall have first been offered 
to the vendor by such dealer by written offer, at the 
price paid for the same by such dealer, or at the option 
of such vendor, in exchange for similar articles, not 
damaged, deteriorated, or soiled, and that such vendor 
after reasonable opportunity to inspect such article or 
articles shall have refused or neglected to accept such 
offer, and that such damaged, deteriorated or soiled 
article shall thereafter only be offered for sale by such 
dealer with prominent notice to the purchaser that 
such article is damaged, deteriorated or soiled and that 
the price thereof is reduced because of such damage. 


Friends of Bill Confident of Early Passage 


HE friends of the Stevens bill who are naturally 
optimistic in view of the decisions of the Supreme 
Court in the Colgate case, believe that they will be able 
to secure a favorable report on the measure from the 
House Committee on Interstate and Foreign Commerce 
at a very early date. Assurances they have received 


convince them that they can pass the bill in the House 
by a substantial majority, and that the outlook for 
favorable action by the Senate is very encouraging. 
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New England Annual 


HE New England Iron and Hardware Association 

held its annual election and dinner at Young’s 
Hotel, Boston, June 18, with President Charles W. Hen- 
derson in the chair. Following the dinner President 
Henderzon welcomed the new members of the associ- 
ation and insisted upon their standing and making 
themselves known to the older members present. Reso- 
jutions were then read and acted upon on the deaths 
earlier in the year of Peter E. Strauss and Albert Han- 
son Ran et. 

The treasurer’s report showed the association in good 
standing.* The report of the Bureau of Credit showed 
that two-thirds of the claims given it were collected dur- 
ing the past year and that of the other one-third, two- 
thirds of the creditors were forced into bankruptcy 
and collections had to be made through the courts. The 
Membership Committee’s report showed an increase in 
the number of memters during the year, while the re- 
ports of the heavy hardware and general hardware com- 
mittees dealt mainly with the encourag:ng out!ook of 
business for the future and the present increase in the 
volume of sales as compared with 1918 figures. 

The election of officers for the ensuing year followed 
with this result: Charles W. Henderson, pre ident; 
Fred L. Avery, vice-president; Charles H. Breck, trea;- 
urer; George J. Mulhall, clerk. Drectcrs: Charles A. 
Adams, Fred L. Avery, R. M. Boutwell, Charles F. 
sragg, E. R. Brayton, Myron B. Damon, Her*ert Field, 
George M. Grav, Charles W. Henderson, A. B. Marble, 
and Frank A. Marion. 





P ~ 
Pep Pointers From Portland 
(Continued from page 51) 
asked for by the five prospective customers re- 
ferred to and the total ran over $60. Somehow 
[ can’t help wondering if that store isn’t losing 
more money from lost sales than it could pos- 
sibly lose from declines on a reasonable range 
of stock. Besides, as Tom Whitten says: ‘The 
only excuse a dealer has for keing in business 
is the service he can render his community.” I 
went to the freight agent of that dealer’s town 
and found just what I expected. The agent was 
a friendly, talkative fellow and I am willing to 
admit that I pumped him a little. “Yes,” he said, 
“They do ship in quite a lot of mail-order stuff 
here, and the shipments have grown to beat the 
band in the last few months. I josh some of 
those farmers about helping to build Chicago, 
but this is their come-back: ‘What can a fellow 

do if he can’t get the stuff in the town.’ ” 
There were several shipments in the depot when 
I was there, and a good percentage of the stuff 


Backbone of the Hardware Trade 
(Continued from page 57) 


can make is the visible, clinking, substantial 
vidence of profits. Neatness is not the ex- 
clusive birthright or heritage of roomy 
stores. It exists in many stores where every 
inch of space is working. It is found in 
stores where favorable front seat positions 
are awarded to goods that bear the best 
profit, or attract the most people. Neatness 
almost invariably prevails where space is 
recognized as expense and turnover is the 
test of business ability. 

The “17 and 18 per cent” stores don’t use 
motor trucks for short hauls. They don’t 
run tin shops without a separate set of tin- 
shop books; they don’t forget to figure “‘set- 
up” time into the cost of binders, stoves, ex- 
press wagons and similar items; they take 
every cash discount; they borrow money 
profitably at certain seasons; their stocks 
are shifted so that their stores “look differ- 
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Following the election, President Henderson, Vice- 
president Avery, Mr. Bragg of Bangor, Mr. Marble who 
recently returned from Pittsburgh, Mr. Damon of Fitch- 
burg, and Mr. Breck who has served the association as 
treasurer for many years, as well as others addressed 


the gathering. A chord of optimism was noted through- 
out the various remarks, which were interesting and 
instructive to all present. 

President Henderson stands elected for the second 
term. Three years ago he was called upon to take 
charge of the association owing to the death of W. A. 
Ayer, so in reality he will have served in three years, 
1917, 1918 and 1919, an honor that but few presidents 
of the association have enjoyed. Mr. Henderson is a 
member of the Boston heavy hardware firm of A. C 
Harvey & Company. 


The Lyons Fair 
| ig pimwonig PERRIN, representing the Ly 
Ly 


Lyons, France, has opened an office at 
New York City, and from that point is launching an 
active campaign to interest American hardware and 
wachinery manufacturers in exhibits at tl Autumn 
Fair to be held Oct. 1 to 15 inclusive. 


Menufeacturers desirous of extendin: 


Fair of 
3 Park Row, 


ons 


IR 


ir European 


busine:s should confer with Mr. Perrin promptly, as ex- 
hibits cannot be accepted after July 31. 

Many recpre:entative hardware manufacturers have 
exhib'ted at the Lyons Fair in the past with favorable 
recults. 


was hardware. Surely we can’t blame a farmer 
for sending away for goods if h's home dealer 
doesn’t carry them in stock. We would all do the 
same thing. The worst part of the whole problem 
is the fact that we are constantly educating new 
members for the “Send Away” club, and a lot of 
them are gcing to keep up their dues. We “Cuss” 
the mail-order fiend, but sometimes “Cusses” like 


if 


charity should begin at home. It is up to us to 
ether run or get out of the way and let some 
one run who can. 

Now that is out of my system and I feel better. 
Next week I have a story to tell you of a live 


San Francisco merchant, who wired me for a visit 
and got it. I found him brim-full of good ideas 
and hospitality—but that must keep until next 
week. I'll cnly say this—I am still on the coast 
end going streng. Have gained several pounds 


in weight and still carry that “He-Gr'p” u have 
Also I have had one fishing 


y 


porting pulse is back to normal. 


been reading about. 


trip and my 


Yours for real service, 
THE MAN BEHIND THE COUNTER. 
ent” to regular customers; they are not 


afraid or ashamed to ask a just protit; they 
extend credit for definite periods of time to 
worthy people and by prompt and eilicient 
collection systems keep these customers 
“worthy.” ; 

They are not content with the business 
they can “attract.” They go out after it. 
They keep prospect lists of scores of people 
who should possess some of the things they 
have for sale. They “follow up” with vigor 
and determination and they create business 
in a manner that builds bigger men and 
greater profits. 

These are a few characteristics of the mer- 
chants whose cost of doing business is 17 
or 18 per cent of the sales. They are the 
marks at which all good hardware mer- 
chants should shoot. They are not of the 
“common run.” 

They are not content with an average ex- 
pense of 20 per cent, and they are the back- 
bone of the hardware trade. 








Publicity for the Retailer 





In Which We Talk About a Number of Very Effective 
Hardware Store Papers 


By Burt J. PARIS 


‘*Penn-Ware News’ 


No. 1. (11 in. & 15 in.) 


HIS is a page from the May issue of Penn- 

Ware News. The May number is the ninth 

issue of the publication and it has grown into a 

large and very interesting store paper. This issu- 
consisted of 8 pages. 

The editor of Penn-Ware News believes in fol- 


1—A page from Penn-Ware News 





Penn-Ware News 
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How About Your Screens? 





Gt HEM OUT, AND 
E oO) F THE) 
‘ Nt ) 
, s 
WINDOWS 
I Line 
te 35 1.15 each 
DOORS 
Ss $2.00 to 
$6.00, including hardware. 





WIRE SCREENING 
3'4c t 6c « 


l4c 





BLACK SCREEN PAINT 
c 40c | —25c 
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Penna. Hardware & Paint Co. 














/ SPECIAL _ 





HOSE 
«eh We have a few sections of high grade 3 ply cloth 
covered | 4 inch Hose in 40 foot sections, all coupled, 
+ & ready to attach. Will give you years of service. 
* i $3.98 each section of 40 ft. 
~ : : i Penna. Hardware & Paint Co. 
c7 ® cis 
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‘ Wf your boy or 
“3 gir! owns a bike 


the temptations 







that can be expect 
» ed won't be so hard 


to resist for they 







iti ep when I'm untruthful, auntie 
ye ? 5 ey Ves, dear,” replied auntie 
Qa — ‘ Phyllis thought @ moment ang then 
ee 2s Ls remarke: id: “Weil, I don’t mind its te 
\ / )} 
S < y/ 
as : 


Our Conscience Is Clear-—which 
means that we always te 
about the worth of the merchandise 


the truth 





se!l only one kind of ou purchase from us 
THE BEST oe 
‘ 


VACUUM BOTTLES 


THE NEW TOOL-SET 


How good an iceco 
A IK drink on 


a summer's day 


or a steaming hot drink o 


a winter's day tastes 
UNIVERSAL bottles are 


guaranteed to keep co Kalbe’ 


og cold tor seventytwo WE SELL “BULL-DOG” 
hours HAMMOCK and PORCH. 
SWING CHAINS 


tents hot for twenty-four 





ry 


UNIVERSAL LUNCH BOX 


PORCH SWINGS 





tunch an ming hot eu 
Why. wiate vole A tasty lunch and steaming hot cup 
ahead of coffee or icy-cold cup of milk is what 


the UNIVERSAL can give you every 





eee = = 


2—Effective use of small illustrations 


lowing closely the editorial and news features of 
the average newspaper and as a result this num- 
ber had a front page story of Hun depredations 
in France and another account of a local reception 
to homecoming soldiers. A half-tone of the busi- 
ness men on this committee was reproduced and 
this using of half-tones is becoming more and 
more a feature of store papers and enables them 
to inject the maximum human interest in local 
stories. Use half-tones illustrating men and local 
events wherever you can. Penn-Ware News is 
printed on good paper and the half-tones show 
up fine. 














June 26, 1919 






This editorial page reproduced wiil show you the 
broad scope of Penn-Ware News. The editorials 
are strictly ‘general in interest, though we think 
it a mistake not to get more of a local touch, such 


3—Introducing 
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you that the extra expense for the red is well worth 
the price in attention-getting power. Who will be 
the next store paper publisher to run a two-color 
paper? 


“The Oyster” 


THE OYSTER 


Published to Help Make the Big Little Town Store Bigger 























CHANGE OF NAME } THE FIVE COLGATES 
& Oy as been op-| — 
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Misses Carr 





AN OBITUARY 
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ways willing to put anes 





ges, who sperds h 
_ Florida. has, re 





Orlando. 


Al secounts owing Heager & Ove 
ter Company are dor We want to 
close ap all Unese old cenewate st an 


carky dat 


——— free renased Pb 

‘The fellow who says that his town! tile roo@ing for seme Wine 
doown't offer him anything i* wevally) Aubrey Swiger is using 9 sovare or 
not offering his town anything lof Carey Shingles on p ho heme en|to Mo four trethere, Gittere 
Austen and Ruse! 





ame on tho ol imeome 
poor on « large income, 
and wy ty~ Lael thrift. 
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Americas gentheme A 
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=|Men, You ies Cot to 
Help Your Families 
Run Their Homes 

on Business Lines 





By J. R. HAMLTON 
sing Manager of Wanamahe 






KENDALL BANNIN( 





WHY HIGH shy 9 
% 


















400.000 more Our pure ice cream and real fr 
make the refreshme: at you get at 
n4 fountain really nourtshing food. An a we 
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try to keep our serving d 
wom tadles as clean and wholesor 
seine oon. Pin ife in this town Scenctaw 


Stop In Here ( 






Delicious Drinks S| 
| 


kitchen. 


and get a thirst-quencher: then take a pail | 
of. cream or sherbet home to the family > 





WANTED 




















as is represented by the item on the returning 
soldiers. 

Notice how well the display ads. are arranged. 
There are two on this page and a total of 15 in 
the 8 pages, including one full page, but as most 
of the others are single and double column, shal- 
low depth, the proportion of ads. to reading-matter 
is about right. 

Penn-Ware News is a successful store paper be- 
cause a great deal of care is used in its editing 
and general make-up. And’ that care would cer- 
tainly not be devoted to the paper unless it was 
a mighty good business investment. 


C. Y. Schelly & Bro. Bulletin 
2 (8% 11 


E show this page from the current issue of 
the bulletin published by C. Y. Schelly & Bro., 
Allentown, Pa., to let you see for yourself how at- 


No. in. £ in.) 


tractive cuts can make a page of hardware an- 
nouncements. 

This progressive hardware firm have this issue 
greatly added to the attractiveness of their bul-’ 
letin by the use of a second color—red. 
pense of printing your store 
red and black, 


The ex- 
paper in two colors— 
is not very great, and we can assure 


Join The Sewing Machine Club—Read Particulars Inside 








“The Oyster’ 


(15 in. & 22 in.) 


No. 3 
GE INTLEMEN, 

ster, the store paper 
hardware merchants at Lumbersport, W..Va. It is 
the successor of Hedges & Oyster’s Home Trade 
Journal, with which HARDWARE AGE readers are al- 
ready familiar. 

This paper and Welch's Store News are the larg- 
est store papers we have knowledge of. Their 
spread of sheet lacks but one column in width to 
being equal in size to the largest newspaper pub- 
lished. 

Read the item under “An Obituary” and you will 
know how well the store paper has paid the firm 
of Oyster. This new paper is really to accommo- 
date a change in the name of the firm and is in 
substance the same paper as the original Hedges 
& Oyster Home Trade Journal. 

The Oyster is strong on printing interesting store 
items, and we feel sure that patrons of the store 
must watch its columns very carefully, for every 
patron gets his little reading notice. 

The Oyster is a first-class publication, and we 
congratulate the firm of Oyster and wish continued 
success to the new publication. (See next page.) 


here is the first issue of The Oy- 
of the Oyster Company, 
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(Continued from preceding page) 
‘‘Welch’s Store News’’ 
No. 4 (15 in. x 22 in.) 


HIS store paper, Welch’s Store News, published 

by John W. Welch, Berea, Ky., is the same size 

as The Oyster, and these two papers set the record 
for size. 

Note the attractive make-up of this editorial page 
and the columns of interesting editorial and gen- 
eral reading matter. We have seen many country 
newspapers which were not made up as attractively 
as this store paper, and in a farming district where 
daily papers are few and far between this size 
store paper is one of the greatest business-getters a 
hardware merchant may have. 

This issue consists of eight pages, and prominence 
is given to nearly every seasonable line. A feature 
of this paper which other store paper editors would 
do well to pattern after is the use of a large num- 
ber of smail inch and 2-inch single column display 
ads featuring a single item. These, scattered 
through the paper, call attention to seasonable 
items in a very effective manner. 

The only criticism we have to make of Welch’s 
Store News is that it is somewhat shy on personal 
store items, recording the activities of customers. 
We believe from the experience of other store paper 
editors that it would pay Mr. Welch to take note of 
what his sales are and to whom, and duly record 
the facts in Store News. 


‘‘The Radiator” 
No. 5 (10 in. « 15 in.) 
PEAKING of store personals, just take a glance 
at this page from the current issue of The Radi- 
ator, the store paper published by The Arps Right 
Price Store at Nucla, Col. Edward Arps, the editor, 
has some original notions about the way customers 


5—“Radiates” good cheer and business philosophy 


RIGHT PRICE STORE 





BR: Bits « Store News ‘ aoa 








Are you prepared against bug 
invasion? 

UGS are pesky critters that 
come uninvited—and 
never know when to leave. 

But they leave pretty quickly 

e the secret w when you're prepared with one 

qrowmeg en of our New Bug Killing Sprays. 

‘ It’s the handiest kind of a 

thing about the house, barn, 

chicken-house, garden — and 

everywhere bugs live. 

Safety First—get one! 


Sportsmen’s 
Headquarters 


When ready to buy Arms and Am- 
munition — remember we carry the 
well known Remington UMC line. 
Always fresh stocks. 


Arps Right Price Store 
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Donce BrRorHers 
MOTOR CAR 


Why ded U S Government chosse Dedige Brothers car toh ts otficars? 








Who 1s hard to fund used Dodge Brothers carster sale than amy other make? 





— | “These are significant questions to the man or wo- 
man who really cares for facts Ask us—we will 
be glad to.explain We urge you to get your order 
tn if you want to be sure of delivery 


It looks like everybody wants Dodge Brothers car. 
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Auto Tire . A 


at Welch's 





Lawn Mowers 








Those Pes 
New Summer Hats f.,)4- 
tor Men now at | 









ROBINSON HOSPITAL «= 
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1— Largest paper in size of page and in number of 
pages 


should be favored with reading notices in the store 
paper, and here you have the opportunity to study 
his methods. 


Coming Conventions 


NATIONAL RETAIL HARDWARE ASSOCIATION CONVEN- 
TION, Pittsburrh, Pa., June 24, 25, 26, 27, 1919. Head- 
quarters, William Penn Hotel. Herbert P. Sheets, sec- 
retary, Argos, Ind. 

MISSISSIPPI RETAIL HARDWARE AND IMPLEMENT ASSO- 
CIATION CONVENTION, Agricultural College, Miss., July 
8, 9, 10, 1919. D. Seoates, secretary-treasurer. Agri- 
cultural College, Miss. 

TEXAS HARDWARE JOBBERS’ ASSOCIATION CONVENTION, 
Galvez Hotel, Galveston, July 11, 12, 1919. R. F. Bell, 
sec1etary-treasurer, 320 Broadway, New York. 

TENNESSEE RETAIL HARDWARE AND IMPLEMENT ASSO 
CIATION CONVENTION, Chattanooga, August 5, 6, 7, 1919. 
Walter Harlan, secretary, 1426 Candler Building, At- 
lanta, Ga. 

NATIONAL HARDWARE ASSOCIATION AND AMERICAN 
HARDWARE MANUFACTURER’S ASSOCIATION CONVENTION, 
Atlantie City, N. J., Oct. 15, 16, 17, 1919. Headquarters, 
Marlborough-Blenheim. T. James Fernley, secretary, 
National Hardware Association, 505 Arch Street, Phila- 
delphia, Pa. F. D. Mitchell, secretary, American Hard- 
ware Manufacturers’ Association, Woolworth Building, 
New York City. 

OKLAHOMA HARDWARE AND IMPLEMENT ASSOCIATION 
CONVENTION AND EXHIBITION, Oklahoma City, Dec. 9, 
10, 11, 1919. W. B. Porch, secretary-treasurer, Okla- 
homa City. 

MINNESOTA RETAIL HARDWARE ASSOCIATION CON- 
VENTION, St. Paul Auditorium, St. Paul, Feb. 17, 18, 19, 
20, 1920. H. O. Roberts, secretary, Metropolitan Life 
Building, Minneapolis. 

NEw ENGLAND HARDWARE DEALERS’ ASSOCIATION 
CONVENTION AND EXHIBITION, Mechanics’ Building, 
Boston, Mass., Feb. 23, 24, 25, 1920. George A. Fiel, 
secretary, 10 High Street, Boston, Mass. 


Reading matter continues on page 76 
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McKINNEY HARDWARE 


Sor garage doors 





NO. 1840 GARAGE HINGE WITH ANTI-FRICTION WASHERS 





NO. 180914 REVERSED PAD T-HINGE 


IF there’s any one place where your customer 
needs real, honest-to-goodness hinges it’s on his 
° garage doors. 

Out in all kinds of weather, subject to all manner 
of rough usage, neglected oftentimes, and forgotten, 
these strapping big fellows illustrated here can be. 
depended upon to function as they should, not for a 
few months only, but for many years to come. 


They're built from the first, to last—you can tell 
that the minute you lay hands on them—and there's 
nothing like selling goods you believe in. 


When making up your next 
order for garage hardware 
don't forget to include McKin- 
ney No. 1840 and No. 18091. 


Mc KINNEY MANUFACTURING GOMPANY 


WROUGHT STEEL \x K/ BULLDERS' HARDWARE 
- 


PITTSBURGH, PA. 



























Williams Introduce NewLine 


A new line of “Agrippa” turning 
tool-holders of the set screw pattern, 
with right and left hand offset and 
straight shanks, has just been brought 
out by J. H. Williams & Co. of Brook- 
lyn and Buffalo, New York. This 
pattern of the old Eberhardt type 1s 
offered, primarily, for those who use 
cutters made of steel which shows a 
greater variation in size than is com- 
mon to usual mill practice—greater 
obviously than the “throw” of the 


NO A-2-S AGRIPPA 
jL MOLOER 


Williams “Agrippa” line 

cam in the present cam pattern turn- 
ing-tool will permit. And, secondly, 
by providing this increased and abun- 
dant variety of selection in the 


“Agrippa” line of tool holders, to careg 


not only for the great army of users 
of the cam-fastening type of tools, but 
also for those who, through long 
usage, prefer the set screw pattern. 

The nose of the holders, or shanks, 
is bevelled to permit convenient use 
in close quarters. The tools are all 
drop-forged from a strong, tough 
grade of steel and are submitted, 
after forging, to a special heat-treat- 
ment or refining process which, it is 
advised, developes not only resistance 
to all wear but also the great strength 
necessary to overcome the pushing 
thrust imposed upon the cutters. 
The cutter-holding channel is care- 


Reading matter continues on page 
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fully broached to accurate size in 
special machines and provides an ab- 
solutely rigid seat for the cutter. 
The screws, made of fine grade of 
alloy steel, are accurately machined 
and carefully heat-treated and hard- 
ened. They are unusually tough and 
strong, and give the maximum effic- 
iency obtainable from this type of 
cutter-fastening. “Agrippa” cutters, 
made from high speed, bar steel are 
cut to the “diamond point” form or 
bevel. They thus provide for the 
most common requirements with a 
minimum of grinding for either right 
or left hand usage. - 


* Pin 

The R. F. Clark Mfg. Company, 168- 
172 North Jefferson St., Chicago, IIl., 
is the manufacturer of the popular 
Clark’s “Universal” husking pin 
which is now being made in two de- 
signs, Nos. 2700 and 2800. 

No. 2700 is the latest “Universal” 
pin, made of the best cold rolled steel, 
heavily nickel plated with bright finish. 
It is highly regarded owing to the 


Clark’s ‘‘Universal 


“Universal,” lower 
2800 


Upper cut No. 2700 
cut No. 


shape of the round handle between the 
front and rear brace. It also has 
knotches by which the size may be 
adjusted to fit any hand and remain 
rigid to the size whatever set. An- 
other feature is the fact that the 
front and rear brace swing on each 
other making a swivel brace which 
swings when the fingers open and 
close. This, together with the flaring 
edges, insures absolute comfort to the 
hand of any user. No. 2800 is with- 
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out the rear brace mounted on heavy 
grain leather, giving full protection to 
the knuckles and a finger strap which 
buckles on the end of the pin. 


Chandler & Farquhar 
Catalog 


Clad in khaki cloth, an edition of 
10,000 copies of a 1140-page catalogue 
is being placed in circulation by 


Chandler & Farquhar catalog 


Chandler & Farquhar Company— 
“The New England Tool and Supply 
Depot”—of 36 Federal Street, Boston, 
Mass. 

The book is printed on thin, tough, 
pure white stock, profusely illustrated, 
and each illustration bears a dis- 
tinctive figure number. The lines of 
goods included are so well and prop- 
erly shown as to truly deserve for 
the book the title “Encyclopedia of 
Machinists Tools and Supplies.” 

It is stated that if placed in one 
column these books would reach a 
height of 1667 ft., or 7% times the 
height of Bunker Hill Monument. 
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| Success ) 
| ER. 


Ride to Success 


on the R-W broad-gauge double track line of Sliding Door 
Hardware. The track is on the level---the rolling stock right 
in every detail---the service surpassing. 


Thousands of hardware and implement dealers 
throughout the United States traveling the R-W way 
have arrived at Success. They find the R-W line 
interesting and profitable by day—restful by night. 


R-W Barn Door Hardware 


Suits the Most Exacting Builders 


Scientifically made and easy to operate. Storm- 


proof, bird-proof, jump-proof, trouble-proof. 


Every pair of R-W Barn Door Hangers creates 
additional demand from the user and his neighbors. 


Every customer you furnish R-W Hangers becomes a 


booster for your store. 


The R-W general catalog illustrates and describes 
our complete line of Sliding Barn Door Hangers and 
all other units of the famous R-W line. Copy sent 
without obligation to those interested. 


Richard = Wilcox \anufacturint (o 


PHILADELPHIA 


SAN FRANCISCO AurorA, Ituinois, U.S.A. PINNEAPOLS 


LOS ANGELES 
BOSTON 


povoedenaed Richards-Wilcox Canadian Co,Ltd.London ,Ont. STLOUIS 
“A hanger for any door that slides” 




















Morgan Spark Plugs 


In the manufacture of the two new 
spark plugs which the Morgan Mfg. 
Company of Keene, N. H., has brought 
out, they have taken into considera- 
tion prac-ically every phase of the 
Ford engine, together with the needs 
and conven.ence of the driver of the 
car. 

The troubles caused by oil and soot 
have been guarded against. The body, 
shell and bushings are said to be of 
the finest grades of cold drawn steel. 


Spark Plug 

The Morganstone insulator is specially 
prepared porcelain and the electrodes 
of heat ing metal which will 
neither burn under the most 
intense heat. 

The Morgan No. 437 spark plug 
is fitted with heavy porcelains and its 
strength and sturdiness is increased 
by the cap which acts both as a pro- 
tection and a firm seat for the elec- 
trodes. The terminals need no pliers 
and are easily manipulated by the 
fingers. 


re=ist 


or fuse 


‘* Liberty ’’ Motor Support 


The Motor Support Company, 430 
South Dearborn Street, Chicago, IIl., 
is the manufacturer of the “Liberty” 
motor support for the Ford car or 


truck, which consists of a malleable 
iron casting and two wrought iron 
hangers, as illustrated. It is said to 
be perfectly capable of supporting a 
load or thrust of 10,000 lb. and still 
maintain the three point suspension of 


The “Liberty” motor support 
the Ford motor. While simple in con- 
struction it is strong in design. 

The support may be quickly and 
easily installed by anyone. A wrench 
is the only tool needed for installation. 
It holds the Ford motor in a firm, 
rigid grip, and furthermore, it is 
stated, the device reduces vibration to 
a remarkable degree. And in reducing 
vibration it adds materially to the life 
of the car. By reducing slippage of 
the transmission bands the motor sup- 
port gets more power to the rear 
wheels. 


“Liberty ’ Horn 


The E. A. Laboratories, Inc., 54-84 
3roadway, New York City, has de- 
signed a new hand horn known 
the “Liberty” model L. 


as 


New “Liberty” Model L horn 


Reading matter continues on page 
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The horn embodies many new and 
novel features. The gears 
hardened. It has outside tone ad- 
justment facilities. The horn is 
equipped with a bracket for mounting 
on the left side of the seat. It can 
also be mounted on the right side. 
The device is attractively constructed 
and may easily be taken apart. 


are case 


‘‘Northwind’’ Spark Plug 


The Cammen Laborator‘es, 42 West 
Thirty-ninth Street, New York City, 
has brought out the “Northwind” 
ventilated spark plug which, it is 
stated, is designed so that the porce- 
lain is prevented from cracking due 
to excessive heat and action of carbon, 
or from fouling of the terminals by 
oil. 

On the suction stroke the outside 
air pressure lifts the little bronze 
ball and admits a stream of cool air 
to the inner chamber and past the 
central electrode. During the rest of 
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Sectional view of “Northwind” plug 


the cycle, the ball lies snugly in its 
seat, and effectively prevents all leak- 
age. The little check valve with the 
bronze ball, it is advised, wi'l easily 
live for years. No adjustments are 
necessary. The porcelain and ter- 
minals are all the time cooled by 
streams of fresh air, and cannot get 
very hot. 
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Notes of the Retail Hardware Trade 


ANCROFT, IDAHO.—The Johnson Mercantile Co. 
has taken over the stock of the Bancroft Hardware 
& Furniture Co. 

CHAMPAIGN, ILL—W. M. Flack is purchaser of the 
hardware stock of John C. Thomas on East Spring- 
field Avenue. 

EurEKA, ILt.—The Eureka Hardware & Implement 
Co. will improve its store building by the addition of 
a new plate glass store front. 

PAxTON, ILL —W. T. Beatty has purchased the half 
interest of his partner, O. J. Keller, in the hardware 
firm of Keller & Beatty. He will continue the business 
under his own name. 

BATTLE GROUND, IND.—The Garrott & Francis Hard- 
ware Co. has been succeeded in business by the Battle 
Ground Hardware Co. 

NEw Paris, IND—Sharp Bros. are the new owners 
of the hardware business of Weywright Bros. 

WHITING, IND.—Michael Kozacik has opened a store 
at 312 119th Street, where a complete stock of the 
following will be carried: Belting and packing, bicycles, 
buggy whips, builders’ hardware, building paper, chil- 
dren’s vehicles, churns, crockery and glass, cutlery, dog 
collars, fishing tackle, heating stoves, heavy hardware, 
home barbers’ supplies, iron beds, kitchen cabinets, 
kitchen housefurnishings, linoleum, mechanics’ tools, 
paints, oils, varnishes and glass, poultry supplies, pre- 
pared roofing, ranges and cook stoves, shelf hardware, 
and wagons and buggies. 

CEDAR FALLS, lowA.—The Johnson Wyth Hardware 
Co. has changed its name to the Messerly-Christensen 
Co. T. Christensen is president and Edward Messerly, 
secretary. 

LYTTON, IowA.—The stock of the Wilson Implement 
Co. has been damaged by fire. 

Hancock, Micu.—John P. Nelson, formerly of South 
Range, has commenced business here. 

RED LAKE FALLS, MINN —Arthur Roy, a member of 
the firm of Laurent & Shockley, has disposed of his in- 
terest to M. R. Valley. The concern will now be known 
as the Laurent Shockley Co. 

LEWISTOWN, Mont.—The Montana Hardware Co. and 
the Montana Lumber Co. has been consolidated, with 
J. E. Lane as president. George J. Weideman, who has 
been connected with the Montana Hardware Co. for 
the past 27 years, has retired. 

CRAWFoRD, NeEB.—C. D. Grim has moved his stock 
here from Antioch and requests catalogs on a general 
line of hardware. 

FAIRBURY, NEB.—The firm name of C. F. White has 
been changed to White & Jones, O. R. Jones having 
purchased a half interest in the business. Catalogs 
are requested on automobile accessories, baseball goods, 
bicycles, builders’ hardware, children’s vehicles, churns, 
cutlery, dog collars, electrical household specialties, 
fishing tackle, furnaces, galvanized and tin sheets, 
gasoline engines, hammocks and tents, heating stoves, 
heavy farm implements, heavy hardware, home barbers’ 
supplies, lubricating oils, mechanics’ tools paints, oils, 
varnishes and glass, poultry supplies, ranges and cook 
stoves, refrigerators, sewing machines, shelf hardware, 
silverware, sporting goods, tin shop, toys, games and 
washing machines. 

SOMERSWORTH, N. H.—The Sweetser-Sanborn Co. has 
disposed of its stock to Charles E. Sanborn. 

HERMON, N. Y.—W. H. Bartholomew has bought the 
hardware stock and business of Bartholomew & Lindley. 

Mooreton, N. D.—A. E. McDougall now owns the 
Haugen hardware stock and requests catalogs on a line 
of hardware and furniture. 

SarLes, N. D.—J. M. C. McMaster has opened a 
store here and will deal in automobile accessories, belt- 
ing and packing, builders’ hardware, building paper, 
cream separators, cutlery, fishing tackle, furniture 
department, hammocks and tents, harness, heat- 
ing stoves, heavy farm implements, heavy hardware, 
iron beds, kitchen cabinets, kitchen housefurnishings, 
lime and cement, linoleum, lubricating oils, mechanics’ 
tools, paints, oils, varnishes and glass, plumbing de- 
partment, prepared roofing, pumps, ranges and cook 
stoves, refrigerators, sewing machines, shelf hardware, 
silverware, sporting goods, tin shop, wagons, buggies 
and washing machines. 

JEFFERSON, OH1I0.—Ruggles and Beckwith are succes- 
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sors to Hamilton & Ruggles. A line of automobile 

accessories has been added to the regular stock. 
GOODWELL, OKLA.—The J. C. Smith Hardware (Co. 

has disposed of its stock to the Big Joe Lumber Co, 


SuGAR GRovE, PaA.—Frank D. Wheelock has sold his 
hardware stock to Haggerty & Abbott. The business 
was established in 1873 by Smith, Wheelock & Co. A 
line of agricultural implements, hardware, bicycles, 
paints, harness, etc., is carried. 

COMANCHE, TEXAS.—The Allen Hardware Co. has 
leased the Jay Building and will open a hardware 
store, carrying a stock of automobile accessories, bath- 
room fixtures, belting and packing, builders’ hardware, 
churns, cream separators, crockery and glass, cutlery, 
dairy supplies, dog collars, electrical household special- 
ties, fishing tackle, gasoline engines, harness, heating 
stoves, heavy farm implements, heavy hardware, lubri- 
cating oils, mechanics’ tools, paints, oils, varnishes and 
glass, plumbing department, poultry supplies, prepared 
roofing, pumps, ranges and cook stoves, refrigerators, 
sewing machines, shelf hardware, silverware, sporting 
goods, toys, games, wagons, buggies and washing ma- 
chines. Catalogs requested. 

ROBERT LEE, TEX.—The Robert Lee Hardware Com- 
pany is purchaser of the Ashley & Roe hardware stock. 


SAN BENITO, TEx.—The San Benito Hardware & 
Furniture Company stock has been purchased by the 
Borderland Hardware Company. 

NEw GLARuUS, Wis.—Duerst Bros. have disposed of 
their hardware stock to Itten & Klassey, who request 
catalogs en plumbing and heating materials. 

BENNINGTON, VT.—A. H. Winslow, 315 Main Street, 
recently celebrated its thirtieth anniversary. 

ALBANY, Wis.—Krostue & Peterson, successors to 
Dixon Bros., now carry a stock of baseball goods, bath- 
room fixtures, belting’ and packing, bicycles, buggy 
whips, builders’ hardware, building paper, children’s 
vehicles, churns, cutlery, dairy supplies, dog collars, 
dynamite, electrical household specialties, fishing tackle, 
furnaces, galvanized and tin sheets, gasoline engines, 
hammocks and tents, heating stoves, heavy hardware, 
home barbers’ supplies, lubricating oils, mechanics’ 
tools, paints, oils, varnishes and glass, plumbing de- 
partment, poultry supplies, prepared roofing, pumps, 
ranges and cook stoves, refrigerators, sewing machines, 
shelf hardware, silverware, sporting goods, tin shop 
and washing machines. 

FOLLANSBEE, W. VA.—George Park, owing to in- 
creasing business, has found it necessary to secure ad- 
ditional space. He has taken the store room adjoining, 
which he will consolidate with his present building. 

KAUKAUNA; Wis —The Butler-Dietzler Hardware Co. 
has increased its capital stock to $20,000. 

LA CrossE, Wis.—E. C. Josten has sold his interest 
in the Josten Hardware Co. to O. A. Wodzynski. Mr. 
William Wodzynski has also become a member of the 
firm. The firm name will remain unchanged for the 
present. Catalogs are requested on bathroom fixtures, 
bicycles, builders’ hardware, building paper, children’s 
vehicles, churns, cream separators, crockery and glass, 
cutlery, fishing tackle, furnaces, galvanized and tin 
sheets, gasoline engines, hammocks and tents, heating 
stoves, some heavy hardware, lubricating oils, me- 
chanics’ tools, paints, oils, varnishes and glass, poultry 
supplies, prepared roofing, ranges and cook stoves, re- 
frigerators, shelf hardware, sporting goods, tin shop 
and washing machines. 

MERRILL, Wis.—E. T. Bisbee, who has conducted the 
Sixth Ward Hardware Co. for a number of years, has 
disposed of his business to the Schumacher and Lam- 
brecht Hardware Co. 

MILLTown, Wis.—Hansen & Nelson have sold their 
hardware stock to T. A. Jasperson. 

Mr. Hope, W1s.—William H. Hoyle has sold his stock. 

PHILLIPS, Wis.—P. H. Florence has recently com- 
menced business here, handling belting and packing, 
bicycles, buggy whips, builders’ hardware, cream sepa- 
rators, cutlery, dynamite, fishing tackle, furnaces, gaso- 
line engines, hammocks and tents, harness, heavy hard- 
ware, lubricating oils, mechanics’ tools, poultry sup- 
plies, pumps, shelf hardware, sporting goods, wagons 
and buggies. ; 

SHAWANO Wis.—The Farmers’ Hardware Co. 18 
successor to the Upham Hardware Co. 








Ju 














June 26, 1919 HARDWARE AGE 











“The Iron with the . ; 
Cool Handle” ~¢ "Hot enough 


now 
and only 
connected \@ 
Four Eo 
Minutes” Gam 
ms 

















UNIVERSAL £crc TRONS 
Take the Work out of Ironing Day 


A sturdy dependable Electric Iron built of the finest materials and designed to stand up 
under hardest service. 
Terminal troubles are practically eliminated by our patented seven point connecting sleeves. 
An unusual heat storage capacity is provided by our extra heavy sole plate and large heating 
unit, making it unnecessary for the user to “wait for the Iron to heat up.’ 
Full nickel finish, reversible heat proof stand equipped with 6 foot heater cord and attach- 
ment ~~ UNIVERSAL Irons give quick turnovers and good profits to the dealer. 


UNIVERSAL ELECTRICAL HOME NEEDS 
SAVE TIME - SAVE WORK + SAVE FUEL 








UNIVERSAL Electric Home Needs comprise a 
wide variety of electrical cooking and heating appli- 
ances, each one of which has been designed to fill a 
distinct need in the home. 


Each UNIVERSAL Coffee Urn, Percolator, 
Chafer or other liquid heater is equipped with our 
patented safety Fuse Plug (as simple in operation 
as the fuse which protects the lighting circuit in 
your home) preventing injury to the vessel should 
the contents boil dry with the current on. 


THE TRADE MARK KNOWN 
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IN EVERY HOME 











eS Sse 


LANDERS; + FRARY So CLARK. 
NEW BRITAING Wa ONNECTICUT - 


EST RELNAONI SA WIL ENG ERAT 






























































































ord a 

































any 


52 wet 


“ly hi 


JUNE 19, 1919 


June 26, 1939 
WA 


Current meme te Prices 


GENERAL GOODS—Govods which are made by more than one 
manufacturer are printed in /taiwcs. Lhe prices named represeut 
those ovtuimabie vy the fair retail Hiuidware traue,. Very smal 
orders and vrosxen packages often commaud higuer prices, while 
jower prices ure usudliy given to larger vuyers. 


SPECIAL GOODS—Quotations printed in small type (Roman) 
reate to goods of particuuur Manulacturers Who request the 
pub ication of the prices named and . e responsibie for their 
correctness. ‘They usually represent the prices to the average 
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retail trade. On some goods slightly lower prices are obtain- 


wie for iurge lots. 


SadAovauy LisiS AND DIRECTORY OF MANUFACTUREKS, 


LUliasms the lst prices of many leading guods. It 


lisued au loose-ieaf form and is Kept up-tu-uate by a mouiuiy 
suvscriptiom service, 442 puges, 
AvwissUNS AND COUKEULIONS.— Lhe trade are requested 
iu suUagest “by mmpruvementis with a view to rendering these 


7 x lv incues. 


quvlulivus as correct aud us useful as possibie to Ketus 


ware Merchants. 


Price, $6.0u. 
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First Quality .cccccccccess flale 
Second Quality .....+..+++ $14.50 
Double Bit, base weights: 


Medium and Heavy, Split, 
List + 10% 
Medium and Heavy, Mate, 


Lebaunou Machine Co,: 
ApbususterRs—Biing— Pyramid Point, Lemco....... 50% 
H. B. Ives .t Berew PMeimt........s.00 neces cen 
Blind and Casement........ 33% Jo _ Post Hole—_ Per doz. 
Superior Spring Hinge Co.: Hall, No. 1 Adjustable, 3 in 1, we 
Casement adjusters .......... 25% : E $19.32 
Window Stop— Hall, No. 2 Adjustable, 3 in 350 a 
Ives’ Patent...... -38 14 % a ates 
Ives’ Stop Bead Se rews aud Wash- Hall, No. 3 Adjustable, 3 in $21.72 
CPB ccccccccccvcsscccscess 3 Ys % ° 
: 3% Iwan Bros. : 
ADZES— Post Hole, 3 in. to 9 in...... 85% 
Carpenters’, Kings, per doz.. .$24.20 liercules, per doz.......... $16.50 
Ship, Lipped ccccccccvcocccccpeate| Perfection, per duS......... 16.00 
ANCHORS— Split Lidle. Digsers. per doz. 14.00 
Parker Supply Co.: sey mtiyers anu bils—- 
Serew Anchors, Parker...75&10% | Ship Augers up to 12/8ths..List, Net 
Star Expansion Bolt Co. : LGIGET cocccvcescoces List + 10% 
Sebeo Screw Anchors..... 60&10 % h Zit lud 
ANTI-RATTLEKS— S 34/loths up to and ro i 
Fernald Mfg. Co. Burton Anti- UMPGOr 0s beccani Rais Rises “. “104% 
te ¢ doz. pairs, Nos. 1, os DH date hella ltataatana 
1. 2, $1.10; 8, $1.00; 4 Cc. E. _ & Co.: 
1. 73: cae. a eT L’Hommedieu’s «.-+++++-+- List net 
be rnaid Quick-Shifter, # 4 rete ate aa 1% : tg ox ‘Tt dog! 
BD orcseves -$2 -50@ $3.00 * ee a en ee oo eee 
Safety Quick: Shifter | Lebanon Machine Co.: : 
pairs aosamearr segs? $2." 25@$2. 15 im. ie _ x XRT SNES 88S > 9/597 60% 
Auto Door “Anti-Rattlers, — per Ship Augers, Bik, Twist..... 10% 
GeS, POlES occ cccvccccccce $1.80 Ship Augers, Pol, Twist. List, Net 
Fernald Steer-Aid, per doz. prs.$3.50 8. ‘kd C * oe sigh 30 9 
idttle BRATS (Brake od |, 50, wamiec: 
Kattle Stoppers), per des 5o| Ring Augers, No. 700........ 25% 
ANVItS—American— |AUTO TIRE PROTECTOR— 
Solid Wrought, per Ib....23@23”2¢ a ——— Accessories Co. : _— 
imported— Msyde Tyres .....ssseeseeee 50% 
Peter W right & Sons, #® Th. 80 to _ Automobile Accessories— 
349 Ib. 23¢; 350 to 600 Ib....24¢ | Warner Pattern Co.— Warner-Lenz : 
Anvil, Vise — Drili— 5 to 9 in., per pair......... $2.34 
Millers Falls Co., ea......... $32.47; 9% to 10% in., per pair 67 
APRONS—Biackemith’s—- F es to 12 in., per pair..... 
Livingston-Cooper Corp. : ea 
= Star Brand, Livingston| Sé ngle Bit, base weights, wigetin’s 
| os 
| 
} 


+ 10% First Quality .....06. osvnen aaee 

AUGERS AND BITS— Second Quality ..eee+eee++ 18.50 
Ordinary Double Spur.......--+ 50%| Extra for handles: Per doz 
Jennings Pat., saat inane gated 204 Extra Quality ........ weege 
Black Lip or Blued............. 40$| Excelsior .........+ a 
Boring Mach, Augers....40@40&10%| ‘No 1 ..... Sse es Ore 
Car Bits, 12-in. twist......... 455% OE ES AIRE Ee 3.40 


2 
Conn. Valley Mfg. Co.: | Marble Arms & Mfg. Co.: 













Wright's Jennings Safety, Llunting No. 2 Met. S$ 
Wright’s Solid Center...... 25% lidle., per don hho wne ee $335.00 4.2 
Conn. Valley “ae Twist.. Hickory, Nos. 5 and 6, ea. per 
W. A. Ives Mfg. om OE. 0 06:000 ssp eecen 19.80 
Mephisto -++--List Net} Camp, No. 9, Hickory Ildle., 5 %: 
k. Jennings ‘& Co.: COE MOE, 6 sseeinsyoesies $13.20 13 
NO. 14% .cccccccccesvcsvcces 25% Camp, No. 10, Ilickory Hldle., 
No. 10, ext. lip, standard list. ~. 16 in. or 20 in., per doz., 
No. 30. standard list 259 $23.10) 2 
Russell Jennings’, Standard List. | Camp, No. 15, Dble. Bit, Hick. ats 
15% Hdle., 2% Ib., per doz. $26.49 J > 
Lebanon Mac’sine Co. 
No. 108 High peed Z “, Laan | B ALANCES—Spring— 
” To| Cuntillon’s: 
No. 1308 Cabinet Z Twist. 10% nt s st, Net 
No. 0308 Liberty Finish. . “oat | Light Spring, Balances... Het, se 
Lebanon Machine Co.: Cireular Balances on, eaten 20% 
No. 112 High Speed, Z Twist. .30% Large Dial ......- ies cas 5 10% 
No. 118 High Speed Z Twist, Peck, Stow & Wilcox Co. io, 
25&10% | x. y io 
No. 2308 Bright, Hollow..... 60% Per gross 0. $16.60 sor. "00 


No. 3308 fin’s'd Shanks & Edges,| 3,1) ERS—Waste Paper— 


Profile Breed ..ocsccese 60&10% 
i Davenport Mfg. Company: 

No. 4206 Natural Twist, mn | Se hick Steel Balers, No. 1, $45; 

No. 3306 Profile Sets, ea..... $1.00 | ay oO; hs we ‘‘? ods 9: “ 
Pexto Solid Center.........30&10% 3. tind Ne. 4. Gpen Top. 
Fotnle a Bagg Sa | $9! und No, . Open op, 

Forstner Ce pitigee size ee 

evcccee eeee no | @ARS—Crow— 


Pugh's Black 


Snell Mfg. Co. : Steel Crowbars, 10 to 40 Ib. 








ee eed oe per lb, 8@9¢ 
Jennings’ Pattern ...... 40&7 14 | Pinch Bars, per lb.......... 8@9¢ 
Car Bits— Towel— 
Russell Jennings Mfg. Co....... 20% | Durand-Koering Glass Co., Ine., 
Dowel Bits— Crystal Glass, Nie. Pitd. Br. 
Russell Jennings Mfg. Co....... 15% 1 x 24 in., ea. 90¢; % x 24 in., 
Lebanon Machine Co.: Pre rrr 70¢ 
No. 105 High Speed Z Twist, | BASES— —Porch— 
Dowel and Tapping....... 25&10% |S. Cheney & Son: 
Expansive Bits— | Zimmerman Patent ...... List net 
Conn. Valley Mfg. Co.: | BASKETS—Galvanized— 
Wright’s Patent .....sccscces 10% | Hall Mfg. Co.: 
Wright's Patent, Machine, Hall, 1 bu.. per doz......... $17.52 
List + 20%! Hall, 1. bu., per doz...... 20.04 
Clark Pattern .............33's %| BATTEN 
Cc. BE. Jennings & Co., Arrow Head, | F._D. Kees a Co.. 
RES ORE. 6%%)} Metal Rarn. per 1900 ft... .$14.70 


New list, No. 1, $30.00; io. 2, |BATTERY BOOSTER— 
$24.00 per doz. France Mfg. Co., “F.-F.,’" ea., 


Clark vette ngsicen grown 40% | $24.00 and up 
Russell Jennings g. 0., Ww to lRBEA MsS— Scale— 
2% in., $24.00...... paeemive 15% | Chatillon’s No. 1, List Sent. 25, 1918. 
Pexto Clark Pattern......... 80410% | No. 1... .200 ee 400 600 1000 Tbs 
_Gimiet Bits— : Ea. net $3.00 $4.00 $6.00 $8. 00 $1 4.00 
(See Gimlets and Gimlet Béts.) No. 2 Beams . .25% 
Hollow Augers— P. 8. & W., 
Bonney Pat.. per doz...$5.50@$6.00 List Sept. 25, 1918. .16% % 
Machine Bite— Sargent & € 


Russell Jennings Mfg. Co...... 85% List Sept. 7, 1918. .16% % 





wild iil 





BEAT ERS—Carpet— 
Just Right, per doz ...... 
oclLlLo— vw 


+++ +$1.10 


Wrought Cow Bells.........++-30% 


Hana— 
Polished Brats .eccccceers 


. List 


net 


White Metal ....c2.+e+--List + 5% 
Nickel Plated .....2..+..-List + 5% 
SHIGE ccccccccccccccccceccsccscllp 


Miscellaneous— 


Pare BONE ovciersveg tnt Oe oye 


Church and School...... 


lrip Gongs, Brass and Beil’ 
Metals sei seae gs eee + 204 
- 20% 


Trip Gongs, Steel....... 

BELT DRESSING— 
See Dressing Belt. 

BEL I tivo—Leather— 


trom No. 1 Oak Tanned Butts. 
Belting, Ex. Hvy., 18 08......+.+35 
Belting, Heavy, 16 oz..... coecccten 
Belting, Medium, 14% of........ 45% 
Belting, Light, 13 02. ......+000% 504% 


Second Quality, Sides..... 
Second Quality, Shoulders 


ue Leusner Luctng 


NO. 1 wccvcccsevcscvcere 
Leather Lucing Sides, per 


jt. kaw linae, No. 1. 4 


ovvves 55% 


osecen 604% 

oirmeny 
sq. 

nm Siues 


17 sq. ft. GND OVET....00200- A$ 


Under 17 8q. ftevecsccces 


bebver— 


Competition (Low Grade).... 
New List 50&10¢ 
OY eee New List 40&10¢ 


Best Grades .....+2.el New List 3 


Woodworth Mfg. Corp.* 


-45¢ 


No- —- saapel for — veut, 


ea 
mt OCKS—Tarkie— 


26¢ 


Common Wooden ..scoeceeees 308 





Patent occccesccceccovce 
Dritl— 
Athol Machine Co.: 
Drill Blocks .......... 
BOLTS—Anchor— 
Anxvr? Mfg. Company: 


Ankyra Anchor Bolts.... 


Ankyra Collapsing Tools. 
Parker Supply Co.: 


cccce cdf 


- List net 


a % 


- 20% 


Auchor Volts or Screw hae. 


“Parker” .cccccces 
Star kxpansion “Boit Lo. 


-T5& 


Sebco Screw Anchor......60& 


Carriage, Machine, 


&c.— 


Common Carriage (cut thread): 
.40 & 104 
mon Corriage (rolled thread) 
'% x 6and oma er...40 & 10 & 54% 
Larger or longer.. 30 & 10 & 104 


x x 6, and smaller auras 


10% 
10% 


Phila., Eagle, $3.00 list cneweeeese 604 
Bolt Ends, H. P. Nuts... .0 00+ 410% 
Vachine Ccut thread): 
3% x 4, and smaller.......: 50& 104 
Larger or longer....sse+++ 40& 104 


Moor and Shutter— 


Wrought Steel 
Barrel Japanned— 
era 


FGGUY cccccccccvcccccs 


Barrel Bronzed— 
LIQGKE oc ccc sse-00e 


«+ 0040S 


.504 


-List Net 


FIIGUS occccwrsneees List + 


Siring Jap wcrvecorsess 


+ 
274 


Spring Neck ..ccccccscsecersé 4 


SQUOTE 6 ccccccecces 
Brass: Barrel 
SOPME occccece 
Spring Neck . eps 

Ives’ Mortise Door ? 

Ives’ Wrought Door { 
Expansion— 

Ankyvra Mfg. Comnanv: 
Ankyra Anchor Bolts... 





Ankyra Collapsing Tools.... 


Parker Supply Co.: 


Lag Typ*. ‘‘Parker’’..... 


. 60& 


Machine Bolt Type, ‘‘Parker’’. 


Star Expansion Bolt Co.: 


Sebco & Star Expansion Bolts, 








30% 
+.20% 


10% 
5% 


Huk&100%7 

Sebco Machine Bolt type..... 80% 
tove— 

Siete Boke cuccsesvisvrees 75& 104 
Tire— 

Common [vom ..cccccssscerses 604 

BAGG viccoveveserivvcerscveves 704 

American Se rew. e% 

Ray State, list Dec. 28, 99. 00% 
Eagle Phil., list Oct. 16, ’84..75% 
"Tog le— 

Ankyra Mfe¢. Company: 
Ankyra Anchor Bolts......... 30% 
oe oeO% 


Ankyra ne ra Tools 
Parker Suonlv Co 


Toggle Bolts, No: 2, **Parker’’.70% 
4d 10b, 











Tegpe oa 10a an 
ark 


Tere e ee ee eee 


40% 


ROKING 100 
Millers Falls, No. 


Cc, E. Jennings & 


A. H. Green Co.: 
Interchangeable 


Sweep..... in. 


Serles 700( 


Series 5300.. 
Series 3900.. 
Series 3400.. 
Vaughan & Busbn 
No. 222, 10 
doz, ooneeee 
BRACKETS--— 
Atts Mfg. Co.: 


McKinney wro't 


Stanley’s Folding 
R. & E. Wrought 


ed, for Ford 
Goodrich-Lenhart 


per 8 
2 P. r aisis’ 


BROILERS— 
Wire Goods Co. : 


Good, Rd. Pain 
Medium,. Paint 
Good, Varnish 


Bester. Kalsor 
Good, Dusting 


per doz. 


Milwaukee, W 


PUTTS. 


ff" d , pair, 


5 
21a 


Brass Canary 
Parrot Cages, 
Stands .... 





mier; A. 


star Kxpansion Bolt Co,: 
Sebco Toggle Bolts...... oo 88% 


LO—ALumaticr 


No. 4, $18.03; No. 45, $18 GE 
BOXES—Mitre— 


Adiliers buus, New Luuxguon, size), 
6.23; Langdon Acme, size 1, 
9.14; New Langdon, Imp, size 
BRB cecccscccscce 7 


Snew— 


Nos. each 1, 15¢; 2, 17¢; 3 
20¢; 4, 26¢; 5, 40¢; 7, 
22, 20¢; 23,’ 81¢; 24, 406; 25 
CSCCHPE PCS Peeersvesucal a0 
onaien.. 
Common Ball :......... $3.20 @ $5. 
eS. & Wz: A 


Samson Ver dozen 
Series ees - $39. 70 $40.42 $41, 4 
23 


Series 5000... é 


PE, sscwen sxe doneedd 50@55% 
Griffin’s wro'’t Steel........... 45% 
Griffin’s Folding sates ck eckeall 30% 


a ye eae 


BRAKE SHOES— 
Adamson Mfg. Co.: 
Unlined, for For 


be er) Ford Brake Shoes, 1 & 
22¢ 4--y d, ca. per set, 8h 

Lined, set 

so Ff. . “thermo Lining, ea. 


OE Vepesicriccicecee ere 


Broilers, Common ........... 85% 
Broiler, Sherwoods .........-. 10% 
BRUSHES— 


Whiting-Adams Co. : 


Medium, Varnish .........++! 
Good, Kalsomine .......... 208 


Medium, Dusting .. 
Good, Floor & House hold... 
Medium, Floor & 


Shaving— 
Warner’s Fountain, sh: aving,. 


Warner's Cream Cartridges 
for brush, per doz........ 2.80 
| BUMPERS—Barn Door— 


National Mfg. Co,, No. 16 Barn Door 
Bumpers, ® dos...........- $1.80 
Automobile— 


Milwankee Auto Engine & Supply Co 


Guardian Bumpers... .$7.00@812. 


Wrought Brass .........- 33% & 3 
BRIGHT 
ee. errr i 
Reversible and Broad.......457! 
Black Flaps ..ccc.: . E14 
Table Hinges .....2 25 & 106 1062 
Chest Hinges ....... oo JOG 


BRONZED 
Light, Narrow, Loose Pin. List +# 
Light, Narrow, Loose Pin, Ball Tip 


3 3% 
$1.0 2.15 240 2.80 3.00 4 
Brood 7 P. Balt Tip, bf, 100 - 


$27.50 ° 58.50 39.50 50 im 
44x41. 55 
59.00 75.00 
Caces—sira— 


0. Lindemann & Co.: 
Japanned Canary ... 


CALIPERS AND DIVIDERS- 
Athol Machine Co.: 





3, per doz., $14.2" 


Ee 20% 


ee eeecccens $7.m 


7 ed Corner, 





8 10 12 





23.04 

oo 21.34 

7 7.93 18.5 

ell Mfg. 3 

in. Ratchet, per 
$32 





Steel... .37 aa 


SE Oe 20% 
Steel.....4 35k10% 


d Car, per pair.35¢ 
Car, per puir. .70¢ 
Mfg. Uo.: 





eocccces 5A 


Rival, . per # 





 Srrerer . 


nine 





Ce ee eee eee s eOUee 


is, 


31, 4am 
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p Letter Days 





“Gentlemen, I wonder how in these days 
your inspector still has time to tie that 
red guarantee Tag on each and every 
Moore Wrench. 


“You must sell a whole pile and the 
bank doesn’t have to guarantee Dollar 
Bills does it? Well, your Mister Moore’s 
Wrench is like that and I ought to know. 


“TI started in as Plumber’s helper twenty- 
one years ago and now I boss the power 
house. Everybody knows me down there 
and they all use Moore Wrenches too, and 
in all that time J never saw one fall down 
and have to cash in on that guarantee. 


“Still, I always take off my hat to that 
Moore Guarantee; it shows that a big con- 
ORCO™ cern is ready to back up EVERY Moore 
| — Wrench all over the country and that’s 
the Wrench I back too. Yours truly, 
Mart.” 











The name MOORE on a guaranteed Money-back Stillson 
Wrench isn’t just a “check”—it’s a CERTIFIED CHECK. 


Dealers everywhere are standardizing their Stillsons by 
stocking Moore’s. 


Moore’s Wrench convinces the workman because it con- 
vinces the job. 


Put it up to your Jobber, today. 


Moore Drop Forging Company 
Springfield Massachusetts 


Surpless, Dunn & Co., 76 Murray St., New York City, 
and 34 North Clinton St., Chicago, III, 
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CALKS—Toe— 
—— = and Medium, 1 prong, oe 


' a screw pat 
Removable, drive pat 
Sharp, 1 prong, 100 Ib 
Detachable, Screw 
Detachable, Drive 


CARBOLA— 
Carbola Chemical Co.: 

Trial Pkges., 

10 Ib, Pkges. per doz 

50 Ib. bugs, ea 
CARBON REMOVER— 
American Automobile Accessories =. 3 

Carbogor, qt. can, $2 5 
CARBURETOR PERFECTOR— 
Automotive Mfg. Co.: 

York Carburetor Perfector, 
CARRIERS—LIitter— 
Hunt, Helm & Ferris Co 
CARTRIDGES—Metallic— 

F.O.B. Factory: 
Black Powder, 22 Rim, $1.80. 

Blank 

32 Rim, 

2 


C. F. 


ea.$6.00 


$3.30 Blank... 
3 $6.60 Blank 
38 C. F. $8.40 rey 
B. B. Caps, Con. Ball, 
B.B. Caps, Round Ball 
R. F., .22 Short and. 
» Black ‘and Le -smok. 
F., 22 Long Smokeless. . 
R F., .22 Long Rifle, Black, 
1 fa es and Smokeless... .18 
Smokeless, .22 Short. 
“ other sizes. 

F. Pistol and Ri ‘fle $ 
Military and Sporting plus 
Peters Cartridge Co.. 

B. B. Caps, Semi-smokeless.. . 
Cc. B. Caps, Semi-smokeless... 
.22 Short, Semi-smokeless 
.22 Long, Semi-smokeless. . i< 
22 Long Rifle, Semi-smoke less. . 
c, F. Reyolver & Rifle 
ws Military & Sporting 
All smokeless cartridges 
CASEMENT STAY— 
Monarch Metal Weather 
Monarch sash operator, 


—— 
Bed ‘ eee ere 
Plate 
Philadelphia 
Jruck Plate 
Fauitiess Caster Co. 
Faultless (Pivot Bearing) .40@45% 
Fibre 385 
Glass (Insulator) 
Leather Wheel ... 
Plate ° 
Hospital 
Schatz Mfg. Company: 
Acme Ball-bearing.... 
M. Ls. Schenck Co.: 
Steel Gem, Iron Wheel, Pol... .30% 
Steel Gem, Iron Wheel, Unpol- 
ished 459 
Iron Gem, Nos, 437 & 637. . 
Iron Gem, No. 837 and Larger. 
/O 


$2.10. 18% 
2° L ong, 
184% 


Strip Co.: 
adj., en 
$1. ‘60 


To 


Yale .. 
CATCHERS—Grass— 
Specialty Mfg. Co.: 

Easy Emptying Nos. 1 


Easy Emptying, Nos. 
and 11 


may Emptying, Nos. 5G, 
10G and 1: 
Detachable, 
Nos. 20G, 
27G 
Pennsylvania Le 
Golf Grass Catchers hs 
Pa. Braun Grass Catchers... .25 
ag ig 
. W. Ferdinand & Co.: 
Linoleum, 20th Century, 
CHAIN—Proof Coil— 
American Coil, Straight 
Per 100 Ib. 
3/16, $15.00; %4, $14.00; 5/16, $12.00; 
$10.00; 7/16, $9.75; Ye, $9.50; 
$9.25; 34, $9.00: 3%, $8.75; 1, 
$8.50. Subject usual extras. 
Halter— 
Liberty Pattern: 
4/0 to 6/0, 
0 to 6, 


Nos. 
21G, 


awn Mower V 


per gal. 
$2.90 
Link 


8, 
YB» 
in., 


Chain 


CHEM. cvccce reece 


Iron 
Brass 


Pump— 

Salvanized Pump Chain, per ft. 3%¢ 
Safety— 

Safety, Brass 


ash 
Niagara Falls Metal Stamping Works: 
Premax Steel in Plain or 
Bie troplated, Copper, 
Nickel or Zine y 
Parker Supply Co., ‘*Parker’’ ‘List net 


CHAINS—Miscellaneous— 


Niagara Falls Metal Stamping Works: 


ropes Coil and peas Dog 


Lea 
Rowe Galk & ‘Chain Co.: 
Anti-Skid Presto-O-Grip 
Motor Trucks 


oS . 


re 
Corp.: 


8-8% Mo» 


Woodworth Mfg. 
fits 





race— 

Traces, Western Standard: 100 pr 
6Y4— 8-2, Straight, with ring. .$76.00 
6%4—10-2, Straight, with ring. .$81.06 

NOTE.— Add 2¢ per pair jor tlooks 
Twist Traces; add per pair for Nos. 2 
and 3, 2¢; No. 1, 3¢; No. O, 4¢ te 
price of Straight Link 
Eastern Standard Traces, 

CHR, CFC. occee 
CHALK— 
Carpenters’ Biue 
Carpenters’ Red 
Carpenters’ Whiite 
CHECKS—Door— 
Russell & Erwin Mfg. Co.: 

Russwin oe 
Superior Spring “Hinge “Co $ 

Superior Screen Door Check. 
an ESTS—Tool— 

E. Je snnings & Co. 

rpenters’ 

Machinists’, Empty 

Household and Boys’...... 
Union Tool Chest Co. 4 


Tool ee, ei 
$13.80; $0.89; BB 
F, $s. do. a G, $5.76. 
CHIMNEY TOPS— 
Iwan Bros.: 
Revolving 
CHISELS— 
Socket Framing and Firmer 
standard List 
Socket Framing 
Socket Firmer 
C. KE. Jennings & Co.: 
Socket Firmer Nos. 


Wagon 


--gro., ti. 10 


200; AA, 
$10.98 ; 


10 and 70, 
List N 
| ee 


Socket Framing Te 
Cabinet, 


Pexto Socket, 
Pocket, Butt 
Framing 


No. 


“List ‘Net 
Tangea— 
re Firme Net 
Jennings & Co., Nos. 191, 181 
List Net 
List Net 


Sturges & Burn Mfg. Company: 
Sturges Steel Churn, 
No. 5 gal. $5.60 
No. 2, 7 gal. 7.00 
No. 3, 10 gal. 7.85 
pulley, 
¢ 


CBC cc kv ccee 
No. 4, 15 gal. with 
each 
No. 4%, 15 gal. 
each 
CLAMPS— 
\thol Machine Co. 
Machinists’ and 


with pulley, 
1 


‘rool Makers’, 
List Net 
YS. & W. Star: 
Carriage Makers..... List + 
Star Expansion Bolt Co.: 
Cable clamps 
J. it. Williams & Co. ; 
“C”’ form Agrippa, 
ice, ‘tool Makers’ 


30% 
20% 


Light Serv- 
and Vulean, 
10&10°; 
Machinists’ Vulcan 
Strap, Vulcan y 
llose Clamps, see Llose Attachments. 
CLEANER—Automobile— 
Crew, Levick Co. : 
Mistokleen 
Mistokleen 
Mistokloths 
Automatic— 
Vital BGS, Os., he ccsccvesves $22.50 
rai 


refillers 


Iwan Bros. : 
Adjustable 


Pennsylvania Lawn Mower Works 
Pa. Lawn Cleaner Rake 
CLEANING IMPLEMENTS— | 
Marble Arms & Mfg. Co 
CLEAVERS—Butchers— 
Foster Bros. & Chatillon Co. 

List Jan’y 1, 1918, 20% 
CLIPPERS—Horse and Sheep— 
Chicago Flexible Shaft Co.: 

No. 2 Chicago Horse, each 
4.00 
Stewart's No. 1 Ball Be =. 
Hiorse, each .. 
Stewart's New Model 
Shearing Machine, 


Stewart Enclosed Gear Shear- 
ing Machine, No. 8 each 
$12.00 
Stewart Ball Bearing Enclosed 
Gear Sheep Shearing Ma 








chine, No. 9.each....$14.00 
Toilet— 
Chicago Flexible Shaft Co. 
A 1 Toilet, $1.10. 
A 2 Fetlock, $1. 10. 
CLIPS—Nali— 
If. C., Cook Co.: 
Gem, per doz 
Anvonia, per GOB.....ccccees 311 10 
CLOTH—Emery— 
See Paper. 
cOCKS— 
Brass Hardware list 
Plain Bibbs, 50&104; Globe, 45754; 
Kerosene, 50&10%; Racking, 334%; 
Liquor, 33Y;&2Y,%; Bottling, 40 
é 2) 
Compression Bibbs 
Tron Petroleum 


COMPASSES, DIVIDERS, eee 
Ordinary Goods 20: 
Marble Arms & Mfg. Co.: 
Coat, Pol, Br., per doz. 
$16.50 and $19.80 
Pol. Br., per doz. 


Pocket, =} 
$13.20 and he, nop? 
.83% % 





CONDUCTOR PIPE— 
Corrugated, Round or Square: 
Galvanized Steel ... 50& 10&54 
Galvanized Toncan 44 
Copper .cccs 


See also Kuve ‘lrougus. 


COOLERS—Water— 
“XXth Century’’ No. 56, 
hogany 
ALL WHITE 
No. 16 Mahogany. 
ALL WHITE 
No. 156a Mahogany. 
ALL WHITE .. 
No 116a Wahegany 
_ALL WH ITE 


Ma- |} 


; i? “Maogaiy 
ALL WHITE 
Note: ‘These prices 
bottles. 
L. & G. Mfg. Co.: 
Galvanize sd Lined, 


Gal. 3 6 8 
Each $3. 60 3.25 4.00 4.75 6.00 
White Enamele a Lined, Side 


liaudles; 
° P 


are without 


side haudles, 


2 3 4 6 8 
$5.00 5.50 7.00 9.00 11.00 
COPPERS—Soldering— 
| err 
100 to 300 Ib..... 
Less than 100 Ib. 


CcCORD—Sash— 
Braided, 
Braided White, Com., 
No. 7, 54¢; No. 8, 53¢. 
India Hemp, Braided 
India Hemp, Twisted 
Patent India, Twisted .... 
Braided, Nos. 8 to 12, ®@ M, 
Samson Cordage Works: 
Drab Cotton, 97¢; white, 
Cotton, S8¢; Spot Cord, 88¢ \ 
Massachusetts, white, # Ib 83¢ f 
Massachusetts, drab, ®# MD 91¢ 
Phoenix, White, Nos. 


-base 30¢ 


. 264 30¢ 


. 28 @ 32¢ 


i=] 
e 
os 


Silver Lake Co. 
Braided Nos. 8 to 12 ine. 
Si:ver Lake A, per Ib. 
A White, 85¢; Drab, 
$1.00; Linen, $1 
White, 83¢; Drab, 
stone, 7T0¢. 
Wire, Picture— 
Tinned, new list, 15 ft. 25 ft. 
Coils 
Brass, 
yd. 
Turner & Stanton Co.. 
E. H. Tate Mop & Cordage ( 
Wire Picture Cord... 
CORNERS— 
IF. D. Kees Mfg. Co.: 
No, 4/0 Metal Bldg., 
No, 6/0 Metal Bldg., per 1000. 15.50 
No, 106/0 Mtl. Bldg., per 1000. 16.00 
COTTERS—Spring— 
Spring cotters in packages..... 
COUNTERSINKS— 
C. B. Jennings & Co. 
Countersinks Nos. 001 & oe 


% % 
CRANK RELEASE— 

Sandbo Ball Bearing... . 30% 
CRAYONS 
Wiite Round Crayons, Cases, 100 

gr0., $8.00, $8.50, $9. 00 and $10.00 

according to gra ude. 
Joseph Dixon Crucible Company: 
No. 520, Red, per gro......$10.80 


CRUSHER—Ice— 


Alaska Freezer Co.: 
Toy Town, each.. 


CUPS— 
Priming— 
Morgan Mfg. Co.: 
Priming Cups 
CULTIVATORS— 
Pull-Easy Mfg. Co.: 
PEC Hand Cultivator, 
ner doz., 
2 Wheel Cultivator, 
per doz., 
Jr., 
per doz., 
Jr., 
per doz., 
per doz. 


92 


2¢; Hemp, 
; Silver Lake 
90¢; Eddy- 


new jist, 


per 1000.$12.00 


904 


254 


50&20% 


$12.00 


34.00 


rEW 
PEJ 1 10 in. 
PEJ4 4 ft. Hale. 


PE 5 War Garden, 
CUTTERS-—-Glass— 
“Crescent Co.: 

Crescent No. 6.... 
Fletcher, Terry Co.: 

Glass Cutters B0@50% 

Meat and Focc— 
P. 8s. & W. Capertee: 

Small, No. 17 

Family. No 

Large Family, 

Hotel, No. 47 


Hale. 


6.00 
9.60 


PF doz. 
; ; 


No. 37 


Bin Tton Slaw Cutter Co. : 
Rapid Slaw and Vegetable Cutter, 
No. 0, per doz. with metal box 
$15.00; No. 1, per doz., $4.35; 
No. 2, $2.50; No. 3, per doz., 
$1.00. On Nos. 0, 1 and 2, 
extra 8% disc. in gross lots. 
DAMPERS— 
Parker Supply Co.: 
Damper quadrants 


DisPENSERS—Liquid Soap— 


Chas, Morrill Soapurn, 
No. 1 wall, $4.00; 
1 $5.00; No. 2 wall, 

. _ 2 slab, $4.75: 

} "3 wal 3.50; No. 

wall, $2 5, wall, 


List net 


en. 
No, 


—!’ 
DRESSING—Belt— 


Jobbers’ Mfg. Company: 
Blue Ribbon Stick, ~ Ib 
Paste, 5 & 10 ID cans, 3 
Liquid in gal. cans, 


DRI orn _AN D 
SsTOc 
Twist, Sir ‘Ste tock. 


Wire Gauge, Jobbers’, 
ware tee ; 


Ratchet, caess es ca 
Brick. and Stone— 

Star Expansion Bolt Co 

Parker Supply Co 


ORIVERS—Screw— 
Crescent Co.: 

MO; 2B seo 

2 Rrra 40% 
Gvoddell-Pratt Co ; 
Hytield Mfg. 4 

e oy tage Electric elt Rns....f 

M-B T 0.3 j 
cee ole 
Marble Arms & Mfg. Co. 

Vest Pkt, No. 246, per doz... 
Millers | 


m3 Soibar 
Pexto No. 9.. 


DUMBWAITERS— 
Sedgwick Mach. Works: 
List Jan’y 15, 1918 
Sedgwick: 

Sedgwick Hd. Power Elevator. 

20% 

Eaves TROUGH— 
Galvanized Steel ...... 
Galvanized Toncan 
Copper .ec.. ‘ 

See also Conduct tor 
bows. 


OO & I 
Tro ames * 
0000 
aud kh 
ELBOWS AND SHOES— 
Galvanized Steel: 
Plain, Round and Corrugated, | 
all sizes to 6-in. P 
Squares, all siz es to 6-in 
Copper, 
Werdinand Diec «hel Co. ; 
Plain Round and Round 
gated gal. steel. 
29 Gauge 
26 Gauge 
24 Gauge 
Square Corrugated 
tagon galy. steel. 
29 Gauge 
26 Gauge 
24 Gauge 
EMERY— 
“Sultan” Brand: 
25 lb. and up, per Ib........ 
10 ib. cans, per can 
5 Ib. cans, per can 
1 lb. cans, per can. 
ENGINES—Chemical— 
O. J. Childs Co. 
Copper Task, 40 gal. 


Corru- 


- ea. 
5.00 @ $450.00 
Tanks, 20 gal., «¢ 


Steel Tanks, 40 gal., e: 
$165. 00@$100 00 
EXTINGUISHERS—Fire— 
0. J. Childs Co.: 
Utica, ea. $25.00.... 
Childs, ea. $15.00......... 
Nu-Ex Fire Appliance Co. : 
Nu-Ex Fire Killer, 1 doz. lots. .5% 
Nu-Ex Auto Extinguisher, 1 doz. 
lots ¢ 
In lots of 25 to 50, 10%; 
OVOP wcccccccccscccccores 15% 


Steel “a. 
- to $100.00 


+ 
Solid head, per 1000 


F asTENERS—Casement 
H. B. Ives Co.: 

Casement . 
Cord and Weight— 
Ives Co.;: 
Patent 


H. B 


Ives 


Corrugated— 

Steet Goods Co. : 

Saw Edge 

Plain Edge 
Cary Mf. Co.: 

Saw Edge 

Plain Edge 
Stanley Works: 

Saw Edge 

Plain Edge 
FAUCETS— 
Cork Lined, Common, 404 


Acme 


Metallic Key, Leather L 
Red Cedar 
Petroleum ... ° eee 
Join Sommer Faucet “Co. : 
Diamond Lock 
Peerless Tin Key.... 


Victor Metal Key 
Duplex Metal ~ A a 
I. cL. Cork Lined .. 
Reliable Cork Lined.. 
O. K. Cork Lined. 
Chicago Cork Lined.. 
Washington Red Cedar 
Leader Butternut Key. 

FILES—Domestic— 

Best Brands 

Standard Brands 

American 

Arcade 

Black Diamond 





ry No. 5, 
$3.00; No. 5 slab, $4.00. 
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REMINGTON 
UMC 


All Known Records Smashed 


SHOOTING Remingion AMMUNITION 


Ten members of the Denver City Rifle Club, using Remington 
UMC .22 caliber Long Rifle Lesmok Cartridges exclusively, in 
the 1919 Gallery Team Championship of the National Rifle 
Association, five of them shooting in each of ten matches, 
smashed all known records with a total score of 


9956 x 10,000 re 


Five of them (W. H. Beck, Jr., L. G. Pridy, R. E. Ladwig, F. E. Redding, and W. S. 
Diddle), using Remington UMC .22 Caliber Long Rifle Lesmok Cartridges exclusively, 


in one match equalled the world’s record (if ever made elsewhere) for 100 shots by 


five men, with a perfect score of 
1000 x 1000 


One of them (H. W. Beck, Jr.), using Remington UMC .22 
caliber Long Rifle Lesmok Cartridges exclusively, came within 
only one-fifth of one per cent of making a perfect score for the 
entire series of ten matches, his total score being 


1995 x 2000 


Nine of them, using Remington UMC .22 Caliber Long Rifle Lesmok Cartridges exclu- 
sively, in the entire series of ten matches, each man firing twenty shots in a match, made 
a total score of 17,739 x 18,000. This is an average of 98.55 per cent. 

No rifle club in America, perhaps none in the world, and no other .22 caliber ammuni- 
tion, has ever made such a record for consistent accuracy in a long series of contests 
under standard match shooting conditions. 


Gia ASK YOUR JOBBER ee 





The Remington Arms Union Metallic Cartridge Company, Inc. 
Largest Manufacturers of Firearms and Ammunition in the World. 


Woolworth Building New York, N. Y. 
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FILES—(Continued) Harris Motor Grease: 
l 7% Note.—sarn Door Hangers are gen- 
erally quoted per pair, without track 


Door Hangers per double 











Co. 
American Electrical Hester Coe Roller Bearing, No. ,11, $15.00, 


peter | nn, wel 
PCR IES A amegese Griuder ar Co. 


FIxTURES—Fire Door— 





Pre Tet se oon 





B. E. Myers & Bro., Stayon; 
Adjustable ; Sure Grip | 
errr r rr err ee rrr Adjustable; Mye - 


Giant ‘Tandem, ists lists. . “ee 
Giant Tandem — 





175 Railway “mag e 





AM vinden 
FR. ES— G “adi. ‘Covered... 33! 


8 
es Power Beneb Grinder). 

Iron Grindstone Frames. List+20% sisi tes eine Richurds-Wilcox Mfg. 

FREEZERS—Ice Cream— Yo. 86 Tool and Sickle... : 





¥ ~~" 
. 





Pr: ank Mossbe Te Company : 
E nsign Bic kford Co.: H 





Superior Spring a Co.: 


Reliable Gutta Percha. GUARDS—Nose— 


ATES—Moilasses and Oll— 


4.2 
, fold’g nick’d, per doz. ‘ise 





Champion Single Barrel, Moore Fush-Pin Co. : 
( ’ 
q ee : doz. packets, 80¢; per gross.$9.00 

Depth, Screw Pitch Screen and Storm Sash— 


GAUGE GLASSES— = Hacters AND TIES— 


Screen and Storm Sash ~ eames 


1 
Me tal ~ im ping Ww orks: 


$1 
GIMLETS AND GIMLET 20 Kees (Gossett) 
BITS 


Wrought Hasps and Staples... 


McKinney's Safety 
Cotton Halters and Ti 





Regular list, first quality. .L 
Natl, Wood Handled, HAMMERS — Handled oe 3 


HEATERS — Automobile -and 
GLOBES—Gas— 


Re = Bee Ss) 


Chicago Flexible Siar Co.: 











or eatreme W¢ estern states 
pric es are | eprenenety 54 Baqhe '. 


%08 


per doz., $1.20; per gross, 





e 
, liquid, bottles or cans, 


Ta 
5, Sate, Feeets & Co.3 


Foot Stock, ik 
Foot Stock, Brown........ 22 +A] 





We 


eh 
Black Jack No. 2 F'l't Grate 


HINGES—Blind and Shutter—_ 
Wrought Steel Gravity Locking Blind: 
/ 


semua i aimiiere ine Sledges— 


. $i 5 without Screws. 
Wall Mtg. “Supply © _1, $1.65 without Screws 


Parker Wire Goods Co. : 


Cross-Cut Saw— 


Mechanics’ Too! 





2 Ib. cans, 26¢ per Ib. 


d s € $ 2 
~ — a Miscellaneous— 





aA 


Mate ‘hie a8 Biers 


Prrrere eri tt 20&5% 





Jamb, ‘“‘Nu’’ Steel....... 3 ° 
Jamb, ‘‘Nu’’ Brass......., oats 


McKinney Mfg. Co.: 
Small Surface Embossed, doz, 
DEB. wee eeeeeeee $1.50 @$2,99 


Pivot— 
Bomme: Bros, Pivot, Ball Bearing 
1 
Spring— — 


Holdback, Cast Iron. -t 
Non- Holdback, Cast Ivo r grolea 


per YO., 
Allith-Prouty Co. : 91 0., $14.40 





Bommer Bros. 
Spring Butt’ Hinges. 
Surface Floor, Bail Bea ‘ing 
USK IG | 
Mortise Floor, Ball Be: aring. Hy Fe 7 
Lavatory Hinges ............. t 
Engive House heap Hinges aud 
DEE sncahonuncece 10&2 
Non-Holdback ” Screen Door No, 






% 


Non - Holdback Screen 
Hinges, No. 2100........ 

Non - Holdback Screen 
Hinges, 8, No. 900 


Chicago Spring Butt Co.: 


Triplex Spring Hinges....., 10&5 < 
Chicago Mortise Floor 3000) ' 
i 15410 
Chicago Relax Floor’ (6000) 


30&20% 
10&5K2% % 


Chicago Premier (4000), 


Chicago Ajax (3000). 
Lavatory Door Hinges. 
Chicago Sereen Door 





Chicago Screen Door (3000). 


Non - < uetdhnes Screen wie 
rer euveery 40474 
Shelby “Epring, Hinge Co. : 
Buckeye All Steel » ies 
_ Screen Door ...... $13, 
No. 777, Sheet Steel Heldback 


N 888, Ni a0 
0. on-Holdback, # gr.$13.00 
Chief Ball Bearing love luge 


Spring Butt Hinges.......... “sr 
Adjustable Sc. Door Hinges. 60% 
Superior Spring Hinge Co.: 
Superior Floor Hinge..... re 
Superior Door Holders........ 25% 
Wrought iron— 
Strap and T Hinges, &c.: 






LAGhE SUPER oiccveees 10820460 
Heavy PED cevccese cl 252, & 10s 
ee a 
POO List + 3% 
Extra Heavy T.......... 20& 14 
Hinge Hasps ......... List + 554 
Cor. Heavy Strap.............2 yt 
Cor. Ex. Heavy T........... Ms 
b¢ | Flate PNGRP OW URs Ge¥.0s ee caneevded 
00. (died is 
Heavy Eye ........ oon eae io 1b. 
HODS—Coai— 
Net per dozen 
; lach.... B 6 UY 
Galv., funnel.. - $8.31 9.28 10.01 10.82 
Jap., eee 4.74 5.27 5.8 
Galv., open.... 7.50 8.10 8.83 


Masons, Etc.— 

Cleveland Wire Spring Co.: 

Steel, Brick, No. 162........ 85% 

Steel, Mortar, No. 158.. Love 
HOES—Eye— 
Scovil and ‘Sval Pat. eae ae 
Grub, list Feb. 23, 1899....40 & 108 
HOIST AND STRETCHER— 
Hall oonne Hoist and Stretcher, 


BO. nbn esderterevesnes . $16.02 
HOLDERS—Door— 
Richards-Wilcox Mfg. Co.: 

Nos. 118, 119, Sure Grip.. + 5% 

ile and Tool— 
Nicholson File Uolders aud File 
EIORGIGS ccc cece ccccsccsces 10% 


Sanitary ‘Tooth Brush— 
Safety Wire Gas Globe.....- 
Per doz., &. 75; per gro., $19.50 
Watch— 
Mealy Mfg. Co.: 
Warrior Belt Watch, per doz..$3.50 





HOOKS—Beit— 
OG. SOO TB ec vesiccsccvccees awe 
Bush— 
Light, doz., $8.75; medium, $10.00; 
ee rer. $15.78 
Ceiling— zs 
Atlas Mig. Co... cccccceceece 35@ 45% 
Shelby Spring Hinge Co oe OOK 
Coat and Hat— 
Atlas Mfg. Co.......ceee+s8 35a 
Morgan Spring Co. cocccss oem 
Parker Wire Goods Co. ata 
King, No, 10, Steel.......4 10% 
No. 10, Brass.....-- . 40% 
No. 11, Steel..... 151 Ode 10% 
No. 11, Brass.....- A5aiee 
Shelby Spring Hinge Co 60% 
e Goods Co. : : 
pet : 45%; Chief, 40%; 
Chieftain, 40%. 
rn— jos 
North Wayne ‘Tool Co.: iy 
BPOOKN oc cc ccccces verre Th 
Earles a cae aeeenee Al 
rass— 
Bent shank, per dos....--++* $5.00 
North Wayne Tool Co.: 
Little Giant ....-eeeeee' 
Lawn King .....-+-++°°"" 
Nolin’s Concave . 
TOME occ ccceneveserstner? 
gAttic Giant, adjustable..--- 3:50 
MO no ntcedzcsoscrest® ** 500 





Quick. Clerk aas’tm't 
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HEY used to call the motor car a 

‘thorseless carriage.’’ Perhaps 

that’s what once gave some 
thoughtless chap the idea that bran, meal 
and other things good for horses—might 
also be good for a leak in the water cooling 
system. 


It’s strange how a wrong idea will 
hang on. 

Even today an unthinking car owner 
goes to a feed sture to get a little bran for 
his automobile. Or he buys some similar 
stuff in a tin can at his supply store. He 
dumps it into his leaky radiator—and 
thinks he’s repairing it! 

As a matter of fact, he’s choking the 
water passages and laying up for himself 
a bunch of cooling system troubles. 

~* * * 
HE absolute danger of “doping” a radiator 
with cements, bran, meal, iron filings and 
other solids—led to the} production of “X”’ 
Liquid. This is today the only Scientific Pro- 
cess for permanently repairing leaks without 
injury to any part of the cooling system. 

“X” Liquid does a better repair job than can be 
had for $25 worth of soldering. Whether you have 
one leak or a thousand—-whether the leaks are in 
the radiator, pump, connections, gaskets, water- 
jacket, etc.—""X” makes a permanent repair in 
ten minutes. It doesn’t lay up the car. Nor does it 





“xX” LABORATORIES, 634 Washington St., 


HARDWARE AGE 








"digestion ofa Horse 


weaken the radiator as soldering does. “X” 
to the places that solder can’t reach. 

And if “X”-Liquid is left in the water it posi- 
tively prevents future leaks everywhere in the 
cooling system. 


Eliminates Rust and Scale 


Not only does. “X” Liquid save all expense and 
trouble from leaks—but it actually loosens all 
the Rust and Scale that clog the water passages. 


The ‘X” in the water absorbs all the free oxygen pre- 
venting new Rust from forming. It does not allow the 
lime and magnesia in the water to deposit new Scale. 


gets 


In this way the narrow water passages are kept clean, 
oil is saved and the motor performs better. 

Tests have proved that “X” Liquid keeps water cool- 
ing systems 99.2% perfect! Thousands of cans of “X” 
Liquid are sold to owners of new cars who keep “X” 
constantly in the water to prevent trouble. Always carry 
a can of ‘*X” Liquid in the tool kit. 


Standard Size $1.50 
Will do a $25 repair job! 
Ford Size 75 


Dealers! Once a car owner knows the facts about “*X” 
Liquid—learns that in addition to repairing leaks scientifi- 
cally it eliminates Rust and Scale—he’ll never use the half- 
way measures that simply plug leaks for a while and 
endanger the cooling system. 


“X” Liquid sells easiest not only because it is the biggest 
advertised, but because it gives a motorist most for his 
money. 

Over 3,000,000 cans of ““X” Liquid have heen sold. 
is selling at the rate of over 1,000,000 cans a year! 
much of the profits are you getting? 

Stock the ‘‘X” Liquid Special assortment. It includes an 
EXTRA $1.50 can—FREE. Also display stand and selling 
literature. Ask your jobber—or write us direct—today. 


BOSTON, MASS. 


—- 
How 





Pacific Coast Branch, 433 Rialto Bldg., San Francisco, Cal. 


makes all water cooling systems 
LEAKPROOF RUSTPROOF nn 
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Wall, etc.— 
Cc. T. Williamson Wire Novelty Co.: 
Wall, Picture, Thumb, 


Moulding 


or . ee 
«+ 80% 


HOOKS “AND. weden 
Brass .... . 
Malleable Iron... “80 & 10 & 10% 
HOSE ATTACHMENTS— 
Bartlett Mfg. Co.: 


Hose Clamps .....-cccecsece 40% 
Morgan Mfg. Co.: 
Biase CRAMPS 200 -- 200008 50@s80 


William Yeruon: 


Hose Clamps, Garden llosxe., Cast 
Brass, per doz..........5 36@40¢ 

All other sizes, Wuter, Steum, 
Air, ete., according to quantity, — 
DN@So% 

HOSE—Rubber— 

Garden Hose, Y2-inch: i 
rr Tee ft. 15Y4¢ 
Ce ee ere t.. l3ya¢ 
FAD veh oos.cen ee wns oes ft. 17% 

Garden Hose, 44-inch 
Competition ...eececcecees ft. 14¢ 
3-ply Guaranteed ........ ft. 14¥¢ 
4-ply Guaranteed ........ ft. L6Y¢ 

Cotton Garden, ¥Ya-in., coupled: 
Good quality ....... oe 
CE TOOLS— 

Gittord-Wood Co.3 
Ree TODD ..cccocsccccccvces 20% 

iIRONS—Sad— 
from 4 to 10. .lb., List a 404% 

Mrs. Potts’.. Nos. 50. 55 65 
Jap’d Caps . $1.74 1.68 1. {o2 1.67 
Tin’d Caps. 1.80 1.74 1.78 1.73 


Note—Some Western manufactur- 
ers quote lower prices. 


American Electrical Heater Co.: 


Am. Beauty Electric, ea..... 7.50 
Chicago Flexible Shaft Co.: 
Princess, Electric, $6.00. .B0&7 be % 
Soldering— 


American Electrical Heater Co. : 
Am, Beauty. ea., 











$8.00, $11.00 and $15.00 
Bar and Corner— 
Richbards-Wileo: = Mig «o., Bar 
Irons, List net; Corner Irons, 
Nos.. 77 and 79........-. List net 
JACKS—Automobile— 
Elite Mfg. Co.: 
Reliable Auto & ge Truck, 
No. 1, 32, 36 48 $ 
No. 


Ea. ...2.00 1.2 


Jacks—wagon— 


eee. Ware Mfg. Co., ‘Tiger 
Steel No. pp oacecne nes wane 

KETTLES— 

Wagner Mfg. Co.........-+. Lis* net 

Kiovie tovs— 

H. ©. White Co,1 
Kiddie-Kars ........ saoe-e eee 
Kiddie-Kar Trailers ....... 3345 % 

KNIVES—Bread— 

North Wayne ‘lool Co.: # dos 
Brooks Bread Knives........ $3.00 

Butcher, Kitchen, &c. 

Foster Bros.’ ‘Butcher, &....List 

June 30, (RAPES 2+ 00020% 
rawing— 
eS Gri. 54 


Cc. E. Jennings & Co., Nos. 45, 46, 


List net 
C. E. Jennings Folding Handle, 
List, net 
Jennings & Griffin, revised list, 
Bos, 41, OB. coccvcccsnesvass 20% 
Pexto No. 10, Fidg. Hdle, = 2 uot, 
H y— 33 i - % 
North Wayne Tool Co.: joz. 
Meche soe bn 0500046408 . -$12.66 
Little Giant ....-.-.+++. ° 1.50 
Iwan Bros. 
Sickle Edge. ver dot....... $15.50 
Hunting— 
Marble Arms & Mfg. Co.: 
Ideal, 5 in., per doz.. "$°0.00 
6 in., per doz... .$33.00 
7 in., per doz....$36.60 nd 
8 in., per doz... . $39.60 3 
Expert,5 in., per doz. . .$30.00 
Woodcraft, 4% in., per doz., 
KNOBS— $19.80 
Base, 2%-inch, Birch or Mapflee 
Rubber Tip ...-ceees-> gro., $2.00 
Cherry and O2k.....+++++ gro., $4.40 


Door, Mineral .......++--d0%., $1.70 

Door, Por. Jap’d.....+++ doz., $1.80 

Door, Por. Nickel. .doz., $4.50 

GLASS— 

Moore Push Pin Bnd aetna 
a Pe, est , $3.20 


L anvers—store, &c.— 

Bicycle Step Ladder Company 

Tostera, CACh 2.60% $10. 008815 5.00 
Track, per 21 ¢&30¢ 

Myers’ Noiseless as Ladders 


New lists, “331; : Yo 
Milbradt Mfg. Co.: 
Reltsa Ste Ladders, each $8.00 t 


$15.00; cks, per ft. 25 to B5¢ 

LADLES—Melting— 

L. & G. Mfg. Co.'s list, apieins 
and Plumbers’ ....... ist net 

LANTERNS—Tubular— 

R. E. Dietz Co. Per dos. 
Wizard Short Globe......... 11.5 
Little Wizard Short Globe... 9.15 
Large Fount Wizard, No. 2.. 12.65 
Victor Hot Blast........... 7.50 
Monarch Hot Blast......... 7.50 
pS PP Te wa 35 
Buckeye Dash nomge idee Oe 1 
No. 2 Blizzard. ig te. 3 
Junior Wagon Lamps So a ‘i 
Octo Driving Lamps........ j 
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Union Driving Lamps....... 3: 5.90 
Eureka Driving Lanips...... pie, 
Bestovy Hund Ilaimips........ 7.00 
Pioneer Street Lauips..... eu. 4.30 
LATCHES—voor— 
wational Mfg. WUo.: 


Washburn, No. 28, per doz.. 


All Steel, No. 2, per doz. .$§2.8U 
Ricbards-Wileox Mig. Co. ;: 
Bull Dog, Heavy, No. 125..... 5% 


LAVATORY HARDWARE— 
Lawson Mfg. Co.: 


NE cep candies n ea ae 33 yk % 
LEADERS—Cattie— 
Small, dos., 75¢; largé..seccrecs $1.10 
LENSES— 
Prismolite Co. : 

Nu-Ray, Auto, per pr.$2.00@$3,00 

Sun Ray Auto Lens, per pair.$1.75 
LEVELS— 
frank B. Hall Co.: 

Stevens Line Level, per doz.$12.00 
J. Sands & Sous: less 664 % 


Carp. Aluminum, par doz. 
$24. v0 to $72.00 
a 
$6 00 to $45.00 
Masons, per doz...$15.00 to $54.00 
LIFTERS—Stove Cover— 
Morgan Spring Co. 
Straight Hdle., 


Hdle. 


Carp. Walnut, per 


with ring, 

@ gro., $7.00 
Loop Eidle. .cccccese @ gro., $9.00 
R. & E. 
LIGHTE 
Davenport Mfg. Co.: 
Cigar, Electric, Model L, per doz. 


$12.00 
LINES— 
wwe Clothes, Nos. 18 19 20 
OG feet crcecse . $5.00 4.25 4.00 
TS Feet csvccceceheea Sto Si 
Chalk Lines, Cotton, Ya-k 
| Se ree ere 55 
Vason Lines, Linen, Ya-bb. 
ee er errry ery. $1.50 


Samson Corduge Works: 
Solid arene d Chalk: 

Nos. 

Per gro.$11.44 $12.35 $13" 39 $14. 56 
Solid Iraided, Masons’ Lines, Shade 
Cord, &c., per, doz.; White Cotton, 
No. 3%, $3.58; . 4, $3.90; No. 
44%, $4.68; No. $13.00. 

Samson Spot C lothes Line: 








- $2.50 


| No. 40 One Min. Single Tub, 
Power, Swinging Wringer. $33.50 

No. 41 Oue iu. Singse ‘Lup, 
Electric, swinging Wringer, $61.00 
Voss Bros. Mig. Cumpany: tach 
Ocean Wave... .sccveveoreses $9.00 
Sunshine, Hand Power......$11.75 


Vacuum, liana bower. 
rsattorin, No. G-1 











Viatform, No. L-1, Electric. .59.2 
Swinging No. G-41. 5 
Vlatiorm . bh 24, biectric. .6Y.T5 
Woodrow Mfg. Co. : 
No. 1, Bench Power, ea..... 42.00 
No, 2, Bench Eiectric, ea....70.00 
No. 5, ‘lilting ‘twin Power, ea. 
56.00 
No, 6, Tilting Twin, Electric, ea. 
84.00 
MALLETS— 
ee) ET cocsccecdetst + OOS 
Lignumvitae ..... cevccechitt + OOF 
dinners Llickory ewd apple- 
wood ... Nace ienbalp pENEE AS 608 


MATCH BOx— 


Marble Arms & Mfg. Co.: 
Waterproof, per doz..... + - $4.62 
MATS—Door— 
Acme Flexible Steel...... ee exes 40% 
Cary’s Flexible Steel.......... 25% 
2545 % 
Wire Goods Co. 
Elastic Steei, new Mate. c208 20% 
MecKinuey Mfg. Co. 
McKinney Steel Folding, stock 
BOR cccccercccesevesesee 25% 
McKinney Steel te —d 
sizes, per sq. ft. met........ 





MILLS—Coffee, ren 
Charles Parker Company: 








Ball Bearing Store. 

Box and Side...... 
MIRRORS— 
Couron-MeNeal Co, : 

Steel Trench Mirrors, waterproof 

lined Khaki, per doz, cases. $3.00 

MOPS— Fer lb. 
Common Cotton List + 3344 
RE a brs wien erick a List + 334% 
. xtra RR List + 333% 
ce. I. Tate Mop & Cordage Co. ; 

Dest Twine, per Ih... .ccocecs 40¢ 

Si a See ee ee ee 23¢ 








MOTOR MICA PRODUCTS— 
pkgex., 


Motor Mica, 1 gro. % oz. 



























> me per gro, 
50 ft. oo 75 ft, $16.75; Motor Mica Grease, 
< » P pails, per case ¥ 
sy ake “Ciothes ee Motor Mica ‘Tire Powder, per gro., 
75 ft.. per gro .. -. $103.50 Net MOWERS—Lawn $9.80 
100 ft., per gro...... 138.00 ous 
Chalk Rites: (NG. 0 ofl! = —— Mfg. Co., Power, Gasoline, 
White Cotton Mason and = Shade pr $600.00 
Cord, No. 3% to 4%...List Net|!’e ces lvunia Lawn Mower Works: 
Awning Lines ..... -List 4 20% Pennsylvania and Continental. .25% 
Vurner & Stanton Co.: 3 Pennsylvania Junior B. B....20% 
Solid Braided Chalk, Mason's ans (ead American B, B..... 40&10% 
Awning Lines ..... List + 209 ‘ “— ae 19 o11n 
lc |) |. Serre eee eee ee ee ee 30% b 
> Re Raeeaaietictiee: 20% $11.00 $12.00 $13.00 $14.00 
Clothes Lines, White Cotton, Pennsylvania oo 40% 
List + 20% 7 1. > ch 
Shade Cord, Cotton... .List + 20% Undevent rrimmer, $12.00 30% ~ 
LINING—Transmission— aa as ze 
Advance Automobile Accessories $24.00 28.00 32.00 36. on 250% ~ 
Corp. : bg 2 aon” i 
Advance Cork Insert for Fords, — Golf 1 Bearing : 8 
PPA AS 
ER AES $4. 00 38.00 42.00 25% | 
oorue hite Penna, “Trio” 86 in. cut. | & 
Goodrich-Lenhart Mfg. Co. : are... - 25 
Goodrich Steering Column Loek | Sona Pour eae ee 20% 
in 3 sizes for all cars, ea. .$5.20/ CREE. BOE +68 816 4: 5586 <0'7 
— Rear Compartment for | Naits— 
FORE, Bhs cc cccvccecceve se 00) .., 
Alt ottiog gate, each aS $9.25 a Nails and Brads. Miscel- ee 
ash, &c.— ' GNCOUS soccccccvecsovssosens % 
Ives’ Patent: Cut and Wire..See Market Report. 
eS "= es 31% %| diungarian, Finishing, Upholster- 
Automatic Gravity Metal sone ers, &c. See Tacks. 
Ba SS errr ae Horse— 
indow Ventilating ...... 3%% | Jobbers’ Special Brands. No. 6 
LOCKSWITCH— and larger, per | eer re ee 25¢ 
Goodrich- Lenhart Mfg. Co.: Livingston-Cooper Corp. : 
Goodrich, for Ford’s, $3.60, | | “Anchor, No. 6 and larger...... 18¢ 
M 25@83 % |) Unton Horse Nail Co. : ; 
— i — Star No. 5 ap...cccces coovsveewe 
ACHINES—Boring Northwestern ar.cccovecsvevevsrces 25% 
Millers Falls, Nos, 145 146 Picture— 
Each $12. 19 $13.34 1% 2 214 3-in. 
c. 2 Pk — Brass 7 $0. 79 1.05 1.20 1.43 
oe 3 Plated Head, gro., all sizes...... 50% 
Gua? Bat. ccccsccse 50% Upholsterers’— 
ashing— 
Dexter Company: Eact Brass CLA REBEL TPRHELE List ee 
Dexter Double Tub Power, PEGE ..0:6.5.0-06.52009 005 b80s e008 
Motel: BF gvns oc sectecveen 90.00 ‘turner & Stanton Co. : 
Dexter Double Tub Miectele, Nails, Furniture......-..- List net 
gk: eer { en Nails, Matchleather.......... 50) ‘ 
Dexter Hand Model DH.... 13.5 PIR diivccer ose pend beer ose re 
“rniser Vacuum Hand Power. 18.5 NUTS—Blank or Tapped— 
Dexter Climax, Model CE. | Cold Punched, C. T. & R.: 
Duchess Power, Model 3P... 5 ECHO co wscaeasiwave List + $1.00 
Duchess Blectric, Model 3E. 62.50 Square, C. T. & R....List + $1.00 
Eagle Woodenware Co. : Hot Pressed: 
Hydra, Water Power... .00.$14.00) " Couaye ... 100000000 ektet + $1.00 


Grabe Automatie Washer Co. : 


Simplex, Auto, Boiler Type 
OEP: 6.6 cto ens ovens ce $15.00 
Maytag Co.: 
Hand Power, ea..........-- $13.50 
POWCL, GBe oo ceccvccvecss ce 32.00 
MUOBONIE, GR. 6 ccc cccccccees 62.00 
meee Motor, ORs 2:s.0-6sa-pente 62.00 
Cabinet, Blectric, ea. .105.00 
One Minute Mfg Company: : 
No. 5 One Minute Hand 
i... severe eee rer $12.0 
Ne, “ES % Bench Power Washer 
No. 15 Electric, Long — ch 
Yo a 90. 6.09.0:2:0:404800 17.00 
No. 27 Twin Tub Bench W hes, 


1 Peg Dolly, 1 Vacuum Dasher, 


$54.00 
No. 37 Twin Tub Electric Bench 
Washer, 1 peg dolly, 1 Vacuum 
DONE oceans csccceveece $83.00 


Hexagon ....++++0+++List + $1.00 








Oicers— 
Steel, Copper Plated..... 604 
Chace, Brass and Copper... eens 
Chace, Zinc Plated....ccccccees 
Railroad, coppered .cesccceceess 
Railroad, brass ......+0++ ° 206754 
I’ Walt Mfg. Supply Co.: 
Bench Ollers ...sccccssscees 60% 
Railrond Ollers .......+..+.8 HOK&10% 
oIiL— 
Marble’s Nitro-Solvent, gun oll, 
2 O8., POP GOB. .cscccccseves $2.10 
6 oz., per doz...... poneoeu $4.20 
O1LS—Motor— 
Crew Levick Co........++.+++: 30% 
OPENERS—Box— 
Chas. Morrill, No. 1, Doz.. ey > 
1% 


Can— 

Fletcher, Terry wv.: 
Can Upeners 
Scnatz Mig. Company: 
Acme, per Bruss........ ++ © Od.00 
Kan Kut, per gross.. 


ACKING— 
Asbestos, Packing, Wick and 

Kope. any quantity...........0u 

Kubber— 
(Fair qualtty goods.) 

Sheet, 7 APRS Nd tb 050-5 
Sheet, c Oo. Ss 
Sheet, C. B. eo 
Sheet, Pure Gum........ ous 
Sheet. ROE socccccccveess 
PAILS— 


Fibrotta— 
Cordley & Huyes: 
Star, ‘‘Fibrotta,’’ per doz. ..$13,0 


Less 20% 


Galvanizea— 
Net, per avucn 
Quarts. 8 lu IZ 14 
Light ...$3.45 4.00 4.55 5.00 60) 
Ex, heavy oeccoees $6.00 685 8.95 
Kound Bottom 
Fire Pails, Red ) 
Painted .. $650 7.00 7.50 


Well Pails. $6.80 7.85 
PAINTS— 
Charles H. Brown Paint Co. ; 
Brown's pure linseed oil pajut, 
ordinary shades, 1 gal. cans $3.26 
Brown's Flat Wall Finish, white 
and ordinary shades, | gul, 


N50 








SS Cae Ee oon SRGT 
Joseph Dixon Crucible Co 
Silica Graphite, im ots gal ean 
3.55; 1 gal. cans, $3.40; 5 Kil 





Leg » $3.05; 10 gal. kegs, $2.55; 
25 gal. bbis., $2.47; 50 gul. bbis. 


2.40 


Hilo Varnish Corporation: 


Hilo Mounnuite Wuite Enamel, 3 
ee eee rea $7.50 ,@ 
Hilo Compo Coating (Plat yn 
Wall Enamel), 7 gal. .$4. ou 3 


Montauk Paint Mig. (x : 
Di-mel-ine Prepared Paint, 
Enamel, Stovepipe 
Vy pints, ea. per 
Di-mel-ine Enamel 
and 6 colors; 


Di-mel-ine 


Screen 
Enamel; 
gro., $16.80 
Paint White 

% pints, 
per gro., $16.80 


Gold aud Alnminy 


Paints, % pints, per gro., $16.80 
PANS—Dripping— 
StQNOIE Lidl. 0 cc ccecscces 20& 10% 
Refrigerator, Gaivanizec— 
See 12 14 16 18 
Per doz $4.13 4.73 5.83 9.33 
PAPER—Building, i. >. L— 
er Roll, 
Resin sized Sheathing; 500 sq. ft. 
rolls, 36 in. wide. 
25 Ibs. to roll. One seadcctaers 80¢ 
ad 2 Be eeeaay: Gu 
UE SO MOB none scises ves $1.20 
Deadening Felt, 50 sq. yd. rolls 


36 in. wide, per ton......... $35.00 
Rooting, Rubber, See Rooting. 
Flint ana Emery 


Flint Paper and Cloth. 30 & W 
ee re List 1 et 
Emery Paper ..... voee List + 10 
Care POROP voce cciccesce ‘st - 154 
GONE CIOIN cacccccsse' List + 104, 
Tirred Felt— 

L-ply, PEP BOM. oc ocecves $61.00@ $63, ~ 
ee SROs. 
3-ply, per roll.......: Aenean 12s 


—. Ss Felt, per roll: 





Las-Stik Pateh Mfg. Co.: 
Stik Rubber Tube Patch, ea. 
321%4¢, 6O¢ and 90¢. 





La 


6 doz. assd, 10 
Perma-Loe Mfg. Co.: 
Perma-Loe Fabric Pateh, 
eee eee 20, 60 & 90¢ 
Perma Loc Rubber Patch, 
SER ear ree 30, GO & 90¢ 





n. F $ 4% 5 
a ri ¢ 33¢ B87¢ 43¢ 45¢ 
PENCiLS—Carpenter— 


Joseph Dixon Crucible Company: 
No. 997, 7 in., Red with Blk. 


Bevel, per gro...... $6.5 
No. 538, 7 in. Dixon's 

Framers, Maroon, Bevel, 

Hi Leads per gro..... 6.3 
PICKS AND MAT TOCKS— a 
Ee Pere ae 30@IES% 
Contractors’ Picks 25 @ 25854 


PINS—Escutcheon— 
UGE 2.6 vinc Upawcutdces 06-0 <n 
Push- 
Moore Push-Pin Co, : 
Moore Push-Pins, per doz. pack- 
et, 80¢; per gross...... oe $9.00 
PIPE—Vitrified Sewer— 
rs Pipe and Fittings: 
New York points, carloads: 


3 40 CN ae Sétegeconsnee 67% 
IED Misee0 tees covcceual 4 
S58 00 36 Gis cr rccces ocean . 
PLANE tRONS— 
Wood Bench ........--.-List Na@ 
PLANES--Wood— 
Bench, first qual.......- List + 204 
Bench, second qual..... List + 20% 
POR Te List + 20% 
PLIERS— 
Button, oo quality, per doz. 
Inc 1, 10 


$4.67 $5.10 $5.44 $698 $8.8 
Gas Burner, fair quality) per dos. 





5 in,, $3.68; 6 in., $4.34 





June 


Cc 





tit 


WwW. 








June 26, 1919 HARDWARE AG 


“ANNOUNCEMENT 


SMITH MOTOR WHEEL CHANGES HANDS 
ee Briggs & Stratton Co. of Milwaukee herewith an- 


nounce to the trade that they have acquired all rights, 
titles and manufacturing privileges of the Smith Motor Wheel 
---formerly owned by the A. O. Smith Corporation of Mil- 
waukee. 


The Smith Motor Wheel, or auxiliary power plant attachment for bi- 
cycles, needs no new introduction. It has been marketed with splendid 
success for the past four years and is today the most logical motor at- 
tachment in existence for bicycles. 

Extensive additions are now being made to the already large and well 
equipped Briggs & Stratton plant and additional machinery of the most 
advanced type is being quickly installed to facilitate an increased output 
of Smith Motor Wheels. 


New Model Ready August 15th 
This announcement also chronicles an im- Sila 
portant step taken by the Briggs & Stratton e~ E.. 
Co. in developing still greater efficiency for — 
the Smith Motor Wheel, as the production of 
a new model is now under way and will be ios 
ready for delivery about August 15. ‘This 


model is the very essence of motor efficiency _— 
and engineering achievement. It includes sev- / 


eral new features, which add material im- 

(Aye re hy ™ 
provement to the wheel and will definitely in- . 
crease the satisfaction of every user. 


Particulars of the new Briggs & Stratton 
Model will appear in this and other trade 
publications in the near future. Dealers in 
unoccupied territory are invited to write for 
details covering the Briggs & Stratton Sales 
Franchise. 


Briggs & Stratton Co. 
Milwaukee, Wis. 














Te! 
Gee @ 
e ©8665 
f etaees 
; eater 
ft 
PLMLLINETI TE 
a at OCRe ey Sor 
"CCRT et ons 
bate gans “ 


"*98 G66 
> 
ees on” wi 





aed 


Seana a a . . 


dort 
— 


Task ma VY 


Pest 


re 



































































































Gas Pi 
ipe..7 H 
oe 8 ARD 
Pe $4.86 9 1 . WA 
he No. i per dom 5.94 o “> Warrior W aon RE AGE 
14 . o Jrist W ” —— 
solidhed 14,41 § atch 
Ti 17.35 Cros » per gr 
Soli ‘ack Co.: 20.40 ¢ 9 aate Wrist W 0.) 
Vaughan & byelet » OES itu Shield, Watch, per $15.00 feller Bros. June ¥6 
onan & eet, pee Gen. a Sone gro. $12) 00] MeCaftrey Am,” St 26, 1 
“4 5, V. & B i Mfg. C . .$12.00 oot M0 eal Rte 2°00 Black De pe ANT 60 @60& ’ 919 
oe " ut s F 5 > Nic 4 mone ard. 
a pA N + Gou ats les ‘alls gg | Ete. fiz 00 Nicholson ey — See ek 7 44 Band -_——— June 
— Trre a . ’ . « pee ones. t 4 eeee i 
Champion Spark  B5u0| Now 1 Nall ier dos. ma dos. . $18.67 oo s0n10% Srecnet ayy titeeees 
Heavy Fay Plug C nen ial ie France Hg oa teers jintoanie One- a Vv: ee 10% 
Ov roplane ‘and oe ty 10 to 100 Pearson — C ® doz., $36.00 Magnetic “-¥-i ». oe gd our Wits kee: List, mat 
ose ee. y v9. : 75 iad ‘ross Cut... St, 
erland, Stude eavy ptaeres 73¢ ‘ each, $30.0 - one Spike in urrent F-F, ea. ea. .$24 ree Rip eS eee ist, ben 
Fo baker, M y....62¢ ULUEYS asses Pulier, REELS—H Ce erees re and up Mula Box and Manel.” ae 
Edipos x axwell, Awning or Table Pop ‘Ww Seek 20% Specialty ae 24.00 and up Wood’ Mi.. and Compass. List, bet 
Her valde Pe ning or Soatet Pap'd heei— 70 Detaciiable Co.: Oo. E. d Saws : rag... - List, Det 
meng ; ; vik 7 a DB cceee teehee 
Hercule, Junie fn gr Dal i an se gidca and Gate ie enero a 
’ Giant Airpla cor | tb i ac nari 70 oeeees 
Hercule iant “Airplane 40¢ ete House olia Eye “| RKEFRIGER Race and iain gongs dnd Key Bale": Li 
indo ggg s 2" epee eee ‘ravers AT Tae , ~F » isis.” ian 
Here porcelain. . Airplane, noe CES ten | he + W&25 %o pe Saw Biades... - 
-ra ic a NT 3 ) ue, neat F we — Fibre, rigerator Co — combination — “Sele 
Mfg. Co ahah ake an 3 cs ) " a 
fg. ©o., _ set o¥ B5¢ gas. barrel a Square or R Scosuun, Fibre, No $16.5 Bute Falls a A Feke 
Each Stan a. Sug cen lots, p ts, per doz ound REGISTERS— No. 2 ea.. 21. ro cher Sew ae: di 
Lass ccccmnn o _— High Bpeed Niaga Fatis a Beda 29¢ ss hece . 3, ea... 25.00 Per gro. $14. — 
Taneee over. Dee 1.05 Tas 8 Pulley Blox radi ithe reece \iniewe Solid Br . ee and $16.40 » Ragen "S is 
poe x Co. : 95 y pod Cister laced See Bloc 4 eeeeeee Ne a rass or Bron rie ‘ ee Sipeats nl"S “a0 oust 24 “a 
100 k gs, doz. - n, Iro EPA etal ie er . — $1 a. 
lleavy ati ea. lots, aoe Ad IR GU Li jae 9.12 
i tm, ns gee Gn Sey Hr : a M— ist papa eeppaee 
Hartford lots, a qo tare Pitcher Spout, Tron, old 4 REVOLVER Co., per Ib yi: Cross Cut :: copaccesess 
a Machine Screw old wae a 20 R ® x ut . eye Ophea: st. 
XN Machit ee ~ surnes dh 4% lv s— tae ee net 
Master Catorite, Lota‘of 1 | ie Boer i958) pet, Hho Hn s1.40| Red, Sa Brant doc... List 
sae of $0 eons of 12 ea. a et Fin, G00 ve er : y: $2:00 Mowe! Se Ham- Red, pe ated per doz es 
cx. long s ) and over.... os 3 in, iron ¢ S eet leneth | n0&a% [RHE 4 1900 Danbie iv Plain Fr race, per doz... $3 
ae tyles Mole B —e petite ‘Actix a RHEOSTAT- ble Action, | Hack ame, per doz r doz, ae 
D over , . ¢ ‘avori ‘ephgaaa ne —_ * a er 
A _ Piees €o.:0 A dee wvorite, ‘Tank, Iron ¥ List grt D.C "Cleans eet See Saatee natal: 50¢ late 
. “re ionk peg iets ee f : . : 
Spit- b nage 3 wie 40@60% as es. — 28. RINGS ging, “F-F,”’ Orient i Frames— 
metric latinum Point, , aie cting Thresher Siateape: ANO mince “60 and up| © Goodell-Pratt’ ape mpi 20 
in long as coreeee % in. ; phragm No Tank, Bull Rin RS Ip "Hee Jepnings 0. cane one 410% 
in. and ie in. long vette dog] Sprayia . 8, Side Suc $12.26 gos a aes 74 Frames, 1 & Co. oe 308 
v 4 aying F Suction, wot sessene dass Hoe ote] iia ‘ 
ttre Ya «. ‘One. ns YS washin Fig. 1129 ‘$21.4: 8 Al da S140 hee oasih po EE 5, List “net 
Base -ycle, Mica ‘ nfeehee aa 1.25 Lift ae pe iereees sud = White —— Nien 40 240 2. rv doz. Millers walle ¢ Blades a ee: No. 
Vesuv a ‘ Tr Sakae. ony 203 Stone Bost Pump Pump Standar 1 15 aa and ~ 50 vous Per 6 gr at ig teeeeeees ert 3 
_, in: frost actor, %%. i . 60 x Heads; eads; Pi rds; {dil s ingers— I 0. $5.2 
He i . hi ¢ an B; C ; Packing ill’s I insane s neh .. 5 § 
% in, x > ‘ne sili D. ree Re gaa poy | cingers, Grey Iron, dos. 254 Per gro. sis 155-00 9e.r8 
= % in. ex in. ae eo oa.88 phragm Mecwngy RRR ove, Hili’s Rin ron, doz. i fA $8.25 7 
_ Superio . long, Ag ¥% in. an ¢ Hydran Suction lenge: oi gers, M , llers Fal croll— +25 $9 
Silvex oe Ford Specials... $11 Goulds Comb. “i es it) Blair's R anette Iron $1.25] Rowers poe AL - 
Bethleh: : ela... coe rw . ack . as I sin EPTRS 2 Blai 3 ings. Bi , complete, each 
ae & fai ine da Be 2 Be Rite ag we 
vera 8. "A. Re standard zi’ -75¢ Nite Coe Gear — eee pis + Ane “woe dos., wars. Seem & 8 ati 
Betblenem, % ‘seni . Regul nree-way — Windmill Key Rin iamson Wir ERS— oo Meee ons 
Hapecvire Yo in, ew... $1 P lator P and Wi .') gs and H e Novelty C Gr orite vai. e. eeaner 
Mice-Pore. i = oo % Pa as Pumps and ‘Adyar ae to vETS— $12,000.00. Non 02." Jacobs Bros." pen. ae 
~ insul. % 4s b i iti ‘9-P se . a pecese . rip +++ ++... List 
sneeiis Insul. % AR . + -¢f1-00 ye, C - se all Cplinders, New —— es i er | oe see saat, ae 
United \ ores etric, For Length sn ede areGe ew iners’ and vets aay] SUSSORE— Se ein aie 
ited Mfg. & Distri a. $1.0 ce and 1 Single Acti % sal Dione lnimanin. 2214 SCISs eseeee tee 
T g. & n 0 St # e t cellane 33 4 § 0 om eees 
a 2 ‘ Disteihuting So@soe) AN Bulldozer’ 1. Awe at Py nent Sutureatedee 71" See Shears th 
pLamne 4 sa evcepeeosens rr Working Ie Power P Cop’d, Cli Bl yg ya ays SCRAPERS- 
Athol i oe LEVE teeeees 10¢ . a — New umps and : |ROADLIGH: Asst. Sie Sai : ei ion rae ERS—Poot— 
Soaahent ©o.: -LS— All Thee, Net list Power tI Ford = size, HTER— , Solid... 254 We ee Olean aiact 
. and Machini Rn cage Tank P Sites 4 per pr. 8% in. and Ric ante Wie’ $1.10. 731 10: 
Plumbers’ ste’ Iron Low ry and ge umps, 3 larger si seeseeee sinaller, Safety ig M -10; No, 
POINTS —<C Pocket . net Gear bt — purpose ton. 10. pr. sing! Araldite $2.75 Simplicity ak oe re 
oes Glazlers— .... List, net! FP. wos, New li and Cog ROLLE single eee 3:50 #20. y, per —_ Co. «+ 15% 
18 1 BP. } u sts.....25% or Sasi de ate SIGEM ’ 1 
(bb. oe papers Per. Doz Mye Myers «Brose eli a rs’ _ Stay— 2%% 1 mee Sidewalk— _ ‘ si2%00 
y-lb, papers one Mover cesevaiaay Brass L shed Iron ational Mt, eovece New li i Cleaner oy Co.: = 
et os Ne ined Br Bar 'g. Oo.: st, 3814 % I r sc 
a i. Sey ies ee ne} ence. a, Working eo ‘ n Door ioanoe, N 33 "3 % ana doz. ae ge per doz...§ 
Morgan 8 veveee 110 —tege 4 neg eis tichards- » No. 18, SCREWS— $, per doz..... 6.25 
Nickel Bite, ‘Brass Cplinders aad” + 2-88 14 % Hany og Mfg. Co.: v :. = Bench, _ Bench thes a 6.00 
vous 5 20 in, Boe. 418. Plunge Pump New tists. 0-88 9 Pip, ee and Reversible N Hy “ Nee Gare — 
Pump Leathers— 3h he tee No. ad 
Am. ISH—Auto and Furn 410.00] Jaci i Crimped, p ae 08 ct aisle Maea,’ Sie 6. Ce 
Dri-K] obile Ace urnitur nel 1 , ber doz Und crew No: ere No. nd, Wet... : ’ 
O-So-E eanit ... essories Co. : —_ 2 24 s.:) BF eewritare’, i 55 and 57... 15° Co MO ae List + 
0°80 & roducts Company :"— "50% $1.05 $1. 0 $193 sii of roomie No.’ , 59, * bd Lag, ach. Las | and shane seeeee a 
‘ F oil 34% 95 Rub Maps ee oach ‘oint Rail— 
Jos. Dixon C a 40% Not C $3. 4 $2.10 oy ap ‘i — P seen eeeee “1g 
Joseph aes C % | Inch rimped: 21 ber roll: t. rolls, 3 St ack oint.. 104 
meat 0.3 Par “ ‘ ; $3.84 4 F Fi , 32 in. wide andard nee Screws— .. 50108 
Gen 4 on 2% pl st “erst Ou pecs ’ OO RS 
Japanese . 72¢ 81é ed 244 2 p48 tb | oo Cu. Thread, Machine— ineeen 40655 
et Pate —_* ‘ ies ob ee a n 
eonite es fee Leather: $1.05 $i. “4 + = —_ Head or Round 
celipue Mfg. lumbago. . . $6.6 si ‘a $1.35 $1.92 1 ply—33 Ib. Oualit B Fillister d Head 
Ae ee wm 12¢ - ante 2 ply—45 | rolis...... rass: Oval He 6057104 
1 Ib. si oz. size, per d 96¢ = $1.20 Rery RO 3 ply—55 ry WHEE onc co os $1.30 Flat Head ead... 50108 
5 Ib. size, doz, P $1.80 PE— ec alae eae 16 iy or R 
10 tb. Pal gested Wael Seeder’ o BD sh ot - ng aaa ew * and Heed 
Lig tee bie $4 ‘00 ers’ or Drw 0 $3.06 Manila, “. Trade. : Rolie d Thr or Oval He 50¢7 10% 
Rg Garena, Sees sac "33:00 Lise e, jood full Highest’ a Hinms and cers ia wad Tree: cad .. 401% 
jo Specialty Regular bs peer Pgs Second Pol d larger: a ilisier R. H.. 
iar Yoo 1 , oz.1¢; ardwe Ag» Mee FESO See ews oll - Oost Beet... 
A ala Phi es nee a et a ia el EE Te B aid 
msg: a sel ic i ss Mol Grate” pies Ehbigtt Oe Beat : 
pin ee 4 40 th eee gst tee aes Ok $2.42] oj; econd Ue seeee apie al ‘ig sag oie One 70 
vo oes bits (ee mendetne i onl Sh eat apt sad at el Sb RO ack a ie 
: . per a ‘ R ing (4 tubes)... Mediu . wiih ieee 2° 3 AEE — 
P peer and Sprayer, evol Sites\ | nae : m and ale ( . el) nct advance. Ps 
soreene- tee Sprayer, ea:8a.10 Chas. Morell ot ela doz! 10 00 se ‘anality vss Ropes,’ |Sq. Ha. Cop ‘A aheiis sear 
uare a? Sg ES doz con soseces z  * Shiai 
i gt. Square. —_ ae - ieee i 1, ‘Dos., 92, $13.00 Sisal, larg sa cee 0 ckd he pes Hd. Pe aaa So pts “ 254 
aa Square. dos. Hee pro., $19.00 ngber Sepply die, each, $9.4 O48 First quality Vedios isik’ Po fg Peee He. pisces sesesenss ess 
2 > ” ortable “" » 89,06 GE Pee sys ak Be pte é 
ore 15; gro. 94 PUSH, wi aven ideas: Cotton Re wits mama aaa re Flat | a 459 
Baamele’ , $24.00) Steel LATTES’ _ oi Best Rope : eppleioier joi Gap > 236 leg 54 Tron. = ‘ 
inned acai a ool : Bras PLATES— =. 20% Medi ite. ond 5 sae eas “fF 805104 
Americes Khe f oH -List + 40% RACKS— nig athe aananeS 20&1¢ Panam 5-16 i. larger...... 5006 Flat He & O. H. Iron, 10/109 
Am. ae a. oct ter Oo.: a i H a aan ee en ae : 10% Jute: on, 5-16-in, — phe vr Round oof, Pg ty, 7714, &N0F14 
n. .$22 ortal Sons: Keassle. N d larger.. ; d& OW R aE 10194 
PR 50, ° able Rev ons: No. 1.% ger. .46¢ : VE 104 
ae % §.00 & each ; oe ae Wh No. 2 “4 in. ‘aud “| Flat Head si 
1 Machi $45.00 $15.00: > 1, with ip Di Vv 4-in, Up... Round d, Bro» ry 619104 
mestic ne Co. Bheift, j No. 2 Display splay. No. 3, Ya-it Bn OP sks ce xs 18A¢ nd Head & O. Core es SITIO + 
Lead 8 , $12.50. without Di helf, | ¢; 1, and up........ Ye Hh. firon sae 
“Z Morrill or aaa — Display | ovcial br Wire— 718 waseer Seren Or 524, 108 
No. 1 per 4 assert Special, brands... Li pe Ay ad 
P Pocket" per 4 aa $36.00 cinemas ca Door, & Sd Steel DP sons en m+ me SCRIBE »» “Parker” 
c 00 ai” , &e low Steel ».vervveres vd 
pniMens— mm... $27.00 45% ingston- Cooper Cory c. R POMS. sos 4'e.019 01000 init Brais yo List, net 
os. : on . Coo De: Luf FON viv veeeeeeveeee 4% om pa 
PROT 100 in box, new li plain, = ge « Star, 1 —_, i A sh 4% « dmproved |G Gem, se he 
a co: ew list. ..258 ve Ber. 10 tw | Board per gro... $26.00 
West Wi Co, 14 in. t PLB ag AF og ey Tami seeeeesens 10 Pie Grass, 
atch, D » tanged, slim 106.1 net | Monarch sh Operator—- 9 % : Cutting E Per dos. 
uo, per gro, . $15 Delta » der doz ) net | — Monar Metal Weath tor— O% setid” gs” hig Edae Pol- NO) 
15,00] 2 in all when hand 50@8 Swot dy 9 Strip Co. : Only Pat iss Bae Te | ip \ 
. on list punched me FS Bush, olished Fd r) 
’ , adv, EC s— oar 40 Weed ated. By $14.50 » $15.00 
_C, Atkine & Grain ramble f 
Cireuls Oo. : ,. Cutti $14.25 
Wat (Seroll). See Bdge ym w $145 
vereeenonens 10 North Wayne Toot © 4 
|“ Titte Giant Gr 1.500810 
oy "16 wart 
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How fiany of These Cars Would Venture 
Qut on the Road without a Tire Pump? 










It’s an easy guess; NOT ONE! Tires 
must have air, no matter where they 
are—the motorist knows it, and you 
won't catch him going a single mile 
without his pump. 
Every man who drives a car is a Bridge- 
port Pump prospect—unless he already 
possesses a Bridgeport. No matter what 
other pump he may have, he’ll want a 
Bridgeport—and buy one—when he sees 
how easily it operates, how strong and 
everlastingly efficient it is. For none he 
has ever tried before gave him such sat- 
isfaction, such freedom from strain and 
muscle weariness. 
The cold drawn seamless brass barrel or 
cylinder, extra heavy base, and other 
details of sturdy construction are fea- 
iiader automo, tures which turn prospects into buyers. 
bile Tire Pump’ You're missing sales if you haven't 
stocked the Bridgeport line. And losing 
a chance to make many new friends for 
your store. 
Better write today for the dealer propo- 
sition and Pump Booklet No. 5. 


eport 5 s Company 
Sport - MAeECticut, 





“Bridgeport” Im 
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Little Giant Bush and Weed, 


$16. 25@$16. 15 


Aroostock, Be Ve Be & Puritan, 


Same as Little Giant 


Black Diamond, Grass. 
$15. ——, 5.50 
Black Diamond Bush oD Wee 


5.2508 $ t 5.75 
Swift cutee, 


SETS—Awl and 1oo— 
Millers Falls Company : 
Tool ae. per doz. : 


5 
$12. 89 $15.98 $22.37 $12. 45 
Cellar Window— 
McKinney Mfg. Co. 
Japanned, per grouse, sets. 


eee ay - 
Galvanized ...-ccesceccese 
National Mfg. Co.: 
No. 70 Sherardized, #@ doz....$2.10 
Nail— 
Mav .6sccccaunasews -doz. $1.00 
Swan's, —— BD BrOceeeeees $8.40 
Regular List .osccoccscccc cS 
Saw— 
Chas. Morrill, Inc.: 
er Doz. 
No. 1 O. 8, hand...... $18.00 | » 
Ma. RAS 0s oo. o550 ee a 
No. 06, hamd..ccccccre 24.00 oF 
Special, hand ........ 24.00 
Nos. 3 and 4, Cross Cut. 36.00 
No. 5 Timber.......... 54.0 


Screen’ Door— 
McKinney Mfg. Co.: 
dapanned per gross set 
$29. 00@$32. 00 
Pisted $32.00@$36.00 
SHARPENERS—Razor Blade— 
Liytield Mfg. Company: 


Hatfield Machine .........-... 25% 
SHAV aoe 
eee -doz. $1.98 


Wood, doz., 2% in., $5. 25; 3 in., $6.00 
Millers Falis © 
Nos. 1, $9. 52; ‘3, $17.44 net per doz, 


SHEARS—Cast Iron— 


8 9 in. 

Best ....$3.55 3.95 4.45 dos, 

Good ....$3.25 4.00 4.50 doz. 

Cheap ..$1.00 2.40 2.75 doz. 

Straight Trumers, &¢.: 
ied Quality Jap— . 
10 in. 
$5. $0 5.75 6.50 10.00 
Best Quality Nichel— J 
6 8 10 im. 
$6.40 7.25 8.50 13.00 
Tailors’ Shears ...sesee00+-40&10$ 
Pruning— 
Bartlett Mfg. Oo.: 

\ree Pruners, Nos. 1, 3, 4 and 
Ti7 Te, Se OU a 0 bcisnne 2 

Tree Pruners, Nos. 808 and 
Hedge 10%; 888....... List net 

Clyde Cutlery Co.: 

No. 5400, per doz., $28.10; No. 
5401, per doz., $22. 00; No. 5408, 
per doz., $20.00; No. 5406, per 
doz., $8.80; No. 5407, per doz., 
+ ag 11.00; S tt., $11.75; 10 

t., ay 5. 
Pexto No. 70, per o*, it. 18; 

No. 50, st 09 5 * No: 60, $9.13; Now 

R 85, $23.1 


Stonare Snips— 


Same as Black Diamond{$ 
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———— ee See =e 
SHOCK ABSORBERS— SQUARES— Nickeled Steel, 
* Arrow, aie she Mat, eet.. GRNOE0 Nickel Plated Steel and Iron.. eet NOB, wccove igh oat 2 
tar clalty Mfg Rosewood k a v x 
Star Cantilever, per set.. ooo BBe a4 TBeve is —_ ery paeeialt> cr5% Cenuicia’ « SF 4 85" 4u¢ in | 
A RT 
SHOES Horse, ‘Mule, Sto | "oR He Try casual mee ag ope: , 
fob, Pittsburgh : ~ Athol sachin’ Co. Per dos in 7/16 in. % in 
Iron or Steel..per keg..$6.75 base} Combination ..........-; Mist, net | sotdned ‘Thumb’ ‘Tack Dimi 
— . 25-lb. vel Pexto squares ..... cece 0&2% % sortment No. play ty 
Jrop, up to B...... oc cccecen ofeed SQUEEZERS—Lemon— No, 24 asstmt..... 
40) and larger..... ° oy Wood Porcelain Lined: Per doz. Handitax % in. steel, per 1000, ip 
ce © xt ss e1Eee ees fe snes Oj) Cheap «.+.sereee ponbecenat $1.10] TAPES—Measuring— 
en. 2590-29 00:90 40800 980'¢D.0'S9's . Good Qrad@..ccccces eeseeee $1.50] American Asses’ Skin..List + 1645 
SHOVELS, SPADES AND Tinned lron: Patent Leather .. 4 
scooPs— Low Grade ....e00- BE Faregticsseces: 
Plain Back: pean Quality . Lufkin Rule €o. : 
First and second grades..List met| Good .....-eseeeee 10 rere Li 
Third pene Ceeneee aes ‘ ist net Pty yg SEE: Latte. ccc ice ohtdd Metallic cre 
Fourth grade ....eseeees ist net STAINS— , 
Pocket ...... 
— Bacl and Back b need we ye Cheries Ht. Beewe-Patat Oo.: os adbbak: 
St QYAGE «eeseeeeseeee -ist ne Woodlife, ready mixed, 1 gal. Wiebusch & Hi 
Second grade ....+.++0+- List net cans, per gal...... eM .90@$1. 25 Chesterman’ ‘ Ne, a 
Third and fourth grades. .List+-5% i rg are! + 66s 
Back Strap Eastern and Western STALLS—Cattle— one REET 8 Steel. No. 16381,” 
Pattern Scoops: Hunt-Helm-Ferrly Co. :  teeseeseeeres List + 164 
First and second grades...... 244 Star, Steel .....+essceevees+20% | TaAps— 


Third and fourth grades..List net 


Baldwin ‘Yool Works: 
Plain Back, No. 2 Black, 
Dollar Brand, per doz... .$16.00 
Pinnacle, per d0Z....+.+.. 4.97 
Semper Idem, per doz.... 13.71 
Knox All, per doz..... eos 12.48 


Snow Shove 
Long Handle, steel Made Tope. $10.50 


SIEVES AND SIFTERS— 
Hunter’s Imitation, per gro...$20.00 
Hunter’s Genuine, per gro....$23.00 
SIGNS— 
Lebanon Machine Co. : 
LEB—IRON, Highway, 
$12.00@$50.00 


SINKS—iron and Steel— 
Varnes Mfg. Company: 
Cast Iron, painted, 20 x 36 in. 
and smaller. (Low List) Ot net 
Cast Iron. painted, 20 x 40 in 
and larger, (Low List) List + 5% 
Lalance & Grosjean: 
io Saar + +-15% 
SKATES—Ice— 
Conron-McNeal Company: 





Extension Rocker, Hockey: 

Men's and Boys, per pair: 
Polished ..-.ecceos coves es 10 
Polished and plated....... 1.65 

Girls’ and Ladies’, per ome: 
PE Sisths«pndeeor ial $1.21 
Polished and plated........ 1.87 

Extension Bobs or nee, pe 
pale, polished ..cccccsscccece 39¢ 

Polished and plated........... 


Roller— 
me - Contained, B.B. No. 


pair 
Self. ” dontained, B.B. No. 


No. 1008 Girls. 
No. 150 Boys.. one 
SNAPS—Harness 
Domestte «200000 -List + 40% 
Niagara Falls Metal Stamping Works: 
Niagara Harness ........0...-5% 








Stee? BDiades .cccecccccecsed O88 
Steel Laid Blades ..........15&5$% 
Bartlett Mfg. Co.: 
© ceeds Lever Snips.....List net 
Bench, Nos. 20 and 30....List net 
Jennings & Gritlin Mfg. Co.” 6 | 
i 30) GA; onendseneee New list,16% 
porte J819 “Original. < --List + 10% 
P. Ww. MON... cc ccccccce 15% 
Bini th vt Heme sear Co., Inc. 
**Red Devil’’ ..cccccccccoess 30% 
Viking, each «+++ $18.00 
SHELLS—Brass, Emp 
Remington Arms - Osien” ‘Aretallte 
Cartridge Oo. : 
First Quality, all gauges......25% 


Club, 10 and 12 gauge..... +2 +25% 
Paper—Empty— 
Peters Cartridge Co. : 
League, 10 and 12 gauge..... -25% 
League, 16 and 20 gauge...... 25% 
Target and High Gun........ ries 
Ideal and Premier........... 5% 
Romington — - Union idctaiite 
Cartridge 
Arrow, 10, 2 16 and 20 gauge, 


2 

— Club, 10, 12, 16 and 20 

gaege TTTTTT TTT Te ook 
New Club, 10 “and 12 gauge. 

New Club, 14, 16 and 20 cauge. 


ist 
An 
RK 


Loaded— 
Black Potuder .......+ sceccees peu 
Smokeless Powder, medium 
BOER 660sc05sese0esercces ene 18% 
Smokeless Powder. high 
SE, £6 0duw> seeesdbienune eae 18% 
Smokeless Powder 410 


gauge 1 
Boys’ Scout Shot, case 31 lbs.$4.90 
Peters Cartridge Co.: 


League, Black Powder........ 18% 
Referee, Semi-Smokeless ..... 18% 
Target and Ililigh pened Smoke- 
Arr re pesepe ‘a 
Ideal and Premier........... 18% 
Remington Arms - Union Metailie 
Cartridge Co. : 
New Club Black Powders..... 18% 
Nitro Cinb, Smokeless Powders. 


Arrow, Smokeless Powders... .18% 


SHIELDS 
a) 
“Log Screw Sblels............10% 


SNATHS— 
Grass Scythe, per dos........$10.53 
Bush, per dogs. .sseccccceceee $13.68 


SNIPS—Tinners— 

See Shears. 

SOAP—-Automoblle— 

A. W. Harris Oil Go.: , 

Harris Motor Soap, bbls., 25¢ 

and % bbls. per Ib., 26¢] 
25 Ib. tins, ea. $7.38; 10 Ib. + © 
tins, $3.05; 5 Ib. tins, ea, Ss 
ao. 

SOLDER— 


Hall ane Hoelf.ccccscevccceeses st 
1 ° 


Ne. 2 sovccese des ose ws Cee Ce 
Refined RR IGE 
SPITTOONS— 
Indu-Namel per doz. y 
°. ecccvccce eocces $25.00 3 
DUE Si vied sees eaawe oe 19.20 (* 
BGO oxcmsesecevscemws 7.30 
SPOONS AND FORKS— 
Silver Plated— 
Good Quality ...... escccee cel ah 
Miscellaneous— 
COED 6 60.09:0:000 woneceeeceredketet 


Gotane SUOGP cervverviesesssdt 
Tinned tron— 

cbececeos Der O90., Brave 
»-per gro., $5.50 


TOD. «02 
Table 
SPRINGS—Door— 

Chicago Spring Butt Co.: 
Chicago (Coil) 
Reliance a 
tome Mfg. 


See ee 


u 1 : é -2545% 
organ Spring Co.: 
Perfection ...escccecsceessssB% 
Carriage, Wagon, Etc.— 
1% in. and larger: . 
Black coccccesces chl0.00 


Half Bright rrerrrrTtrite 
We: 
on Seat— 

prings: 


OM knee esee 
Wa 

Painted Seat : 
14 22% 24 499 


-per pair $1.00 
1%Ax 22 


per pair 1.15 






STANCHIONS—Cattle— 
Hunt, Helm, Ferris & Co.: 
Star ..ccccoce 
STAPLES— 
Fence, Bright, $3.80: 


Poultry Netting. 


STEELS—Butchers’— 
John Chatillon & Son: 


vena Bros.’..List June 
STERLYARDS.. peg 
Peck, Stow & Wilcox 





M, S. Taper Taps, larger.... 
STOPS—Bench— 
Chas Morrill: 

0s. 
Per doz... .$18.00 weccccseees 
STRAPS—BOX— 
Ame, Embossed, cases. . 
Cary’s Universal, cases. 
Stanley, Twinrod, cases 
STRETCHERS—Wire Fenc 


Ilunt, Helm, Ferris & Co.: 
Elwood Rod, No. 191, per do: 


doz 
Littie Giant, Sr., per doz... 


f. J. Townsend 


SWATTERS—Fly— 
Bouquet—Brownson Co., Ine. : 
Per doz. 
BB1 BB2 BB3 
40¢ 65¢ 80¢ 
BB10 BB15 
0 0 


¢ 90¢ 
SWEEPERS—Carpet and 
uum— 
Bissell Carpet Svetmee Co.: Per 


aone Rapids,’’ 7 ad BT B. 


mT Vacuum 

Jap. 
Parlor Queen, Cyco B. BR. 
Princess, Cyco B.B. Nic. 


0% a 





PY c. 


Standard, 
Superba Vacuum Swpr., Nic. 
Universal, Cyco Bearing Nic. 
Universal, Cyco Bearing Jap. 


Myers Low Down Repem 


Finishing Nalis— 
Copper Nails ....seee 
Copper Tacks .......+..per Ib., 
Trunk pom, OR eb ca Srues 

t + $8.80, base, per y/ 
See aie Nails, Wire. 





114 ¢ 3 4 2B.---+ so sper par 1.68 
SPRINKLERS—Lawn— 
Stuber & Kuck Co.: 

Pe Shia sa 1 & 4. ee: 2&4 








Per doz., hoe’ 4° 





Standard, Nickeled Fittings. F, 
Japanned Fittings. ¢ 


-ber Ib., 


-20% 


Galvanized, $4.50 f.0.b. Pittsburgh 
.«+Per 100 Ib., $6.50 


Chatillon’s..List June 80, 19%, 


80, 
6 


. 


Co., 
List + 20&10% 


Comb, Streer & Lighting, Stand- 

SE. cuales batuscasa's ss S50 $30.00 ee DIES AND nang 8° 
ME cssbuevenedeweeese TT COL SOE co cteccsacccevgecvsres ove 
Traffic, with light......... . 22.50 fleed Taps, 6 te F taths.. sees 45% 


Hand Taps, smaller than % in..45% 
M. S. Taper Taps Nos, 2 to 12 ~ 


&. 
« 50% 


45% 


10% 


2 110% 


e-- 


$11.05 
Elwood sper No. 190, per 
- $10.20 


. $9.78 


Star, No. 482, Plain Bearing.$14.45 
Star, No. 482, Roller Bearing, 
$15.30 


‘Townsend's Wire Fence Stretcher, 
or doz. 3.0 


BB5 
40¢ 


Vac. 


Doz. 
Am, Queen, Cyco B.B. Nic. - $43.00 
Crown Jewel, Jap’ 7 Fittings. 30.00 
Elite, Cyco BO, Mie...c.ds 48.00 
Grand, Cyco B.B, ai coccde 52.00 
Grand, Cyco B.B. Jap. 47.00 





33. bo 


Subject to quantity allowances. 


Prices guaranteed by manufac- 
facturers against their own decline 
to Dee. 31, 1919. 


SWINGS—Lawn and Porch— 


ons New list, 38% % 
Myers Porch Swing, 
a ” New list, 3315 % 
Tackte—Fishing— 
Wise Sportsmans Supply Co. : 

“Jim Dandy’’ bait, per doz. .$6.00 

TACKS— 
Carpet, Bill-posters, etc. 

List $8.80, base, per 100 Ib. 


556 
61¢ 


00 Ib. 


Double Pointed— 
Double Pointed Tacks List + 204 
Thumb— 
Moore es ou hee 3 
Brass, Nos.. $1 82 of? 


ya 


TIME 


0 :— 


34x4 in., 


Hunt, Helm, 
Harvester 


bay k, 


less, 
unl 
Sling 
Grip, 


oaders 


All Myers 
Nellis 
all 8 

Simonds’ Cresc 


Hammers .. 


Griffin's: 


Hont, 


Way, G 


National Mfg. 
Braced Rail, 
Btorm-Proof 





and 


See Stocks, Dies and te 


JHERMOMETERS— 
lin Case, Cabinet, klange, Dairy, 


Core eeeeeeeeseeees 


RS— 
Milwaukee Auto Engine & Supply 


Milwaukee Timers for Fords, ea.$2.0 
TIPS AND BUMPERS— 


ae Tip Co.: Box Complete, 
eoverees 12.00 
Ronee ilead “Nails, per gro., he 
0, 60¢; 5¢; 2, 45¢; 8, 354 
Bumpers, per gro., Nos. 1, 35¢: 
1%, 45¢; 2, 50¢; 2%...... 80¢ 
Wood Peg ‘lips, per gro., No. 1, 
61.80; Stetsom Tips....... $3. 
Slotted Berew Tips, per gro., Nos, 
231, $2.25; 232, $2.50; 233, 
$3.00; 234," $3.50... oo 0 80% 
Rocking Chair Tips, per doz. 
TBE. ccccccccccccceccee BOM 


TIRES AND TUBES— 
McGraw Tire’ & Rubber Co,: 
McGraw, Ribbed Tires, 

$17.40 ea.; 30x8% in., $23.05 ¢a.: 
$39.45 e 


McGraw Tubes, Red Tube, 30 x 3 
in., $3.90 ea. iS 08%, 





Cement— 

8. Cheney & Bom. .seeeeeeeeeseld% 
TOOLS-—Haying— 

erris & Co.: 
and spartans 
triers ..... 
Track Hangers 


834 
Slings, Forks, ‘Pulleys, “ete... 
BF. W. Myers & FE 


Unionders ; Myers 
Rail; ers Single 
and Fault- 


Rail; Clover a ood 
and all wood track fork 
-.+.New lists, 
Unloaders ; 
Clover Leaf and Cross 
raft ........New lists, 3315 % 
Steel Vrack and Steel rack Fix- 
tures. .ccccoee 
All Myers Forks, except Larpoon, 
Nellis & Walker, 


Pul 


ent: 


Nos. 340 and 342 


eeeeee 


TRACK—Barn Door, &c.— 
Hinged Manger, # 100 ft., 1% 


8-16 
Helm, Ferris & Co. 
20th Century, round, per 100 sy 


nt and erceles, Te 
m ow 


ra v 
Faultless self-cleaning and He ren es, 
New 


Co. 


100 f 8 
Rail, per. 100 ft.$28,00 
—— A. dare Mfg. : 


ro. : 


Walker 
lings.......New lists, 25% 
Saw— 





New list, 20m | \ 


30x2 in., 


$4.85 ea.; 


34x4 in., $6.8 
Combination, Red, i soa in., and 
x in., 4. 30 ea. 
be 
x 
x 
x 
x 62 f 
"Cord ‘Tires 
84 x ocesese tec iTeee $71.20 4 
35 x erccccecess 92.00 87.40 
BT X BS. .cccccccess 95.80 91.20 
TOOLS— 





25% 


33 '5 % 


Myers Sure 


- New lists, 33% % 


New lists, 3314 % 
leys, Harpoon, 
Forks, 


- 80% 
30% 








0 
Flexo, per 100 2. er $6.50 
McKinney Mfg. Com 
Hinged lianger "Frock, eR oe 
1% x 3-16 Track. ........+-89% 
Track ..ccccsscccseesst 
Myers’-Stayon Track. Myeis Now 





list, 


8.50 ey 


NY DA 
Rail, No. . 
Sigil Hinged ‘Hanger all. og 
Lag Screw Rail, No. 65.. 18% | 
Gauge Trolley Track, # ft. i 
We. 81 .cvcce chdexess List + 5% 
BT ho ion es ons List + 15% 
OT Rr eererT List + 25% 
Nos. 61, $6.65; @2, hy 85; 63, 
87.75: 64. $8.50; 68, $8.75; 
69. $9.50. 
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CONVERSE CORD 





We've spent 
fourteen months 
perfecting this 
Super Size Cord. 


It fulfills 
the best 
traditions 
_ of Sound 
New England 
Manufacturing 
and we 
KNOW 
youll 
Like 
it. 


Made by 


CONVERSE RUBBER SHOE COMPANY, Malden, Mass. 


Service Branches: 


NEW YORK: 142 Duane Street CHICAGO: 618 W. Jackson Blvd. 


EXCLUSIVE DISTRIBUTORS: 


The Potter Hoy Hardware Co. . Bellefonte, Pa. Stratton-Warren Hardware Co. Memphis, Tenn. 
Nash Hardware Co. . . Fort Worth, Tex. Wm. Stockhoff . . Louisville, Ky. 
F. P. May Hardware Co. . Washington, D. C. Stauffer, Eshelman & Co. New Orleans, La. 
McGowin-Lyons Hardware & Supply Co., Failing, McCalman Company . Portland, Ore. 


Mobile, Ala. Sloss & Brittain San Francisco, Cal. 











on 
——— 


‘ - = 
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94 
Bare, Aa. rack’ No. 19.....20% RE AGE 
aanl” k, No. ck Tandem ‘trolley Staging, 2 to 4 of. ball June 26 ‘ 
eee erecesccns re $, . 
justable ‘Track No. ‘in Trot 5, Ot; in 5-lb. sacks ” 7, WARE— ? 1919 
TRAPS—Fly— 20% oe Bees, Se Rae, 2 Se, 3 Wb, Enam Wire —~ 
Balloon, G a ee 's, Nos. 1, 24 Lalance & Gr eled— in Goods Co. = 
, Globe or Acme Cot L bbeee 3 1b., ate Ni wostess Mf, right Wire é 
Harper, Champi , ore. $15.00) °ee pt rennin see ees een «65 cel Steel Ware. Seoss Wise Geeane 
, Champion or Paragon —-_ white, 2 bails Elan-ge ooo reees fare....15% | Cup and ize Goods. .. &10&10% 
a Oro, $21.00 Common . Veltsath Ge, Enamel Pe Noe Bt w alder eee eee 
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